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$3,000 WORTH OF LITERARY HELP—Free! 


OUR TENTH ANNUAL BEGINNERS’ CONTEST OFFERS 24 Their 1942 Beginners’ Con- 
NEW WRITERS FREE PRIZE PERIODS OF PROFESSIONAL test Prizes Brought success. 


GUIDANCE DURING SEPTEMBER, OCTOBER AND 
NOVEMBER. 


Through this annual search for new talent you can earn the same leading 
agency sponsorship that has brought success to so many other new writers. 
Over 80% of the winners in our nine previous beginners’ contests were de- 
veloped into successful professionals whose work we have sold in every 
literary field—from Satevepost, Cosmopolitan, Collier’s, This Week, Amer- 
ican, Esquire, Ladies’ Home Journal, Country Gentleman, Liberty, etc., 
down through such slicks as Farm Journal, Household, Everywoman’s, 
Holland’s and all the leading true detective, confession and pulp markets. 


EIGHT PRIZES WORTH $1,000 EACH MONTH 


lst Prize: Our help on 500,000 words submitted within 1 year 
2nd Prize: Our help on 250,000 words submitted within 6 months... F 

3rd Prize: Our help on 125,000 words submitted within 3 months... 125.00 
4th Prize: Our help on 50,000 words submitted within 3 months 50.00 
5th and 6th: Our help on 25,000 words (2 prizes, each worth $25.00)... 50.00 
7th and 8th: Our help on 12,500 words (2 prizes, each worth $12.50)... 25.00 


Total Value of Prizes each month. 


The Beginners’ Contest is open to all writers who have not sold more 
than $500 worth of manuscripts during 1943. All you need do to enter is to 
submit at least 2,000 words of fiction or non-fiction for agency service at 
our regular rates to new writers of $2.50 for manuscripts up to 2,000 words; 
$5.00 on scripts between 2,000 and 5,000 words; $1.00 per thousand on those 
5-12,000. (Special rates for novelettes and novels.) For these fees your un- 
salable scripts will be given detailed constructive criticisms, with revision 
and replot advice on those which can be made salable; salable stories are 
immediately recommended to actively buying editors. 


Full Contest Rules, our booklet ‘‘Practical Literary Help’’ and latest market 
news letter, on request. 


Although he had sold 
a couple of yarns to 
Adventure when he 
came to us last sum- 
mer, DeWitt Newbury 
had much to learn 
about technique and 
editorial requirements 
... But as a result of 
our coaching, his nov- 
elettes and short 
stories are today fre- 


DeWitt quently cover-featur- 
ed in Argosy, Adven- 
_ rize ture, Thrilling Adven- 

A ust. 1942 ture, Doc Savage Mag- 
ugust, azine Toronto 


Star Weekly. 


This new writer had 
never sold anywhere. 
We taught him how 
to write commercially 
and soon had him ap- 
pearing regularly in 
Western Story, Wild 
West, Sport Story, etc. 
F And we have just sold 
E. E. Halleran his first novel, both 
Ist Prize for magazine use as 
Winner, well as for book pub- 
August, 1942 lication. 
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New York, N. Y. 


56 West 45th St. 
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qwWe are established general Book |] 
Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 
Great Britain and the Continent; 
distribution at home and abroad. 


dif you have a typewritten book MS 
—on any subject, prose (30,000 
words and up) or poetry (book-size 
collections for Contemporary Poets 


Today it’s a 
WRITERS’ MARKET 


If you'll do the writing, I'll do the selling 


Editors are clamoring for material. The 
buying market is red hot . . . but you’re not 
satisfying the demand. 


Perhaps you’re pressing, trying too hard, 
perhaps you’re stale. Relax. Let yourself 


Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


¢ If unavailable, your MS will be re- 
turned promptly and carefully. If 
accepted, your book will be pub- 
lished promptly and adequately. 


DORRANCE & COMPANY 


(Incorporated 1920) 


Dept. A 


PHILADELPHIA, PA. 


370-374 DREXEL BUILDING 


slide into the groove. Write in that free, 
natural style of yours. 


Don’t worry about editing or marketing 
or sales. That may be what’s tightening you 
up. Worrying is my job. Writing is yours. 


Relax! Take a deep breath, and let’s go 
to town on the typewriter. I'll take care of 
the output .. . in the ‘‘checky’’ way that 
counts. 


Terms on Request. 
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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


Clarence E. Mulford, creator 
of Hopalong Cassidy, wrote his 
first Western stories ‘entirely 
from data.’ Born in Illinois, he 
bypassed college and found his 
first job with the Municipal Jour- 
nal and Engineer, of New York. 
Later he entered civil service. His 
first Westerns were constructed of 
material and impressions acquired 
from books, periodicals and other 
printed sources. 

Later he travelled the West. But he continued to 
draw heavily on the Western Americana which he 
persistently and skillfully collected. His card file 
grew in scope and detail, eventually containing more 
than 17,000 cards. I have had an interesting cor- 
respondence with him concerning these cards. From 
Fryeburg, Me., where he has lived since 1926, he 
wrote me: 

“They represent a whole lot of work and cover a 
period in my own life of nearly 40 years; and of the 
West, from before Lewis and Clark, down to the 
closing of the Great Western Cattle Trail. For years 
and years I had second-hand book dealers digging 
up books for me. The cards are 4” x 6”, and occupy 
34 files. 

“The subjects they cover are: The Santa Fe Trail, 
The Oregon Trail, The California Trails, Miscellane- 
ous Trails, Western Towns, The Fur Trade, The 
Cattle Trade, Firearms, Military Posts, Indians, Over- 
land Stage Lines, Miscellaneous Stage Lines, Over- 
land Freighting, Overland Travel, The Sign Language, 
Overland Mails, The Pony Express, Railroads, Tele- 
graph, Organic, Inorganic, Biographies, The Texan 
Expedition, Miscellaneous. 

“I have the complete list of stations of the stage 
lines, and of the camping places of the trails, with 
descriptions of each. I mention this to show how 
thorough my data is. When I personally visited 
some of these places, especially the crossings of the 
Santa Fe Trail, I seemed to have been there before. 

“To illustrate how I break down the major sub- 
jects, I will give you the subdivisions of The Cattle 
Trade: 


John T. Bartlett 


“CATTLE: Bulls, Steers. (Steers, Govt. Speci- 
fications). Cows: (Cows, Heifers). Calves (Life 
History), (Dogies). Tricks. Increase. Diseases. Ticks. 
Prices. Southern. Northern. Mavericks. Weights. 
Herds. Laws. Improving Cattle. Misc. Blooded. 
Cross-breeding. 

“RANCHES: Northern. Southern. Early. Ind. 


Territory. Bar-20. Starting a ranch. Corrals. Eco- 
nomics. Actual. Personnel. Outfits. Misc. Reservoirs. 


“RANGES: Natural fuel. Grazing figures. Cus- 
toms and Laws. Indian Ter. Wintering cattle. Herd- 
ing. Outfits (Line Riders). 

“ROUND-UPS: General. Association. 
Fall. Private. Calf. Beef. Misc. 

“BRANDING: Roping, etc. Handling. Operation. 
(Chute Branding. Open Range. Corrall.) Calf—Cow 
or steer. Sleepers. Brands. Ear notches. 

“DRIVES: Trails. Chisholm. Connecting Trails. 
Last Western. Pecos. Tascosa. Goodnight. North- 
ern. Early. Misc. Old Western. (San Antonio, Doans, 
Red River, Salt Fork, North Fork, Washita, So. 
Canadian, No. Fork, Cimarron, Dodge, Arkansas R., 
Duck Cr., Sawlog Cr., Big Boggy, Beaver Cr., Re- 
publican R., Stinking Water, So. Platte, Ogallala— 
hey! Why go on?) 


Spring. 
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“DRIVES: Trailing. Preparing. Gathering. Road 
branding. Inspection. The Drive (Traveling, Idl- 
ing), The Herd (Form, Drag, Strays). Wagons. 
Dry drives. Counting. Stopping. Pointing. Bedding 
down. Rivers (Approaching, Crossing). Crossing 
sloughs. Balking cattle. Herds. Caveys (Choosing 
mounts, size, care of horses). Outfits (Size, Shifts, 
Duties, Wages, Food). Range-cattle. Delivery. Rail- 
roading. Misc. Trail costs. Trail cutters. 

“I've given you the contents of the first two files, 
which should be enough. You'll get an idea of m, 
system.” 

Mr. Mulford loaned me 30 sample cards, severa' 
of which are reproduced on this page. Besides typed 
material, I found among them newspaper clippings 
and photographs. The extensiveness and detail of the 
cards is illustrated by a single example: on ‘Walnut 
Creek,” there are eleven cards, and at least 900 
words; the items run from one line to 27. 

Clarence E. Mulford has done toward 30 Western 
books. From them and scenarios, over 50 motion 
pictures have been made. Few screen characters ever 
have approached Hopalong Cassidy in sustained popu- 
larity. 

Literary research is a subject we like to cover from 
time to time in The Author & Journalist. We believe 
that research skill has far more to do with writing 
success than is commonly realized. 


= 


Sale of original manuscripts for war bonds is a 
plan which has been spectacularly successful in many 
cities. Usually as one feature of the promotion the 
visiting authors autograph their books at a local 
bookstore. Our cover photograph shows Mark Van 
Doren, Mildred Jordan and Robert Lawson in the 
book department of Hess Brothers, Allentown, Pa. 


SANTA FE TRAIL: Walnut Creek Sage. 

3 daye after leaving Pawnee Fork (traveling eastward) we reached 
Welnut Creek, 20 miles distant, where high water again opposed a 
barrier to crossing. The bottoms were so completely flcoded that 
we had to,oceupy adjoining eminence for our camp. This stream is 
heavily timbered and is named from the abundance of black walnut 
found along its banks. Its valley is very similar to that of 
Pawnee Fork. 


OLD WESTERN CATTLE TRAIL a2 Adams 
AREANSAS RIVER. 

The ford of the old trail crossed this river about a mile 
above the present city of Dodge. Stage of water was at this 
instance easily fordable and there was no trouble getting the 
herd over. Chuck wagon went down stream and the 
bridge opposite the town, This was the first bridge they had 
seen on the whole drive. Camped for the night on 


OLD WESTERN CATTLE TRAIL 27 


DODGE CITY, Outfitting point, and the halfway point for herds 
bound for beyond the Yellowstone in Montanna. Well controlled 
at this time by ite marshals, and outfits were warned to be- 
have themselves, leave their gans at their first place of call, 


Adams 


CALVES Brisbin 

“The Durhen bull puts a strong impress on his calves, and 
the first cross with a Texas cow will produce « calf nesrly 
2/3 Darhem," 


CATTIZ: "Blabbing” calves. 1 Aldridge 

As winter advanced one of our occupations consisted of blab- 
bing calves, This is done to wean a calf when its dam is 
growing thin, A "blab" is apiece of thin board, 6 in. by 4 
in., which has a piece cut out of the middle of one of the 
longer sides, so shaped that you can just force it on to the 
membrane that divides the nostrils of a calf. When put on it 
hangs down over the mouth of the animal so that it cannot 
suck, but is able to graze without difficulty, When you 
start on a blabbing expedition you place several blabe in 
your pocket and ride along until you see a big calf whose 
dam looks as if she would be better off for being relieved 
of the support of her my. Chase and rope calf over 
heed, throw him, stick the bleb on his nose and turn him 
loose again, 


THOROUGHNESS IN RESEARCH 


These are sample cards from the Western Americana file 
of Clarence E. Mulf 


MAREN ELWOOD, 


Literary Authority - Collaborator 


Author of the 
Current non-fiction best seller 


“CHARACTERS MAKE YOUR STORY” 


Recommended by the Book-of-the-Month 
Club 


PROFESSIONAL TRAINING 
FOR WRITERS 
FICTION RADIO 
ARTICLES and FEATURE 
SCREEN 
ENGLISH 


Studio Lectures 


JOURNALISM 
Study by Mail 


Private Conferences by Appointment 
Individual Manuscript Criticism, 
Personal, Directed Writing 


For further information write 


MAREN ELWOOD, 6362 Hollywood Blvd. 
Hollywood California 


SEND FOR FREE CATALOG 


High standards of paedoreennee. maintained 
year in and wer out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, re- 
vise, type, market. Catalog Free of Dept. J 


Agnes M. Reeve, Director Franklin, Ohio 


Buy United States 
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The Author & Journalist 


One lawyer-writer, Roger Sherman Hoar, gave his 
opinion of literary contests in the August issue. An- 
other lawyer-writer, none other than Erle Stanley 
Gardner, noted writer of mystery stories, disagrees 
with Mr. Hoar—and says just why in a letter which 
will be a feature of our October number. 


Scott Feldman, who writes on comics in this issue, 
is one of the youngest professional writers A. & J. 
knows. He was 19 last November, but has sold over 
200 manuscripts, exclusive of comic strips, to a 
variety of publications, including Sky Raiders, Amer- 
ican Weekly, The Woman, Motion Picture, You and 
Your Child. He was a staff editor with the Double- 
Action group last year, and resigned to enter the 
army, which rejected him for poor vision. 


LETTERS 


Writers’ Day Law 


A. & J.: 

I have just come from the office of Governor Forest 
Donnell of Missouri, where I watched him sign a new 
law, sponsored by me, making it one of the educational 
requirements of Missouri public schools that lives and 
works of Missouri writers be yearly studied on the third 
Friday in October. The law is known as the Missouri 
Writers’ Day law, and our state superintendent of schools 
will include such programs in his schedule. 

I wonder if Missouri is not the only state to do this? 
Perhaps you know. I should like to be sure. ... 

MAY STAFFORD HILBURN. 
523 E. Capitol, 
Jefferson City, Mo. 


PA. & J. knows of no similar statute. If any reader 
does, will he please write to Mrs. Hilburn? 


Prize Winner 


A. & J. 

I was pleased and interested to note that Mrs. Bartlett 
won first place for article, also for “poetry published in 
newspaper or magazine” (I think her ‘Victory Harvest” 
delightful) in the 1943 contests of the National Federa- 
tion of Press Women. Why can’t we have the winning 
article and poem republished in the next issue of The 
Author & Journalist? I’m sure all our readers will like 
to know the co-publisher is that smart! 


HARRIETTA V. A. DOREMUS. 


3 Harding Court, 
Passaic, N. 


P>Mrs. Doneus is Passaic area social correspondent 
for the New York Herald-Tribune, and a past presi- 
dent of the New Jersey Woman’s Press Club. 
Margaret modestly says no to this generous request, 
but has promised to write “Mostly Personal” for an 
early issue—J. T. B 
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Army Pictorial News, Haddington, Norfolk, Va., 
needs writers and columnists at all military camps, 
posts, forts, etc. Fred L. Jack Robinson is editor. 


The Catholic Boy, 25 Groveland Terrace, Min- 
neapolis, now pays 1 cent a word on acceptance 
for wholesome action short stories, 2500 to 2800 
words in length, and for educational and general in- 
terest articles. Rev. H. H. Long is the new editor. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest market open 
to beginning writers, and the only one where you can 
EARN AS YOU LEARN! One of my students sold $69.75 
worth of material in the month of July. My special course 
of instruction in WRITING FOR THE JUVENILE MAGA- 
ZINES teaches everything it is necessary to know. Write 
for terms. 


MAITLAND LEROY OSBORNE 
23 GREEN STREET WOLLASTON 70, MASS. 
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YOU CAN WRITE IT 


By NELSON ANTRIM CRAWFORD 


| IF YOU HAVE A STORY, 


Editor, The Household Magazine. 


WHENEVER I make a talk on writing, someone 
—usually a woman with a semi-lachrymose face and 
a superfluity of adipose tissue—comes up and says 
to me, ‘My dear Mr. Crawford, I know the most 
wonderful story, if I could only write it.” 

Always I would like to say, “The hell you have!” 
but, trained in politeness by my parents in the dear 
dead days, I try to display a modicum of interest, 
although I know from experience what the ambitious 
lady is going to tell me about. Yes, you guessed it, 
too: the story is of her own life—the story of a 
sweet, sympathetic, intellectual creature who never 
was understood, especially by the boys—crude duffers 
—and whose life was thwarted by an unappreciative, 
male-dominated world. As I hear her through, I am 
reminded of dream fantasies that have been told me 
by psychoanalysts. 

Of course, that of itself doesn’t hurt the story. 
One of the most amazing novels in modern literature, 
White's “Andivius Hedulio,’” was dreamed through- 
out, and every author of historical fiction within my 
acquaintance has envied Mr. White while every psy- 
chiatrist I know has wished he could analyze him. 
But the fat lady—by now definitely lachrymose—is 
no Mr. White. Mr. White’s dream, as he relates it, 
gives any reader an authentic thrill. The lady, 
whether she is telling me God’s own truth about life 
in Guthrie Center or is merely offering wish-fulfil- 
ments, gives me nothing but a pain in the derriere. 

You know why, and so do I. The life of every 
one of us is made up of reality and fantasy. Some 
of us have more of one; some have more of the 
other. There is a mass of raw stuff—maybe mine 
is rawer than yours, I wouldn’t know. But there it 
is, your life, my life, anybody’s life. It is not a story. 
It does not become a story till it is transformed by 
understanding of human beings and by creative art. 
I heard Sherwood Anderson say once, “Every life 
offers material for the greatest novel that could ever 
be written, if only it could be comprehended with 
perfect understanding.” Again, recall the opening 
line of Masters’ “Domesday Book” 

“Take any life you choose and study it.” 

Right there is the trouble with the fat and am- 
bitious lady. She doesn’t understand herself, and so 
she has no story about herself. I'll bet my last nickel 
she doesn’t understand anyone else, either. So she 
has no story at all, and the chances are she never will 
have. 


In other words, the raw material for stories is a 
dime a ton so far as the authentic writer is concerned. 
He can find material anywhere, and plenty of it.: 
His only problem is selection. If you have trouble 
finding material for fiction, you are not a writer— 
now; I don’t say you won't be a writer someday. 

As an editor, as a former teacher of writing, as a 
writer—of a sort—I am dismayed by the attention 
that young people in writers’ societies, and indi- 
vidually, lay upon details of technique, and their 
total neglect of the necessity of having something to 
say. I don’t mean the necessity of subject matter, 
in the factual sense, but the necessity of taking raw 
material, putting their own personality into it, and 
thus transforming it into something that will make 
people exclaim: ‘‘Here is something new. Here is 
something I never thought of.” 

Nor do I mean it has to be something highly im- 
portant. Obviously, Maupassant had something to 
say, but so had Ring Lardner and so has Damon 
Runyon. Consider Maugham’s “Of Human Bond- 
age,” to my mind the most significant piece of fiction 
written in our time. But also consider any of 
Maugham’s light short stories. True, they are not so 
important as his major work, but you feel when you 
have read one of them that here is an author who has 
always something to say, even though it be a trifle. 
(Incidentally, any young writer who will read Maug- 
ham’s brilliant discussion of writing, ‘“The Summing 
Up,” will learn a hundred times what I could ever 
tell him.) 

Do not think that I underrate technical skill in 
writing. It is highly important. It is, however, a 
skill that is possessed by thousands of people, and 
could easily be acquired by thousands more. Every 
few days I receive a letter from a college student, to 
this effect: ‘My professor of English speaks highly 
of my writing. In fact, I have been marked ‘A’ on 
every theme I have submitted this year. It occurs to 
me that your magazine may wish to publish the en- 
closed manuscript.” 

I read the manuscript, and what do I find? It is 
grammatical, shows a certain feeling for words, con- 
tains perhaps even a striking simile or two. That is 
all. Of personality, of reality, there is not a vestige. 
If I may repeat, the author has not a thing to say. 

The same thing is true of nine out of ten of the 
manuscripts of persons who, as the phrase goes, 
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“know how to write.” They overlook the fact that 
this is not the childhood of the English language, that 
this is a literate age, and that innumerable people 
“know how to write.” 

In writing that amounts to anything, the writer has 
something to say, and it has become so completely a 
part of his personality that there is no separating 
substance and form. The story could not be altered 
in any major particular without losing its significance. 
When you hear an important author say, “My stories 
write themselves,” don't think that he is boasting of 
his proficiency or indulging in mystical philosophy. 
All that he means is that his stories in conception 
and development have become so much a part of 
him that the conscieus effort involved in writing 
them is slight. That is what is meant, or ought to 
be meant, when one says, “I have a wonderful story.” 

When a writer reaches that point, he will have little 
trouble finding an audience for his work. And it will 
not necessarily be among the readers of specifically 
literary magazines. You will find such authors in 
the Saturday Evening Post, in the Cosmopolitan, in 
Collier's, in Redbook, as well as in Story and the 
Southern Review. John D. Swain's “One Head Well 
Done,” a brilliant story with plenty to say, ap- 
peared in Top Notch. And the work of writers with 
something to say is read and loved by the masses. 
Jesse Stuart, such a writer, is more popular among 
readers of the Household Magazine than any other 
author I have published. 

No young writer should be led astray by the 
fallacy that the common people have an abiding 
love for trash. On the contrary, they have a per- 
sistent fondness for good writing—provided always 
it is not too difficult or recondite. 

At the same time, a writer of magazine fiction 
should keep in mind the fact that any magazine has 
a certain personality of its own, determined by the 
editor's tastes, including always his mental limita- 
tions, and by the tastes and limitations of its readers 
Of course, an editor who is broad-gauged is tryin’ 
constantly to expand his own tastes and those of his 
readers. 

Which emphasizes what Author and Journalist and 
all other writers’ journals have stressed for years: 
Study the magazines. Try to get the individual feel 
of them. But don’t imitate; don’t slant too much. 
Above all, don’t conclude that because a popular 
magazine used a ghost story last month the editor 
would like a dozen ghost stories. Chances are, he 
won't publish another in five years. 

One of the most important facts to be learned from 
a study of magazines is what the editors do nor 
want. Several years ago I received quite a charming 
story, but when I finished reading it I was not alto- 
gether sure whether it was an English story with a 
good deal of French in it or a French story containing 
a considerable amount of English. That is an ex- 
treme example of inattention to magazine policy, but 
I have encountered other instances almost as bad— 
and so has every other editor. 

There is the very simple matter of story length. 
A minor matter, you may say. It isn’t a minor matter 
in these days of paper rationing, especially to maga- 
zines that put most of their display fiction pages in 
the front and carry the run-over to the back pages 
broken by advertising. As a matter of fact, maga- 
zine fiction has been growing shorter, very gradually, 
for fifteen years. If you will look at any current 
market directory, you will see that, outside the pulps, 
this trend has been markedly stepped up in recent 
months. Only five of the “Standard” and “Women’s’’ 
magazines listed in the Author and Journalist Market 
List are quoted as seeking stories longer than 5000 
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words—and the average maximum given is 3900. 

Yet of the competent stories submitted to me, ex- 
clusive of short-shorts, 80 per cent are beyond 5000 
words. Other editors must have the same experience. 
True, the authors, either because they can’t count o1 
think editors can’t, usually write, “About 4000 
words,” at the top of a 6500-word story. Never 
have I known an editor to be deceived by such trans- 
parent nonsense. 

As a matter of fact, the shorter stories tend to be 
better, as stories. Too often, the long short story 
really should be much longer; it should be expanded 
into a full-length novel or at least a novelette—a 
novella, if you prefer the currently fashionable term. 
The author has presumably got tired of thinking the 
thing out, and has written it prematurely, so that 
it is not the full-bodied piece of fiction that it could 
have been. 

Obviously, length of stories is not the only factor 
in marketing that is affected by the trend of the 
times. Not merely in war, but in all periods, there 
is a strong demand for the contemporary in fiction— 
more in the short story than in the novel. Undoubt- 
edly it is due to the fact that we are a nation of 
newspaper readers, and we carry over the zest for the 
immediately current into our other reading. True, 
there is always a steady interest in historical fiction 
and reminiscent fiction, but it is less than in the 
contemporary. 

The successful writer senses in advance what will 
be of contemporary interest months hence, just as the 
successful stock market operator visualizes the fu 
ture market trend at a time when the average specu- 
lator has no conception of what is going to happen. 
In writing as in almost every other vocation, timing 
is of outstanding importance. To a few individuals 
it comes naturally; they have a sort of prophetic in- 
tuition. Most of us have to acquire it through study 


47 LINES IN WHO’S WHO 
Nelson Antrim Crawford has been Editor-in-Chi 
The Household Magazine since 1928. Who’s Who Sa nl rH 
lines to cover his writing and editorial career, which be- 
gan on a newspaper, has included novels, verse, textbooks, 
and several magazines. 


2 
in 
| | 
1 


September, 1943 


of history and human psychology. God has not made 
us either psychologists or prophets. 

With the mass of material available to any writer. 
there is no reason why, if he wants popular success, 
he should not turn his attention to the sort of thing 
that promises to be popular in the not distant future. 
It represents no denial of one’s creative gift. Shakes- 


peare did it. Dickens did it. Sinclair Lewis, Somer- 
set Maugham, Upton Sinclair, Richard Wright—all 
of them writers of great distinction and wide popu- 
larity—do it. They are expert timers as well as lit- 
erary artists. Less successful writers may well follow 
their exemplification of psychology turned to proph- 


ecy. 


ARMCHAIR STUFF 


Who Writes for Business Magazines 


] . . By WILL JENKS 


I WAS hard up for material that afternoon. The 
old folks had come out to visit us, and I had spent 
most of the day in social conversation. When at last 
I faced my typewriter, I was barren of ideas—but 
somehow, in the two hours before supper, I must 
turn out my quota, 2200 words. I had exhausted 
the notes made on my last interviewing trip. Now 
I must pull ideas out of the air. Armchair stuff. 

How does a writer compel his brain to think a 
salable article? Well, you must want it to. Then 
you must have confidence, sure that in the 10 min- 
utes to several hours you have to arrive at a subject, 
you will succeed. You must concentrate in a leisurely 
sort of way—to become tense or excited will be fatal. 
And, finally, you must exercise the art of selection. 
Your subconscious may come up with a half a dozen 
ineligible ideas before the right one is recognized. 
In the process, your mind races hither and yon. 

The idea that came to me, after a half hour of 
concentration, was first-person material on the busi- 
ness problems of a country insurance agent. My 
father, whose principal occupation was in another 
field, had for years conducted a sideline insurance 
business. As a boy, helping in his office, I had 
typed out descriptions, attached lightning clauses, pre- 
pared company reports. There was an insurance pub- 
lication called Rough Notes, published in Indian- 
apolis. Writing confession-style material under a 
pen-name, I should have something that would click. 
. . . I began to pound the keys; when the supper call 
came, I had 2200 words, on agency advertising and 
salesmanship methods, ready for the mail. 

Irving Williams, the editor, got those armchair 
pieces, and asked for more. That was in 1919. Yes- 
terday, I dispatched several Will Jenks columns to 
Mr. Williams. I have been writing them now for 24 
years. 

C. L. Onsgaard, editor of Feedbag, recently pre- 
pared a booklet of instruction for writers. Feedbag, 
he announced curtly, wants no armchair stuff. In 
most trade journal editorial offices, armchair manu- 
scripts are in disrepute. They are considered (usually 
rightly) as lazy copy, the weak failures of writers 
too timid to go out and dig up name-and-fact stories. 
Few editors will admit they are in the market for arm- 
chair stuff. Yet almost any editor will buy this type 
of material if it is good enough. 

In the trade journal field, you have to be a much 
better writer to make $1000 from armchair copy than 
a like amount with interview articles. I have done 
both kinds for years, so I can speak without prejudice. 

But armchair stuff, done in the right way, is very 
profitable. Against it is, perhaps, no direct expense 
of time and money for securing data. And the arm- 
chair article can contain vastly more of satisfaction 
than the usual interview story. The latter is salable 
mainly because of the news information it contains; 
writing personality plays a very small part. But the 
armchair feature may have personality plus. 


Doing armchair stuff, I often find myself turning 
out articles on subjects I believe that no business 
writer ever handled before. There is a thrill in that. 
And the good armchair topic is sometimes one which 
can be worked up and sold in many different trades 
and industries. The single idea may bring checks 
from as many as 20 magazines. 

Of course, the armchair writer doesn’t really get 
his articles out of thin air. He has the knack of 
taking a fact or incident, and thinking through to the 
significant subject to which it relates. For example, 
I took note one day of the fact that in my personal 
buying, price was not the only consideration that 
concerned me. I placed some of my business on a 
reciprocity basis — favoring sellers who had _be- 
friended me. In some cases, quality was the deciding 
appeal; in others, convenience. There were still 
other considerations. 

I chose to work up the article in the printing trade, 
because I knew a good market there (Graphic Arts 
Monthly, Chicago). “Sales Appeals Other Than 
Price’’ was the working title. I used examples, with- 
out identification, within my area of observation. I 
knew a printing-house which, through family connec- 
tions, had influential friends high up in a number 
of large corporations, able to influence printing or- 
ders. I knew of a printing concern which controlled 
a great deal of business through the idea service it 
provided. 

I mentioned the county weekly which, wielding 
great political power, drew many job orders from 
individuals and institutions which sought the good 
will of the owner-editor. 


Sometimes an armchair article has its genesis in 
the problems of my friends. I have known intimately 
for many years a certain top-notch salesman. He is a 
man of good habits, great enthusiasm, natural loyalty. 
But it seems impossible for him to work for more 
than four years for any one concern. 

The symptoms of imminent trouble are always the 
same. There begin to be a great many things wrong 
with his employment. He isn’t being treated right. 
His company’s products are deteriorating in quality. 
Incidents become more and more frequent. Finally, 
he blows up and quits. 

He gets another job which—at the outset—is al- 
ways the most wonderful connection he ever had. 
But after two or three years, the same symptoms be- 
gin to appear again. I know that in the offing is 
a crack-up. 

What can a salesmanager do about this problem 
ot employees, who, working at the same job for the 
same company month after month, eventually go 
stale? Deep down there is such hunger for. relief 
that the salesman’s mind begins to play tricks on 
him. The problem exists throughout industry, but is 
perhaps most acute among creative workers. 


“Case Of the Fed-Up Salesman,” was my working 
title. I sketched the problem in 250 words, then 
devoted 1250 to a discussion of remedies. In writing 
for the trade journals, this division of problem and 
solution is usually about right. What readers want 
are fresh, practical methods of dealing with a prob- 
lem. 

In armchair writing, timeliness is of great impor- 
tance. Several years ago, when public relations was 
a term just coming into general use, I sat at my desk 
and analyzed the public relations task of first one, 
then another, local business man. I arrived at 10 
or a dozen policies which the smart druggist would 
follow, or the laundryman, or the florist. He would 
advertise in all local,newspapers. He would culti- 
vate speaking ability, so that he could appear before 
luncheon clubs and other organizations to discuss his 
business in an interesting, popular way. 

I am sure that most of the editors to whom I sub- 
mitted my articles on public relations had never be- 
fore received material using the term and the ap- 
proach. Some of the magazines to which I sold the 
articles were Florists’ Exchange, American Lumberman, 
Office Appliances, Music Trades, National Cleaner 
& Dyer, Progressive Grocer, Plumbing and Heating 
Trade Journal, Tires Magazine and Coal-Heat. 

Timeliness today means other subjects. The two 
big headaches of business in 1943 are, of course, 
regulation and manpower. I have written many 
articles on both of these subjects. 

Small incidents which appear to have no connec- 
tion with a serious business publication are often the 
basis of articles. The interval between the happen- 
ing and the written article may be only a few hours, 
or it may be years. After the 1933 Bank Holiday, | 
happened to meet an old banker who had lcst every- 
thing in the crash of his institution. He was selling 
insurance, and to my surprise seemed a very happy 
and contented person. He remarked that it was a 
great relief not to be a banker any more—and to be 
free to express his opinion, as he honestly felt it, 
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“You know,” he confided, ‘‘a banker 


on any subject. 
I always 


has to be mighty careful how he talks! 
kept regular, but I was miserable!” 

That incident never meant anything to me as a 
writer until the other day. I didn’t mention the 
banker or his remark. The article I wrote was on 
a local business man’s responsibilities as a prominent 
citizen. 

I have just written another article entitled, ‘‘Sales- 
men Goldbrick, Too.” With a young soldier on 
leave, I discussed the subject of fox-holes. The boy, 
who had a large sense of humor, remarked that he 
had been shown a perfect example once—six feet by 
two feet by three feet. He got a lot of fun describing 
the alleged fox-holes which he and his buddies dug 
while the company was engaged in training problems. 
Finding he had an interested listener, he enlarged 
upon his prowess at goldbricking. 

It was all bluff—but I saw the opportunity to 
write on the petty (and more serious) activities of 
tricky salesmen. The army analogy would lend 
freshness to the material. 

te 

The easiest way to fail with armchair stuff is to 
write too much of it. To sell well, such articles 
need to be original, timely, and helpful. I have al- 
ways mixed them in with much other writing based on 
interviews. 

They can be about salesmanship, credits and col- 
lections, advertising, personnel management, and al- 
most any phase of business operation. For most 
publications, under wartime space conditions, a fea- 
ture length of 1000-1200 words is the best. These 
articles bring the word rates that interview stuff 
does—in the 1/4 cent-1 cent range, mostly. Among the 
trade journals listed in the Quarterly Market List in 
this issue of The Author & Journalist are scores which 
will buy armchair stuff—if it is good enough. 


(Will Jenks ts a pen-name of one of the country's 
leading business writers). 


TRY THE COMICS 


By SCOTT FELDMAN 


COMPETENT beginners and experienced writers 
in other fields should consider the comic market. For 
one thing, comic stories are easy to sell. For another 
thing, writing the stuff by the carload (as most comic 
men do) tends to loosen up one’s style and rid it of 
stiffness. Third, the comic writer, after a few sales, 
begins to write his stuff on assignment, and there- 
fore has to get it done, come hell or high water—as 
a result of which he loses his natural tendency toward 
the writer's occupational disease: slump. And finally, 
the stories pay pretty well—from around $2 to $10 
a page. A good writer can do ten pages a day, up. 

On one occasion, Jackie Bass, who was one of the 
comics’ most competent writers before he entered the 
Army, got together with me to collaborate on some 
stories for an editor who needed material in a hurry. 
We started work at 9 a. m., plotting together and 
writing separately. We're both fast writers. By 
12:30, we'd finished our assignments—and we drove 
down to the editor’s office and handed the stuff in at 
a quarter past one. At 3:30, we came back for de- 
cision . . . and were handed checks for $50 each. 
On one other occasion, I was assigned a string of 
true yarns about war heroes—working from news- 
paper clips and Navy Dept. press releases. I worked 


seven hours, and received a check for $75 that same 
evening. 

I don’t pretend that I made out as well as this 
every day. Sometimes I didn’t make $75 in a week. 
But money is certainly there to be made, and editors 
certainly need stories badly. It would be well worth 
a writer's while to take a crack at supplying them. 

Comic requirements, roughly, divide themselves in- 
to five categories: 

1. Fiction stories dealing with established char- 
acters like Batman, The Shield, Captain Marvel, etc. 
Most of the comic stories published belong in this 
category. 

2. Fiction stories dealing with your own charac- 
ters. It’s difficult, very difficult indeed, to talk an 
editor into using a story or a series about a character 
you've invented, so you'd be better off working with 
established characters until you're pretty well estab- 
lished yourself. A few firms, however, use “orig- 
inals’’—six and eight page stories with your own 
lead characters. 

3. Third type, very popular right now, is the 
true story: yarns dealing with war heroes, interesting 
people, or interesting men and women of history. 
Check your facts carefully when writing these, and 
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note information sources—because most companies 
demand to know them. On war hero stories, your 
check will probably be held up a week or so while 
the editor has the yarn okayed by War Department 
censors. If you can get the War Department to send 
you press releases and work right from there, that 
will naturally speed things up a bit. Some editors, 
like Stephen Douglas of Famous Funnies, Inc., will 
provide you with the news release when you get the 
assignment. 

4. Type four is the animated variety—the Mickey 
Mouse school dealing with humanized animal char- 
acters. Archie Comics’ “Bumbie the Bee-tective’’ and 
“Squoimy the Woim’” are representative examples. 
Keep the laughs coming as frequently as possible, and 
don’t allow your humor to become too subtle. 

5. The last variety, known as the “set-up-in-type,”’ 
differs completely from the other four . . . in that 
it is not a script from which the artist will draw 
his pictures, but a printed short-short similar to the 
ones appearing in the pulps and slicks. There is « 
postal regulation requiring two pages of printed mat- 
ter to appear in any magazine which is to go through 
the mails; and thus, these. They come in two lengths 
—750 words, to fill one page; and 1500 words, tu 
fill two pages. 

Some magazines prefer straight adventure stories, 
others straight detective stories, and others detective 
or adventure stories with one of their characters as 
the lead. Check your market. Don’t write down 
too much on these, since they seem to be the pets 
of soldiers and other reasonably mature people. One 
of the most popular series I ever did—written for 
Pep Comics, Zip Comics, and Top-Notch Laugh 
Comics under my own name and three of my pseu- 
donyms, Cord Elliott, R. R. Lyons, and Flynn V. 
Livingston—was a group of detective set-up-in-types 
based on rather technical psychiatrical facts which 
I'd previously used in some articles for a medical 
publication. 

Here are a few facts to remember when writing 
for the comics: 

1. Nearly all editors demand synopses. To save 
yourself a lot of time and grief, write a short note 
telling about the proposed yarn and wait for an okay 
before you go ahead with it. When the editor is 
familiar with your stuff, and you are familiar with 
his needs and pet insanities, you can drop this prac- 
tice. 

2. The boxes, or panels, per page, vary from 
about 5 to 10, according to individual firm prefer- 
ences. Here, too, check your market. You don’t 
have to have the same number of panels per page— 
but keep the number in one preference group. Ii 


observation .of a magazine shows you that an editor 


prefers few panels per page—4, 5, or 6—don’'t give 
him 8, 9, or 10. 

The first panel on the first page, by the way, is a 
much larger one than the others. This generally 
contains a drawing symbolizing the entire story— 
although some editors prefer that you swing right 
into the action. This panel also contains the legend: 
a dramatically-worded blurb which, like the pulp 
narrative hook, is supposed to drag the reader right 
into the story. This opening panel is called the 
splash and occupies most of the page—so that gen- 
erally only one or two more panels appear on the 
first page. Some companies have their splash occupy 
the entire first page, so that the story proper actually 
begins on page 2. 

3. Remember that you’re writing for a predom- 
inantly juvenile market. Keep away from rape, sex 
crimes, drug addict scenes, etc. You may find an 
occasional scene or story of this type in a comic mag- 


Scott Feldman 

67-69 Street 
Brooklyn, New York 
SKIP FLYES--6 pes. 


Splash 


Scene is o hotel bedrem. Right in the foreground ie the figure 
of Pearson, very dead--knife plainly visible in hie chest. There is « 
Shakespeare folic clutched in hie right hand. Im the background, « 
figure--keep him in shadows so reader can't know bis identity--is 
bending over fireplace, burning shirt. 

PEARSON FOUND If IB 4 SMALL-TOWN BOOKSHOP, SANDWICHED BETWEEN 
TWO VALUELESS MUSIC SHEETS...A SHAKESPRARE FIRST POLIO, VALUED at 
OBE MILLION DOLLARS. 

OTHER BOOK SCOUTS HEARD ABOUT If, AND CURSED PEARSON FOR HIS 
BUT HB WaSE'? LUCKY AT ALL. JOR WITH THE SHAKESPEARE FOLIO 


6. In the hotel lobby, Smithe, the rou clerk, talking to Pearson, 
who bes @ portfolio under bis arm. Skip Flynn, house detective, 


Smithe: Good evening, Mr. Pearson. Congratulations on that Shake- 
speare folio you picked up. Flynn wae just telling me ebout it. 
Pearson: Thanks, Suithe. By the way, I'm expecting three men who 


SPECIMEN PAGE 


This is what a typical comic script should look like. 
“The form varies a little with each house, but this is the 
general idea,” remarks Mr. Feldman, the author. 


azine—but the chances are that the writer is the 
publisher’s brother-in-law. 

4. Keep word-length on dialogue and captions 
down. Try, whenever possible, to make the picture 
tell the story. 

5. Editors may be stocked up on stories about 
certain characters. If they nix your query on a pro- 
posed yarn for this reason, a little plot juggling can 
generally make the yarn okay for a character belong- 
ing to another firm. 

(In the October Author & Journalist, Mr. Feldman 
will present a complete report on the individual comic 
markets, with much information never before in 


rint. 


The September Argosy (Popular Publications, 205 
E. 42nd St., New York), appears in a new slick for- 
mat. Smooth paper replaces the old pulp pages and 
drawings in color illustrate the stories. In size it is 
considerably larger than the former book. It sells for 
25 cents instead of 15 cents. Owners Harry Steeger 
and Harold S. Goldsmith state that this issue is only 
the first step toward a bigger and better vehicle for 
high-grade fiction. Rogers Terrill is editor. 


o000 


TAXES—AND VICTORY 

In October and November magazines, the subject 
which OWI is most anxious for writers to cover is 
“The Fight to Keep Down the Cost of Living” 
(Taxes and Victory). Other subjects—Home Front 
Pledge, The War Wounded, New U. S. Nurse Corps, 
Fuel Oil Rationing and Health, Traffic Control, Food 
for Freedom Month, Fall Foods, Feeding England's 
War Workers, Share-the-Truck Plan, Delivering the 
War-Time Mail, Sisters, Can You Share a Job?, 
Service for War Workers, Recognition for Boys’ 
and Girls’ War Work. 
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CONDUCTED BY WILLARD E. HAWKINS 


LV—THE HEROINE SUFFERS 


CONTRAST is the essence of drama—emotionally 
considered, at any rate. Unalloyed happiness is too un- 
eventful to make a story, and few people care to read 
about unredeemed suffering. It is when we sweep 
from extreme to extreme—from depths to heights— 
from heights to depths—that our emotions become 
stirred. 

In the Awakening Kiss (see the two installments 
preceding) the love-pulp heroine reached the ulti- 
mate heights of ecstasy. Prolonging the romantic 
thrills of that moment indefinitely, or being permitted 
to renew them at will, would be very nice for all 
participants, but there would be no drama—no story. 
The pleasure must be tasted, held tantalizing before 
the heroine—then snatched away. 

The more abruptly this is accomplished, the more 
dramatic is the effect. Thus we have the ‘‘pull- 
away” as the concomitant of the kiss. Like a snake, 
some alienating factor suddenly rears its head, and 
joy takes wing like a startled bird. 

In the end, cf course, happiness will return, with 
implications thet it intends to roost for keeps. This 
naturally ends the story. But in the meantime, to 
make this consummation dramatically effective, the 
heroine must suffer. 

This phase usually is dwelt upon by love-story 
writers at some length, being combined with details 
necessary to carry the story forward and to lay a 
foundation for its conclusion. If the heroine has 
renounced forever the man she loves, she goes on 
with her plans for marriage to another, or continues 
her day-to-day duties, or takes up new interests. Fre- 
quently she becomes engaged to another man, through 
sense of duty, or for spite, or in the hope of making 
herself forget. If she has seemingly lost her man 
but still hopes for the best, she takes steps to win 
him back. The most adventurous and eventful pass- 
ages of the story sometimes occur during this period 
of alienation. But through it all, runs the suffering 
of the heroine, as an undercurrent or background. 
The effect of contrast is likely to be emphasized by 
frequent references to the joy which has been tasted 
(in the awakening kiss) and relinquished. 

The examples which follow, from our sample 
stories, are from some of the more concentrated and 
intensive passages dealing with this phase of the 
heroine’s emotions. 


2. Its You Forever. 

Sometimes, driving to work in the gray morn- 
ing, she would hear the unmistakable staccato 
roar of the bomber with Breeze up there at the 
controls trying it out before its final test. Then 
her hands grew icy on the wheel. Her heart died. 
Her eyes probed the sky. 

In spite of herself, she breathed a prayer into 
the frosty morning air to the god who beamed 
benignly on flying fools. . Death—Breeze! It 
was incredible that Rusty, who had never known 
fear in her life, should suddenly be afraid for 
someone else. But there it was, eating away at 
her, night and day. 


3. Love Letter. 

For days she moped around the dormitory. wait- 
ing for the postman. listening for the telephone. 
No word from Bob. . Could it be that the 
whole thing had been, as Bob said, a dream they 
had built up, with nothing real to sustain it? The 
thought was too much to bear... 

(She finally overcomes her pride and telephones 
him.) Her heart beat faster, thinking that in a 
moment now she would hear his voice. But when 
a voice spoke it was the operator again, 

“T am sorry we are unable to locate Mr. Dow- 
ney. He has left college.” 

Numbly, she hung up the receiver. 


8. Love Is Blacked Out. 

He waited, but pride and outrage would not let 
Paula explain. 

“You’d better go.” she said again. 

And then he went heavily, tiredly. And he took 
with him all in life that mattered. 

As the door clicked behind him, Paula’s anger 
ebbed from her, leaving naught save complete 
desolation. Moving fumblingly, she dragged her- 
self to the davenport. ... 

A wave of misery that gave way to fierce re- 
bellion swept Paula. It was unfair that she 
whose one sin had been loving foolishly should be 
forever denied love. . 


ll. Wrong Way Heart. 

Amaryllis stood for a small eternity staring 
after him. The light . . showed the smooth 
sheen of tears on her cheeks, but nothing could 
show the sharp turning pain in her heart.... 

Sometimes, lying in bed at night, the ironical 
bitterness of it all would sweep over Amaryllis, 
and she’d stiffen as if someone were actually 
beating her. The whole thing was so mixed up; 
so terrible. 


13. Colonel’s Daughter. 

The days that followed were unreal to Nan. 
All she could think of was that moment in Pete’s 
arms, and how hopeless everything was. 

She wondered if Pete would come to say good- 
bye but it gave her little satisfaction when he did 
come. ... His remarks to her were few and com- 
pletely impersonal. She could not prevent the 
bitter tears of disappointment that came into her 
ore as she watched him stride down the path to 
nis car. 


There are, of course, moments of relief in the 
heroine’s suffering. She tries to find solace in other 
interests—with other men—and sometimes, for a brief 
period, experiences a sad form of happiness. Often 
her bright moment of relief comes when she de- 
termines on a course of action to recover her man. 
As, for example, continuing the above— 


A quick little surge of excitement sent the blood 
to her cheeks. She’d go out to San Diego, marry 
Rand—and see Pete once more, ... There was a 
plane leaving that night... . 


15. Ill Never Love Again. 

Joyce dragged herself off the bed and stumbled 
across the room to the pier glass, staring at her- 
self dully. You’d never guess she had a freak 
heart labeled, “Winter in Manila; Admit One to 
Paradise; Good for Two Months Only.” A heart 
that could be used just once, like paper plates or 
a ticket to a show. 

(She tries to find solace with another man.) 

Joyce submitted to his violent embrace. feeling 
exactly nothing. She might have been a casual 
onlooker watching Jock kiss some black-haired 
girl who was a stranger to her. 
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He raised his lips and muttered savagely, “I’ll 
make you care. I'll make you forget him, Joyce.” 

“Yes,” whispered Joyce. And when he kissed 
her again she clung to him. 

But it was no use. It was worse than no use, 
it was all wrong. 


16. Two on Bataan. 

And working with him, day after day ... Kay 
knew that her brain had gone into limbo and that 
her heart reached out to him with every breath 
she drew. 

But now it was too late. That angry, fumbled 
kiss before Gil’s operation had been a sort of 
farewell, ... 


19. Today Is Ours, 

There was no longer anger burning in her heart, 
only utter dejection. She remembered the strength 
of Jeffrey’s arms around her, and the tenderness 
of them. His kisses still flamed on her mouth. 
She wanted to turn back, back to the shelter of 
his arms, back to the love he had offered her. But 
she couldn’t do that. She couldn’t go back and 
burden him with a wife who was going to die! 

Finally, breathless, her dress torn, the heel 
missing from one silver sandal, she stumbled out 
onto the highway. Her head throbbed merciless- 
ly. Was that a car coming down the road?... 
Ann swayed dizzily and slumped to the road in a 
wretched little heap. 


20. Hearts in Waiting. 

There was a heaviness between them like a 
storm cloud, black, dismal. ... Hurt and resent- 
ment made her want to argue and fight with Ken, 
but she was a Strowbridge. ... Something choked 
in her throat and for a silly moment she wanted 
0 

“T hate him!” she whispered fiercely. ‘“He’s 
smug and impossible!” 

But you kissed him! a voice whispered inside 
her. And you’ve never known such rapture! You 
can’t forget these things! 

But she just had to! ... 

She stood at the bay window ... Where was he 
now? What was he doing? She closed her eyes, 
and once again she could feel the quivering flame 
of his kiss, that sharp sense of ecstasy that had 
dissolved her whole being with his. Wondering, 
remembering, and telling herself angrily that it 
was so futile to care. 


Often, with the help of another man, the heroine 
conceals a broken heart beneath gaiety and laughter. 
Vide the next examples. 


21. When Hearts Wear Masks. 

After that she went out more willingly and 
more often with Ron. She drank more, smoked 
more and laughed more than she ever had before 
in her life. If Kirk didn’t like it, all he had to do 
was say the right word. But until he did she 
wasn’t going to craw] at his feet and beg him to 
love her enough. 


25. Barbarian in Love. 

Louis leaned close and grinned, “Say, you're a 
good sport, Alexa. How about me taking you to 
the dance next Saturday?” 

Because Jay was dancing with Delvonne and 
because he was watching Alexa, she laughed quite 
gaily and said, “Sure, Why not? MHere’s to it!” 


But the drink didn’t go past her locked throat: 


for a long time; and when it did it seared its way 
across her heart and brought tears to her eyes. 


28. Warden of Her Heart. 

The next day she sat in her luxurious office 
and ,.. had no heart for her job. Mechanically 
she went through routine matters. When she was 
alone she lit cigarette after cigarette and stared 
into space. This is ridiculous, she told herself. 
You’ve been disappointed in men before. 

But not this man, her. heart told her. She 
knew that whatever else happened to her in this 
world, none of it was going to be any good.... 
The telephone rang and someone asked her to a 
party. She started to refuse and quickly changed 
3 mind. A party would take her mind off her- 
self, 

Everyone was very gay. Alison tried to be very 
gay, too, but she could not run away from the 
sick heaviness in her heart. 


PRACTICE SUGGESTIONS 

1. Search in various love stories of your own 
selection for post-separation passages which describe 
the heroine’s suffering. 
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2. Write similar passages of your own vividly 
portraying the emotions of the heroine in circum- 
stances of your own devising. 


Oooo 
Plagiarist 
A. & J.: 

The attached clipping speaks for itself. This fellow 
sold X— a lot of stuff and also other magazines in Amer- 
ica and Canada. I’ve stopped him pretty well, but may- 
be other publishers have material on hand. I assure you 
it is all stolen—by the man’s own word in court. 


RAY PALMER, 

Managing Editor, Fiction Group. 
Ziff-Davis, 
540 No. Michigan Ave., 
Chicago, 
The news story records the conviction of William 
DeLisle for obtaining $980 under false pretenses 
from the Ziff-Davis Publishing Co. DeLisle visited 
Mr. Palmer's office in September of last year, and 
outlined a plot which took the editor's fancy. The 
delivered manuscript appealed, too. All went well 
with the racket until Ziff-Davis published ‘‘Degen- 
erate Mr. Smith.” A deluge of letters informed the 
editor that the story had been published several years 
before in Fantasy Magazine, London. DeLisle was 
sentenced to 30 days in the House of Correction. 
That sentence, by the way, seems to A. & J. to be 
inadequate. 


THE WRITER AND HIS 
COMMUNITY 
$10 For the Best Letter 


On what terms should a writer live with 
his community? Should he set up barriers be- 
tween himself and the townspeople, keeping 
aloof—or should he plan to participate active- 
ly in community life? Should he aspire to, or 
avoid, an ivory tower? 

These questions are inspired by several let- 
ters we have received. 

J. G. T. wrote the editors, “I am moving 
from T- The people resent the fact that 
I decline to join in their petty affairs, and ac- 
cuse me of snobbery. My children are discrim- 
inated against in the local schools. Though I 
have lived here for six years, the town and 
state have never really accepted me. The air has 
grown too cold for comfort.” 

E. S. T. confided, “The people are friendly 
—too friendly. They ask me to make talks be- 
fore clubs and serve on committees. They come 
to me with their amateurish manuscripts, and 
I haven't the heart to refuse them time and 
advice. If I don’t attend Mrs. Smith’s tea, she 
will be hurt when she meets me at Mrs. 
Black’s—so I have to attend both affairs. I 
have weeks on end when I accomplish almost 
nothing at my desk.” 

And F. L. declared, “I am the only citizen 
of X who rates Who’s Who, and yet I am 
far below other local people in the social 
scale, the department store owner and the may- 
or, for example.” 

This problem is important, intimately re- 
lated to a writer's happiness and his profes- 
sional success. 

The Author & Journalist offers $10 for the 
best letter on the subject, “The Writer and His 
Community.”’ Entrants wishing manuscripts re- 
turned should enclose a stamped addressed en- 
velope. Closing date, October 31. Address Con- 
test Editor, Box 600, Denver 1, Colo. 
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The Author &> Journalist 


Writing-to-Sell Club 


EMPHASIS ON SALES 


SOME of the 15 members are housewives, others 
are business workers. All are part-time writers. The 
Writing-to-Sell Club of Wichita, Kansas, was organ- 
ized four years ago. 


The club counted sales of members at a recent 
meeting. The grand total was 803, to 68 periodicals 
and publishers. 

The Writing-to-Sell Club is strictly a business or- 
ganization. Meetings are held the year round at the 
City Library, and these meetings are frequent—for 
months on end the club has assembled three times a 
week. Organized by Mrs. Bliss Iseley, the group 
combines study, criticism, conference, to increase the 
sales of each member. 


No literary snobbery here! Of the 803 sales, there 
were 314 juvenile and adult stories, 189 articles, 125 
poems, 70 contest awards, 30 fillers, 30 greeting 
card verses, 26 song poems, 9 readings, 4 plays, 2 
operettas, 2 books, and 1 musical play. Two mem- 
bers have written song poems for a series of public 
school textbooks. One is a correspondent and fea- 
ture writer for the New York Herald-Tribune. Mem- 
bers are presently engaged on one biography, four 
novels, a book on gardening, and a series of commis- 
sioned articles on America for British publication. 


The Author & Journalist has been a working tool 
of the club from its inception, in use at every meet- 
ing. 

“Incidentally,” writes Kunigunde Duncan to A. & 
J., “our group has been instrumental in bringing to 
justice three spurious authors’ agents and one fake 
publisher.” 

In the photograph members sitting are, left to right. 
Mildred B. White, Ruth W. Kelsey, Kunigunde Dun- 
can, and Lu Ella Clewell; standing, Hazel G. Davis, 
Mary B. Edwards, Irma Davis, Mabel N. Cobb, Lilith 
S. Rushing, Floren Meeker, Ila E. Harlan and Vera 
Toliver. 

We publish the list of markets to which members 
have made sales. Omitted are several publications no 
longer in existence. Addresses will be found in the 
Quarterly Market List in this issue, except for news- 
papers (whose city is incorporated in the name) and 
several other markets for most of which addresses 
are included in the tabulation. (Writing-to-Sell 
members refer to these markets as “‘scalps’’). 


AN A. & J. REPORT 


The Nation 

Woman's Home Companion 

Girls’ Companion 

Young Peoples’ "Friend 

Wee Wisdom 

War Doctor 

Broom Corn News, Arcola, Il. 

Better Homes and Gardens 

Stories for Primary Children 

Adelaide (Aus.) Advertiser 

Child Life 

Boys and Girls 

Comrade 

Toronto Star Weekly 

Girls’ Companion 

Baby Talk 

Parents’ Magazine 

Our Little Friends 

Youths’ Comrade, 2923 Troost Ave., Kansas City, Mo. 

Kansas City Star 

New York Herald-Tribune 

Herald-Tribune Syndicate 

New York Times 

Baptist Missions, 152 Madison Ave., New York 

Trailer Travel 

Tomorrow 

Front Rank 

Union Signal 

Farmer and Stockman, 500 N. Broadway, Oklahoma City 

The Watchman, gy 24th Ave. N., Nashville, Tenn. 

. O. Box 28, Vanderveer Sta., Brook- 
yn 

What To Do 
Catholic Home Jou 
McClure Syndicate, 7 West St., New York 
Free America 
Normal Instructor 
Catholic Youth 
Family Circle 
Nation’s Business 
The Rotarian 
Dew Drops 
Grade Teacher 
Everywoman’s Magazine 
Denver Post 
Wichita Eagle 
Wichita Beacon 
Toronto Daily Star 
Northwestern Miller 
Children’s Friend 
Current History 
Christian Science Monitor 
American Magazine 
Little Brown and Compa 34 Beacon St., Boston 
Caxton Printers, Caldwell, “tanh ho 
Dramatic Publishing Co., 59 Van Buren St., Chicago 
Conservation, 919 Seventeenth, Washington, 
Trailways, 185 N. Wabash nee 
Laundryman’s-Cleaner’s Guid 

war Poetry Review, 36 “Russell Square, London 


1 
London Decachord, 31 ge St., Piccadilly, London. 
Illustrated London News, St. Bride’s St., London 


E.C. 4. 
wor Geographical, 91 St. Martin’s Lane, London 


Raymond A. Hoffman Music Co., Caioeae. 
Arthur P. Schmidt Music Co., Bosto 


The October Author & Journalist will contain the 
winning entry in the contest announced in the July 
issue, “What is the ideal preparation for a writing 
career?” 
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FOR LITERARY WORKERS—PUBLISHED QUARTERLY 


SEPTEMBER, 1943 


_The Handy Market List. offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 


when readers call our attention to errors or omissions, 


The magazines are grouped under classifications designed to 


assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.”’ 
indicates payment on acceptance or shortly after; “‘Pub.’’ indicates payment shortly before or after publication. When 
specific word rates are not given, “‘first-class rates’”’ indicates a general average around 5 cents a word or better; “‘good 
tates,”” around 1 cent a word; “‘fair rates,’’ around % cent a word. The parenthetical statement following title of 
magazine indicates the banner or name of publishing house; “‘S. & S.”’ stands for Street & Smith. ‘‘Macfadden’’ for 
Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or ‘“‘Unsatisfactory” is a warning that delays or non-payment for 
material have been reported by contributors. It should be obvious that The Author & Journalist can assume no respon- 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return envelopes 


—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


STANDARD PERIODICALS 


America, 329 W. 108th St., New York. (W-15) Articles on 
topics of current social and political interest; short modern 
verse. Rev. Francis Talbot, S.J. $25 per 2-page article (about 
1%c) Pub. 

American Family, 141 W. Jackson Blvd., Chicago. (M) 
Uses articles covering all aspects of family life. John W. 
Mullen. Ind. rates, b. 

American Hebrew, The, 48 W. 48th St., New York. (W-15 
Articles on Jewish affairs, short stories, Jewish background, 
American scene 1200-1500. Florence Lindemann. %c up, photos 
$1 up, after Pub. 

American Legion Mogenine, 1 Park Ave., New York. (M) 
Short stories and articles, 2000-2500, with appeal to men of 
approximately American Legion age. Alexander Gardiner. Acc., 
no set rate. (Query.) 

American Magazine. The, (Crowell) 250 Park Ave., New York, 
(M-20). Short stories 3000-5000; serials 30-50,000; short shorts 
1000-1500; mystery novelettes 20,000-25,000; ‘“Vignettes’’ under 
500, Articles usually arranged for. Sumner Blossom; Henry 
La Cossitt, fiction Ea: First-class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York. 
(M-25) Serious, political debunking articles, short stories, up 
to 3000; verse. Eugene Lyons, 3c up, Acc. 

wedish Monthly, The, 45 Rockefeller Plaza, New 
York 20. (M-20) Illustrated articles dealing with Sweden, 
relations between Sweden and U. S., or stories of Americans of 
Swedish stock who are prominent in the war effort. 1000-2000. 
Victor O. Freeburg. ic, photos $3, Pub. 

Arcadian Life, P. O. Box 90, Cape Girardeau, Mo, (Q-25) Of- 
ficial organ American Folkways Assn. Ozark folklore material. 
Garland Brickey, Ed-Pub. Verse, prizes only. 

Argosy, (Popular) 205 E. 42nd St., New York. (M) Short 
stories of colorful, adventureful, dramatic living, to 5000; nov- 
elettes, 9000-18,000; 2- and 3-part serials, 20-40,000. Rogers 
Terrill, Ed.; Willard Crosby, Assoc, Ed. Varying rates, Acc. 

Asia and The Americas, 40 E. 49th St., New York. (M-35) 
Interpretative articles on oriental life, politics, art, culture, ex- 
ploration and thought. Asiatic Russia included. 800-3400. Orien- 
tal fiction. Richard J. Walsh. $15 a printed page, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays 
human-interest articles sketches, short stories, verse; unusua 

~ high literary standard. Edward Weeks. 

tates, Acc. 


Beaver, The, Hudson’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, anthropology, natural 
history in the Canadian North, up to 2500, illustrations essen- 
tial. Clifford P. Wilson. 1¥%c, Pub. 

Belgium, 247 Park Ave., New York. (M-35) Articles on Bel- 
gian personalities, customs, art, etc., 1000-2000. Rene His- 
laire. $15-$25 per article. Query before submission. 


California Highway Patrolman, The, Box 551, Sacramento, 
Calif. (M) Safety articles, short stories, appealing to men 
mostly 3 school or city safety drives; 1500-2500. Vernon Cordry. 
c, Acc. 

Canadian Forum, The, 28 Wellington St., W., Toronto, Can, 
(M-25) Short stories to 1500 words reflecting current Canadian 
social scene; articles and essays, 1800. Poems of high literary 
quality. Alan Creighton, Asst. $5 a story, Pub.; poems paid 
in subscriptions. 

Canadian Goagraphtent Journal, 49 Metcalfe St., Ottawa, Can- 
ada. (M-35) Illustrated geographical articles 1500-3000. Gordon 
M. Dallyn. ic up, Pub. 

Chicago Jewish Forum, 188 W, Randolph St., Chicago. (Q) 
Articles and short stories, Jewish subjects only. Benjamin 
Weintraub. 

Christian Century, The, 407 S. Dearborn St., Chicago. (W-15) 
Articles on religious, economic and social topics. Chas, Clayton 
Morrison. Indefinite rates. 

Christian Science Monitor, 1 Norway St., Boston. (D-5) Ar- 
ticles, essays, for editorial and department pages, up to 800; 
forum to 1200; poems. Acc., or Pub. 


Civilian Defense, 4660 Ravenswood Ave., Chicago. (Bi-M) 
Constructive, well-illustrated articles on civilian defense work. 

C. Aspley. Good rates. 

Collier’s, (Crowell), 250 Park Ave., New York. (W-5) Short 
stories up to 5000; serials up to 60,000; articles on popular 
——- of the day 3500; fillers; cartoons. Chas. Colebaugh. 
Denver Lindley, fiction editor.) First-class rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) [Koighys 
of Columbus) Articles of general Catholic interest, 2500- . 
essays, short stories; verse. John Donahue. Ic to 3c, Acc. 

Common Ground, 222 4th Ave., New York. (Q-50) Articles, 
fiction, and poetry on the racial-cultural situation and folk ma- 
peuiele in America, 1500-3000. Margaret Anderson, Ed. % to 2c, 


Commonweal, The, 386 4th Ave., New York. (W-10) Catholic 
review. Timely articles on literature, arts, public affairs, up to 
500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr. 
%c, verse 40c line, 

Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago. 
(M-25) Articles on events, organizations and personalities of 
general interest, up to 2500; story-telling photos. Harris Shev- 
clans, $100 up per story or article. Fillers, 400 words or less, 
c, Acc, 

Cosm itan Magazine, (Hearst) 959 8th Ave., New York. 
(M-35) Outstanding short stories 5000-7000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. Articles of cosm fitan interest 
2000-4000, Frances Whiting. First-class rates, Acc. 

Country Book, The, 108 Wooster St., New York. (Q-35) 
Practical help to country people, especially to former city 
dwellers, who are adjusting themselves to rural life. Articles 
to 2500, humorous essays on country life and people, unusual 
short stories on count life and people; practical articles; 
how-to-make-it shorts. rwin D. Swann. erse 25c a line; 
prose, according to value of particular feature, ls 

Current History, 299 Madison Ave., New York 17. (M-25) 
Articles on current political, industrial, economic, social and 
intargemianet affairs written by authorities. D. G. Redmond, 
Ic, Acc. 

Desert Ma; The, El Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest, marked human in- 
terest ~~: (Overstocked with poetry.) Randall Henderson. 
le prose. otos $1 to $3, Acc. 

Digest and Review, 683 Broadway, New York. (Bi-M-25) 
Articles on politics, national defense, science, psychology, - 
help, vocational guidance. Authentic, sparkling. No poetry, fic- 
tion, photos. “%c to 5c, Pub. 

Direction, Darien, Conn. (Q-25) Short stories and documen- 
tary material, 1000-2000, progressive viewpoint. M. Tjader 
Harris. lc, Pu 

Elks Magazine, 50 E. 42nd St., New York. (M-20) War, ad- 
venture, romance, Western, mystery, historic short stories; 
articles .on up-to-date subjects, especially on the war, 5000; 
cartoons, All material must touch on war. Coles Phillips. $100 
to $500, Acc. 

Esquire (Esquire-Coronet), 919 N. Michigan Ave., Chicago. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short stories, especially action, 2000; 
cartoons, cartoon ideas. (No women writers.) Arnold Gingrich. 
3 to 10c, Acc. 

Everybody’s Digest, (Farrell Pub. Corp.) 420 Lexington Ave., 
New York. (6 yearly-15) World events, politics, general news 
and commentary on world events, humor, etc., 40% digest, 
60% new material. Florence Brobeck. 2c up, Acc. 

Everyweek Magazine, W. 3rd and Lakeside, Cleveland, O 
(W) Timely topical human interest articles to ; adventure, 
romance, short-stories, 3000-3600; illustrated factual articles. 
David A. Stein, Approx. lc. 

Extension, 360 N. Michigan Ave., Chicago. (M-30) Short 
stories, 1000-5000; romance, adventure, detective, humorous; six 
installment serials, 5000; short-shorts; short articles; cartoons, 
Eileen O’Hayer. $25-$100 each, Acc. 

Facts, 139 N. Clark St., Chicago. (M-25) Factual and analy- 
tical articles on historical, ‘scientific, political, military, social, 
psychological, philosophical and literary subjects, 1500-30060; 
shorts, to 1000. Mostly on assiginment, but welcomes submis- 
sions. Leonard Meites. 14c up, 


| 


14 


Far East, The, St. Columbans, Nebr. (M-10) Catholic mis- 
sion features largely staff-prepared; buys short (1800-2200) 
stories with authentic Catholic background; authentic travel_and 
human-interest articles and photos on China, Philippines, Bur- 
ma, Korea, Japan, etc. Rev. Patrick O’Connor. Stories, $15, 
Acc. ; pd and photos, proportionately. 

F. (V.F.W.) Broadway at 34th St., Kansas City, 
Mo. ( 4 Short stories with service background, human angle, 
no love interest, to 2500; short stories, about 1000. Barney 
Yanofsky. 2c, Acc. 

Fortune, Time & Life Bldg, New York. (M-$1) Articles with 
industrial tie-up. 95% staff-written. Some source material pur- 
chased. Henry R. Luce. Pub. 

Frauds, La Crescenta, Calif. (Bi-M-25) Expose of frauds per- 
petrated on a gullible public, 500-1000. Dan Paul, Assoc, Ed. 
Yc up, Pub. 

Freedom, 1375 Oak Knoll Ave., Pasadena 5, Calif. (Q-25) 
Feature articles and scientific contributions on freedom, con- 
densed and factual, 1000-2500; some verse, 100-250. Pryns 
Hopkins. “%c and up, Pub. 

Free World, 8 W. 40th St., New York. (M-40) Articles, 
stories, and poetry on word with on post- 
war reconstruction. Serious, histicated, authentic material, 
2500-3000. Johan J. desortenien. 30 per article, Pub. 

cette. 14 E. Jackson Blvd., Chicago. (M) National magazine 
of Junior C. of C. Articles on any subject of interest to 
young ke (21-35) to 2000, with illustrations. (Staff-written.) 

Ghost Town News, 112 W. 9th St., Los Angeles. (Bi-M-10) 
Authentic tales of the old West; brief biographical sketches 
of old Westerners, 1000-1100, with one or two photos. Nichols 
Field Wilson. 1%, Pub. 

Gourmet, 330 W. 42nd St., New York. (M-25) Anecdotal and 
informative articles to 2000; verse, cartoons, connected with 
gourmet eating and living, slanted to male readers. Rates 
vary. Pearl V. Metzelthin. 

Grit, Williamsport, Pa. (W-5) Clean short stories, adven- 
ture, mystery, love, Western, etc., 1000- ;_ serials. 
strange pictures, brief text; household articles; short etme 
articles for women’s and children’s pages. oward R. Davis. 
$3.50 to $6 per short story, articles $2 to $3, photos $2, Acc. 

Harper’s Magazine, 49 E. 33rd St., New York. (M-40) Timely 
articles for intelligent readers; short stories; essays; verse. 
Frederick Lewis Allen. Acc. 

Hobo News, 105 W. 52nd St., New York. (Semi-M-10) Hobo, 
vagabond, articles, essays, short stories, 600-800. Pat Mulkern. 
lc, up, Acc. 

Jewish Mirror, 220 5th Ave., New York. (M) _ Digest size 
magazine, using fiction, 1000-2000—preferably of the American 
nae scene, ranging from light to tragic and authentically 
ewish; articles on Jewish affairs, Jewish history, Jewish p 
lems; personality articles; articles of general human interest; 
humor and poetry. Chas. A. Cowen. %-lc, Pub.; poetry, 25c 
a line; cartoons and pictures by po aon Higher rate for 
exceptional material. 


Leatherneck, Marine Barracks, 8th and I Sts., Washington, 
D. C. (M-20) Articles of military interest, to 3000. Capt. Wal- 
ter W. Hitesman, Jr. %c ($50 maximum), Pub. 

Liberty, 205 E. 42nd St., New York. (W-10) Romantic, ad- 
venture, humorous short stories, youthful appeal, 1000-5000; 
serials about 50,000; timely human-interest articles. Edward 
Maher. First-class rates, Acc. 

Life 3 (Fawcett Pubs., Inc., and Country Press) 1501 
Broadway, New York. (M-25) First-person life stories, 3000- 
000; accent on biographical details, realism of character and 
background, dealing with young love, mystery, adventure, mar- 
riage problems of interest to women, Also two or three out- 
standing third-person stories per month, presenting exciting, 
realistic adventures in living. First-person novelettes, 12, 
novels, 22,506, Fact stories with by-lines and pictures told in 
first person. Self-help fillers, 800. Geraldine Rhoads, Ed.; 

C, Lengel, Exec. Ed. 


Maclean’s, (Maclean) 481 University Ave., Toronto, Connda. 
(2M-5) Short stories, Canadian interest—love, romance, 
mystery, outdoor, to 5000; serials 30, 000-65,000. 
Canadian interest. A. Irwin, Mng. . lc, up, 

Acc. 


Magazine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, mgagey = aspect of 
glass, china, metalware, furniture, etc., 1 Schee: fill- 
ers; essays, news items; photos. Alice 1%e, ib. ; 
exclusive photos, paid for at cost. 

Marine Gazette, The, Hdqrs. U. S. Marine Corps, 
Washington, D. C. (M-25) Frotesstonal, military, and Marine 
Corps subjects, 1000 to 2000, illustrated. Col. Clyde H. Met- 
calf, USMC, $10 a page (1000 words) Pub. 

McClure’s Digest, Camden, Ark. (M) Articles related to 
democratic and economic problems; fillers; shorts. W. C. 
McClure. No payment at present. 

Menorah Journal, The, 63 5th Ave., New York. Agvish 
short stories, sketches, one-act plays, essays, 


Hurwitz. lc up, 
Military Service News, The, Box 127, Fort Sam Houston, 
Tex. (W) Short stories. “serials, for Army only. lc a line. 
Montrealer, The, 1111 Beaver Hall Hill, Montreal, Que.. 
Cone®. (M- 10) Light, satiric, smart short short stories 1200. 
Cc, ub. 


Nation, The, 55 5th Avenue, New on 
politics, literature, economics, up to 2 1%e, b. 

National 1156 St., N. W., Wash- 
ington, D. (M-50) fficial journal National Geographic 
Society. ian on travel and geographic subjects up to 7 
photographs. Gilbert Grosvenor. First-class rates, Acc. 

National Jewish Monthly, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) Short stories, ostieion, essays, Jewish inter- 
est, 1000-3000. Edward E. Grusd. Ic, b. 

New Masses, 104 E. 9th St., New York 3. (W-15) Progres- 
sive, win-the-war sociological, economic articles, addressed par- 
ticularly to the middle class; also short stories, reportage, 
sketches, poems, cartoons, photos. No payment. 

New Mexico Gente Fe, N.M. (M-15) Illustrated 
—_— on New Mexico. ge Fitzpatrick, $10 to $15 per 

rticle. Pub. Verse, no SY 
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New Republic, The, 40 E. 49th St., New York. (W-15) Gen- 
eral articles, 1500-2500, dealing with economics, sociology, na- 
tional and international affairs. Thomas Sancton. 2c, Acc. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial up to 2500; cartoons, cartoon ideas; light verse. Good 
rates, Acc, 

Omnibook, 76 9th Ave., New York. (M). 30,000 word abridge 
ments of current best-selling books. Pays up to $1000 ie 
abridged reprint rights. 

Opinion, 19 W. 41st St., New York 18. (M-25) Articles 2500- 
3000; short stories 2500; verse; fillers; Jewish interest. 3 
Stephen S. Wise. Ic, Pub. 

unity. A Journal of Negro Life, 1133 Rysptuny New 
York. (M-15) Short stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Our Army, 11 Park Place, New York 7. (M-25) Stimu- 
lating controversial military articles; short stories 1000 to 1200 
(no World War fiction); jokes; cartoons; regular army back- 
ground. Carl Gardner. Payment based on piece, not number of 
words. Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston 15, Mass. 
(M-10) S. P. C. A, organ. Animal welfare articles, short 
stories, prose up to 500; verse y A, to 24 lines, photos. W. A. 
Swallow. Mc up, poems $1 up, 

Our Navy, 1 Hanson PI1., Brooklyn, N. Y. (2M-25) Authentic 
articles on modern naval subjects ; action naval short 
stories; cartoons; photos. Varying rates, Pub. 


P Psychology Guide, 114 E. 32nd ae New York. (Bi-M- 
25) Inspirational 1100-1200. Pui 


Railroad Magazine, (Popular) 205 E. 42nd St., New York. 
(M-25) Technically accurate railroad material. Fact articles— 
query editor beforehand stating subject and qualifications for 
handling. Henry B. Comstock. Good rates, Acc. (Overstocked 
with poetry and fillers.) 

Read, 1780 Broadway, New York 19. Timely general articles 
to interest whole family; fillers to 1600, with exceptionally 
ood article to 2000. No fiction or photographs, Henry 

Jp to Se, Acc. 

Rayburn’s Ozark Lonsdale, Ark. (Bi-M-25) Short 
stories, features, verse, photos with Ozark slant. Otto Ernest 
Rayburn. Payment by arrangement. 

Reader’s t, Pleasantville, N.Y. (M-25) Digests of pub- 
lished articles; occasionally original articles. G rates, Acc. 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. Gs. | Authori- 
tative ertician on business and industry, social and economic 
travel aketches, humor, essays, 1500-2000. Little 
ction used. nd D. Case. First-class rates, i 


Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia. (W-10) Articles on timely topics 1000-4000; short 
stories 2500-5000; serials 40,000 to 60,000; lyric and humorous 
verse; skits, cartoons, non-fiction fillers, to 200. Ben Hibbs. 
First-class rates, Acc. 

Saturday t, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of nadian to 2000; light, 
articles, satire. B. K. % to lc, photos $2-$3, Pub. 

Saturday Review of bene d 25 W. 45th St., New York. 
(W) Articles, aor, verse, fact-items, on literature. Norman 
Cousins. $5 column (10 inches); poems, $10; cartoons, $10. 

Sea Power, 76 9th Ave., New York. Published by Navy 
League of U. S. (M-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; also first person stories of war 
adventures at sea. Roger Kafka. 2c, Pub. Query. 

Sir, 103 Park Ave., New York. (M) Quality controversial 
articles for the masculine we articles that pan the ladies. 
Abner J. Sundell. 1c up, 30 days after Acc. 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short 
stories, ‘‘novellas.”’ be Burnett, Moderate rates, Pub. 

Successful Li azine, 683 Broadway, New York. (Bi- 
mat ae First person th-regained stories with photos, cover- 

food, exercise, etc. Market wide open. %c-3c. 


nn Week, 420 Lexington Ave., New York. (W-newspaper 
supplement) Romance, mystery, adventure, humorous short 
stories 1500-4000; short articles on popular science, glamorous 
personalities, sports, news, subjects oer for a better Amer- 
ica, to 1500; inspirational editorials 800-1000; fillers, cartoons, 
short animal material; appealing animal photos. William I. 
Nichols, 

338 News, 152 W. 42nd St., tow York. Articles on current 
events, domestic and phical chetches, theatre, 
movie and sports hy Illustrations; cartoons. E. 
Schwartzman. Ic, Pu 5 up for drawings. 

Tomorrow, 11 E. pig St., New York. (M-25) Articles on 
psychology, creative arts, pebloeorey. 1500-3000; articles of the 
day, particularly with a strong becker ‘kground character; short sto- 
ries of unusual literary merit. . Garrett. Articles, $50 
up, Acc. (Western Hemisphere ‘aeas 

Toronto Star Weekly, The, 80 King St., W., Toronto, Canada. 
(W-10) Sestare articles, Canadian appeal, to 2500. Novels and 
serials, 20,000 or over; short stories, 5000; love-adventure, 
romantic, Western, mystery, detective, sport, etc., themes. No 
“‘defeatist’’ material. Evelyn M. Shrank, Article Ed. Varying 
rates, Acc. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Articles with photos of personalities, sports, satire, unusual 
subjects and places, 1000-3000. Harry A. Bull. Varying rates. 


U. S. Army Review, Box 1, Atlanta, Ga. (Bi-M) Business 
articles on army life, 1000. H. P. Beverly. %c up 

United States Navy Segeiien, 415 Lexington Ave., New 
York. (M) Uses pon. Pi dealing with outstanding navy per- 
sonnel, to 6000, and small amount of action fiction to 3000. 
Hubert C. Blackerby. 1c, Acc. 


View, 1 E. 5ist St., New York. (Q-50) Surrealist articles, 
neo-romantic essays; irrational short stories; fantastic verse 
and fillers; ‘‘Americana fantastica’’ photos. Charles Henri 
Ford. verse, 25c line. ib. 
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Virginia Quarterly Review, 1 West Range, Charlottesville, Va. 
(Q-75) Exceptional literary, ‘scientific, political ess 
short stories of high standard; verse. Charlotte Vaaler, | Mng. 
Ed. rates payable on publication. 

War Doctor, The, 41 E. 42nd St., New York Pocket-size. 
Human interest side of military and civilian medical practice; 
150-word anecdotes; verse; cartoons; photos. Frank . Mur- 
phy. 6c word, 

War News Illustrated, 103 Park Ave., New York. (M-15) 
War articles with current and human interest slant; authentic 
first person stories of war experiences, Ana Maher. 2c, Pub. 

_ Welcome News, 404 W. 9th St., Los Angeles. (Bi-M-10) Ar- 
ticles on travel, history, biography, 200-1500; essays on Co- 
operatives, 1000-1200; varied verse. T. G. Mauritzen. Pay- 
ment as agreed, Pub. 

Westways, 2601 So. Figueroa St., Los Angeles, Calif. (M-20) 
Articles 1200, photos of out-of-door California, natural science, 
history, biography. Phil Townsend Hanna. ‘%c, payment by 
negotiation, Acc. 


Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Helen MacAfee, Mng. Good rates,’ Pub. 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) Toeaodanel, helpful articles on 
ge 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

our Mind Magazine, 103 Park Ave., New York. Material on 
metaphysical subject-matter. Dr. Thomas Garrett. Up to lca 
Your Personality, 354 4th Ave., New York. (Twice a year.) 
a aero on all phases of personality, 700-2500. Good 
rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
15) For expectant mothers and mothers of babies under one 
year old. Mostly staff written. Uses in every issue an article 
by physician. No fiction. No payment for verse. Welcomes 
contributions of less than 1000 words. 

American Cookery, 48 Fayette St., Boston, Mass. Magazine 
for home economists, teachers, and workers in food and nutri- 
tion. All articles must have food angle. Verse; fillers; news 
gy photos; cartoons and cartoon ideas. Dorothy Towle. 
c, Pub. 


The Better Home, 161 8th Ave., N., Nashville, Tenn. (Q-12) 
Religious, domestic, short stories and articles to 2500; edi- 
torials to 900; verse; photos. Elizabeth Denmark Meadow. %c, 
Acc. Poetry slightly 1 higher. 


Canadian Home Journal, 73 ve" St., W., Toronto, Ont. 
(M-10) Short stories to ‘5000, 6- serials; articles of 
interest to Canadian women, 2500. W. Daw Good rates, Acc. 

Charm Magazine, (S. & S.) 79 7th peta New York. (M-15) 
Articles 1500-2500, on fashion, beauty, charm, budgets, on_as- 
signment; short stories, to 2500; cartoons. Mrs. Frances Har- 
rington. Good rates, Acc. 

Cha‘ (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta MacPherson, Acting Ed. 1c up, Acc. 

Everywoman’s Magazine, 1790 Broadway, New York. (M-5) 
tose tel and domestic stories with housewife slant, 3500-5000; 
short-shorts, 1200-1500; light articles, 1500; short verse; how- 
poses items. Joan Ranson. Approx. 2c, Acc.; short-shorts, 

up. 

Family Circle Magazine, The, 400 Madison Ave., New York. 
(W-gratis) Overbought; not in market. R. R. Endicott. Good 
rates. 

Fan Fare, 333 Montgomery St., San Francisco, Calif. (Semi- 
M) Fan (film and radio) domestic type story, 2500; also radio 
material, 1500-2000 and photos. $5 for short, $10 for long. 


Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-20) A fashion and beauty magazine for young career wom- 
en. Feature articles, 1500; fillers. Jane Maxwell Smith, Feature 
Ed. % Acc., % Pub. 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Short stories up to 5000; short articles; verse, 
Herbert R. Mayes. Acc. 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Dis- 
tinguished short stories only; not popular magazine material: 
Prefers articles in outline form. Mary Louise Aswell, Lit. Ed. 


rates, Acc. 

Holland's, The Magazine of the South, Main and 2nd Sts., 

iw Tex. (M-10) Articles of interest to Southern women, 
000-2000 ; bes short stories, 1500-3500; serials, 10,000-30,000; 
we J. Tom Mann. 1%c up, photos $2 up, Acc. 

Household M ~t~ and Jackson Sts., Topeka, Kans. 
(M-20) Household wo eneral articles, short stories, 1 
3000; serials 15- 25,000. elson Antrim Crawford. 2c up, verse 
50c line, Acc. (Temporarily overstocked with serials) 


Independent Woman, 1819 Broadway, New York. (M-15) 
(National Federation Business & Professional Women’s Clubs) 
Avueaes expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying liv- 
ing; women’s adventures; woman’ s part in the war effort; light, 
humorous articles, woman’s angle, 1500-2000. Verse 2-5 stanzas, 
Short jokes. Frances Maule. $5-$35 per article, verse $2-$3, 
ce, 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia. (M-15) Articles 2000-5000; short stories 2500-7500, ser- 
ials 50-70,000; novelettes 20-40,000, short lyric verse. Bruce 
Gould, Beatrice Blackmar Gould. First-class rates, Acc. 

Mademoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short stories for smart young women, ages 17-35, 1500-3500, 
articles up to 2500; light, brisk personalit sketches; ai 
sketches; cartoons. Betsy Talbot Blackwell. Acc. (Temporarily 
stocked. ) 

fair, (MacLean) 481 University Ave., Toronto, Canada. 
(25) ) Articles of Canadian war-time urgency and interest J. 
bert Hodgins, 1c, Pub. 
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McCall’s Magazine, (McCall) 230 Park Ave., New York. 
(M- 60,000; complete novels, 25-30,000; short stories, 
5000-6000; articles. Otis L. Wiese. First-class rates, Acc. 

My Baby, 1 E. 53rd St., New York. (Q) Articles to 1200 
of interest to expectant mothers, new mothers, and mothers 
of children up to six years. No poetry. Louise Gripps Glem- 
ser. 

National Home Monthly, (Home_ Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated 
feature agg short stories, 5000; verse. L. Brownell. 

rates, Acc, 


Parents’ PMesuntnn, The, 52 Vanderbilt Ave., New York. 
(M-25) Articles on — relationships, child care, food with 
menus and recipes, etc., 2000-2 Clara Savage Littledale. 
Ihe. i jokes, shorts on childhood and teen-age problems, $1 
each, 


She, (Transradio News Features, Inc.) 521 5th Ave., New 
York. (M-15) Articles covering women’s everyday problems— 
romance, sex, self-improvement, etc.—1000-3000; stories, either 
first or third-person, 2000 to Self evaluation quizzes and 
questionnaires; original test-yourself ideas and other enter- 
taining features, to 1000. 1-3c, Pub. 


Vogue, Incorporating Vaniiy Fair, (Conde Nast) 420 Lexing- 
ton Ave., New York. (2M-35) Articles on unusual_ travel, 
social activities, women’s interests, 1500-2000; photos. No poe- 
try, no fiction. Edna W. Chase. Good rates, Acc. 


Western Family, 3224 Beverly Blvd., Los Angeles. (Bi-M) 
All types of clean, readable fiction to 3200; with an occasional 
mystery story, 7000-8000, suitable for publication as a 2-part 
serials oe also, occasional timely articles to 1500. Marian Moore. 

Co 

"oui The, 420 Lexington Ave., New York 17. (M-10) 
Non-fiction of interest to women, 1800. Lorna Farrell. Vary- 
ing rates, Acc. 

Woman’s Day, 19 W. 44th St., New York (M) Fiction, 2500- 
4500 with human interest appeal to American housewives and 
mothers; art-of- living and humorous articles, 1000 C. A. An- 
thony, Mng. Ed.; Betty Finnin, Fiction Ed, Rates on arrange- 
ment. 

Woman’s Home Companion, (Cromwell-Collier) 250 Park Ave., 
New York. (M-10) Women’s and household interests. Articles, 
short stories, 2500-6000; serials to 60,000. Wm. A. H. Birnie. 
First-class rates, Acc. 

Woman’s Life, 354 4th Ave., New York. (Q) A companion 
publication to Your Life and Your Personality. Helpful, enter- 
taining articles, 400-2500, on all phases of a woman’s life. 
Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive — short stories, novelettes. Kenneth White. 
1%e up. ce 


Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Mystery and adventure short stories, novelettes, serials; book 
length novels. Real-experience contests. Donald Kennicott. 
Good rates, Acc. 


Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Action adventure short stories about 4000, American 
heroes, any locale. Charles Moran, 1c up, Acc. 


Jungle Stories, (Fiction House, 461 8th Ave., New York. (Q- 
20) Adventure short stories, novelettes of the African jun- 
gles. Malcolm Reiss. 1c, Acc. 


Sensation, 1476 Broadway, New York. (M-25) True, illus- 
trated adventure, sensation stories -6000; principal’s - 
_ preferred, but not imperative. Tas Field. 2c; photos, 33. 5 

ce. 

Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
mystery, action short stories up to novelettes, 
10,000-12,000; complete novels; serials, 25,000-60 fillers 
50-500. True adventures to 1000. Dorothy Good 
rates, Acc. 

Adventure Stories, (Trojan) 125 E. 46th St., New York. 
Lively adventure stories. Little market for shorts; novelettes 
usually on order. Varying rates, Acc. 


Thrilling Adventures, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Action short stories and novelettes, to 15,000, For- 
eign locales; American heroes; slight woman interest. Leo Mar- 
gulies. Ic up, Acc. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Big Book Detective, (Fictioneers) 205 E. 42nd St., New York. 
(M) Stories of crime action. Shorts, 4000-5000; novelettes, to 
yo Alden Norton. %c up, Acc. 

ik Book Detective, (Thrilling) 10 E. 40th St., New York. 
(Be sve 10) Uses a 35,000-word lead novel featuring The Black 
Bat, written on assignment; short fast-action 
crime stories not over 6000. Leo Margulies. “sc up, 

Black Mask, (Fictioneers) 205 E, 42nd St., New York, “iM. 15) 
(Bi-M-10) Detective short-stories and novels to 60,000. Ken- 
neth White. Ic up, Acc. 

Crack Detective, Inc.-Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Detective fiction- 
crime stressing plot and characterization; short stories and 
novelettes, 3000-10,000. Cliff Campbell. 1c up, Acc. 


Detective, (Trojan) 125 E. 46th St., 


Dan Turner-Hollywood 
New York. All material on contract. 

Detective Book M 8 (Fiction House) 461 8th Ave., New 
York. (Q- Short, ptraig t detective stories, 2000- quick 
twist at end desirable. alcolm Reiss. 1c, Acc. 
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Detective Novels, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Two 20,000-word nov vege on Fast action detective 
short stories. Leo Margulies. %c, Acc. 

Detective Short Stories, (Red Circle) 366 Madison Ave., New 
York (Bi-M- 10) Detective short stories to 7000, Robert O. 
Erisman, %c, Acc. 

Detective Story, (S. & S.) 79 7th Ave., New York. (M-15) 
Detective short stories to 8000; novelettes to 12,000; short nov- 
els to 25,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short stories, crime background, up to 4000; detec- 
tive-mystery-menace novelettes 9000; Bob Turner. (Gcod rates, 

Dime Detective Magazine, (Popular) 205 E. 42nd St., New 
York. (M-20) Daystery, action short stories 5000, emphasizing 
menace and horror; novelettes 10-15,000. Kenneth White. lc up, 


Double (Fictioneers) 205 E. 42nd St., New York. 
(Q-15) Crime _- stories of lengths up to 15,000. Alden H. 
Norton. %c, Acc. 

Ellery ’s Mystery Magazine, 570 Lexington Ave., New 
York. 7 i M-25) Stories of detection, and/or crime, and/or 
mystery. No supernatural ¢tories per se, although if a legiti- 
mate mystery, crime, or detective short story has supernatural 
or horror elements, O. K. No taboos, no angles editorially. 
“Ellery Queen.’’ $100-150, Acc. 

Pasting Detective, (Thrilting) 10 E. 40th St., New York. 
(Bi-M-10) A _ 25,000-word lead novelette and fast-moving short 
stories. Leo Margulies. %sc up, 

Flynn’s Detective Fiction, (Popular) 205 E. 42nd St., New 
York. (M-10) Crime action stories, higk quality, shorts 3000- 
6000; novelettes 10-15,000; serials up to 60,000. Alden H. Nor- 
ton. le up, Acc. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Glamorous, fast-action G-Men short stories 1000-6000; 
novelettes 7000-8000; 20-000-word G-Man novel by arrangement. 

Margulies. lc up, Acc. 

gt Detective, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. -25) Fast-action detective fiction, with lots of dia- 
logue; a so true-crime stories. Wide range in length—2000-50,- 
000. Raymond A. Palmer, Mng. Ed. Gates good, Acc. 

New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
Detective action stories to 6500; novelettes to 12,000. Alden 


Phantom Detective, The, (Thrilling) 10 E. 40th St., New York. 
(Bi-M- 10). detective, crime short stories 1 5000. 
Book-length novels by arrangement. Margulies. lc up, 


Detective, (Thrilling) 10 E. 40th St., Tot. 
(Bi-M-10) Detective short —~ 1000-6000; novelettes 
10,000. Leo Margulies. c, Acc. 

Private Detective, (Trojan) 125 att 46th St., New York. 
Short stories to 6,000, with some girl interest. Fair rates, Pub. 
(Overstocked. ) 

Speed Detective, (Trojan) 125 E. 46th St., New York. Fast- 
moving detective stories to 6000. Little market for shorts; nov- 
elettes usually on order. Varying rates, Acc. 

Speed Mystery, (Trojan) 125 E. 46th St., New York. Fast- 
moving mystery stories to 6000, Little market for shorts; nov- 
elettes usually on order. Varying rates, Acc. 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (M-15) 
Mystery detective short stories, 1500-6000, detective or police 
heroes. Chas. Moran. le up, Acc. 

Spider, The, Popular) 205 E. 42nd St., New York, gwd 
“one stories of volunteer crime fighters to 500; novel ar- 
ranged for. Rogers Terrill, Ed. director. Bob Turner, Ed. 1c 


up, Acc. 

Super Detective, (Trojan) 125 E. 46th St. . New York. (Bi-M 
Short stories, 3000-5000; novels, 20,000 by arrangement. K, W. 
and W. E. Matthews, joint 


en Detective Aces, (Ace Mags.) 67 W. 44th St., New York 

- “(M- 10) Dramatic detective, mystery short stories, 1000- 

; novelettes, 10-12,000; woman interest welcome. A. 
Wyn. Ic, Acc. 

10 Story Detective, (Ace Mags.) 67 W. 44th St., New York 
18. (Bi-M-10) Short stories 000-5000, novelettes 10-12,000. 
Ruth Dreyer. %c up, Acc. 

10 St Mystery, (Fictioneers) 205 E. 42nd St., New York. 
(M) Off-trail crime stories, bizarre theme. Shorts, 3000-5000; 
gee 10-15,000. Alden Norton. %c, A 

Detective, (Thrilling) 10 E. on St., 
ction-detective short stories, 1000-6000; elettes, 
0,000; a 15-20,000. Leo Margulies. lc up, "Kee. 
aaa ystery, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10)" tay. stery stories, woman interest, 1000- 
Y Query on 12-15,000-word lead novels. Margulies. 


le up, 
WESTERN: MALE INTEREST 


h, (Popular) 205 E. 42nd St., New York 17. Fast- 
a ramatic Western fiction; short stories to 5000, novel- 
ettes and novels, 8-14,000, Michael Tilden. Up to ic, Acc. 

Action Stories, (Fiction House) 461 8th Ave., New York. (Q- 
20) Fast stories of the West with good woman interest, 
20,000. Malcolm Reiss. lc, Acc. 

Big Book Western, (Popular) 205 E. 42nd St., New York. 
(Bi-M-15) A few short stories, . Western novelettes, 
10,000; novels 20,000, Western fact articles 1500. Rogers Terrill, 
Ed. director; Michael Tilden, Ed. Up to lc, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Novels, 
40-50,000, rates by agreement phe promptly, Pub. Short 
stories, 5000. Ci 

lete ‘Columb Inc.—Double _Ac- 
tion Group) 60 Hudson St., New York, (Bi-M-15) ‘my, rest 
000, fast action. Cliff Campbell, %c, Pub. 
ern Book, (Red Circle) 366 Madison Ave., New 
“Western short stories, 5000-7500; novels, 30- 
40,000. Robert O. Erisman. %c up, Acc. 


Dime Western Magazine, (Popular) 205 E. 42nd St., New 


The Author & Journalist 


York. (M-10) Vigorous, human Western short stories, 2000- 
6000; novelettes, 9000-10,000; novels, 18,000; emotional interest, 
tealistic characterization. Rogers Terrill, Ed. director; Michael 
Tilden, Ed. Good rates, Acc, 

Double Action Western, (Columbia Publications, Inc.—Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 

Exciting Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Western action-packed short stories, 1000-6000; 
novelettes, 7000-10,000. Leo Margulies. %c up, Acc. 

Famous Western, (Columbia Publications, Inc.—Double Ac- 
tion Group) 60 2 ne St., New York. (Q-10) Same require- 
ments as Complete Cowboy. 

Fifteen woe Tales, (Fictioneers) 205 E. 42nd St., New 
York. (Bi-M) Stories of the Old West, 4000-6000; no novelettes. 
Occasional fact articles. Alden Norton, %c, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York. (Bi-M-10) 
Western short + 4000-6000; novelettes, 9000-15,000. Mich- 
ael Tilden. Up to lc, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Western historical short stories, novelettes, of covered- 
wagon days, Larabie Cunningham. lc, Acc. 

Lariat Story Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, — stories, ranch-and-range 
locale, good woman interest 10, colm Reiss. 1c, Acc. 

Masked Rider Western, (Thrilling) 10 E. 40th St., New 
York. (Bi-M-10) Uses a 30,000-word lead novel featuring the 
Masked Rider, written by assignment; an 8000-word novelette, 
several short stories not over 6000. Distinctly Old West, with 
no modern touches. Leo Margulies. %c up, Acc. 

New Western, (Popular) 205 E. 42nd St., New York, 17. 
Colorful Western action stories; shorts to 5000, novels and 
novelettes, 8-12,000. Michael Tilden. Up to Ic, Acc. 

Popular Western, (Thrilling) 10 5S 40th St., New York. (Bi- 
M-10) Western short stories, 1000-7000; novelettes, 8000-i0,000. 
Leo Margulies. %c, Acc. 

Range Riders Western, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Book-length novels on assignment; short stories 1000- 
6000; novelettes 8000-10,000. %c, Acc. 

Real Western, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M-15) same require- 
—— as Blue Ribbon Western. 

io Kid Western, The, (Toatitinn) 10 E. 46th St., New York. 
(Be Book-length novel assignment. ioneer and 
frontier sbort stories 1-6000. Leo Margulies. %c, 

Speed Western Stories, (Trojan) 125 E, 46th St., New York. 
Western action stories. Little market for shorts; novelettes 
usually bre on order. Varying rates, Acc. 

Star estern Magazine, (Popular) 205 E. 42nd St., New 
York. Ath 15) Dramatic, emctional, colorful stories of the old 
west, < interest, to 14, Rogers Terrill, Ed. dizector; 
Michael Tilden, Ed. 1c up, Acc. 

10 Story Western, (Popular) 205 E. 42nd St., New York. 
(M-10) Dramatic Western short stories up to 
5000; novelettes 9000; novels 15,000. ogers Terrill, di- 
rector; Harry Widmer, Ed. lc up, Acc. 

Texas Rangers, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10) Fast- short stories, estern law 
s 3 k-length novel by arrangement. 

Leo Margulies. lc up, = 

Thrilling Western, tiring W 10 E, 40th Be New York. 
(M-10) Astion- packed ore short s 1000- 
novelettes 8000-10,000; novel 5,000. “siti interest 
permissible. Leo Margulies. Acc. 

Two-Gun Western Novels, (Red Circle) 366 Madison Ave., 
New York. Western novelettes, short stories; novels up to 
30,000. Robert O. Erisman. % to 1%c, Acc. 

West, (Thrilling) 10 E. 40th St., New York. (Bi-M-15) 
Book-length novels arranged ‘-" hog assignment; short stories 
Leo Margulies. A 

Western Aces, (Ace Mags.) 67 Ww. 44th St., New York 18. 
(Bi-M) Emotional Western short stories up to 5000; novelettes 
10,000 and 12,006, with strong human interest range, outlaw, 
railroads, etc. Ruth Dreyer. %c up, 

Western Action, (Potenhia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York (Bi-M-15). Same require- 
ments Bes = Ribbon Western. 

Wes Adventures, (S. & S.) 79 7th Ave., New York. 
(Bi-NM- Fast-action shorts up to 5000; novelettes, 10-12,000: 
condensed novels, 15,000. John Burr. lc up, Acc. 

Western Novel and Short Stories, (Red Circle) 366 Madison 
Ave., New York. (Bi-M-15) =a. short stories 5000- 

novelettes, 10-20,000; novels to 40,000. Robert O. Erisman. Ye 
up, Acc. 

Western Short Stories, (Red Circle) 366 Madison Ave., New 
York. o. -10) Needs Western short stories from 1500 to 8000. 
Robert O. Erisman. “%e up, Acc. 

Western Story, (S. & S.) 79 7th Ave., New York. (E.0.W. 
15) Western short stories up to 3; complete novels — 
serials up to 65,000; articles on Western life, 1500. John Burr. 

tates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York, 
18. (Bi-M-10) Western action short stories up to 5000; novel- 
ettes 10-12,000. Ruth Dreyer. %ec up, Acc. 

Western Yarns, (Columbia peteations, Inc.—Double Action 
Group) 60 Hudson St., New York. (Q-10) Same requirements 
as Complete Cowboy. 

Wild West, (S. & S.) 79 7th Ave., New York. (M-15) West- 
ern short stories, 3000-5000, novelettes 8000-10,000; novels 
15,000. John Burr. Good rates, Acc. 


SPORT 

Ace (Ace Mags.) 67 W. 44th St., New York 18. 
(Q-10) All sports, college and pro. Shorts 500 a or less, novelettes 
10-12,000; strong character conflict. A. A. Wyn. %c up, Acc. 
All American Athlete, 922 Hoe Ave., New York. po Factual 

sports articles, 375-1500. Michael Pawlyshyn. 1Ke, b. 
All Sports, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M) Short stories and 

novelettes, 200-9000. Cliff Campbell. %c to lc, Acc. 


| 
cc, | 
} 
Norton. 
Acc. 
{ 
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Baseball Stories, (Fiction House) 461 8th Ave., New York. 
(Twice yearly-20) Short stories, to_4000, novelettes to 10,000, 
all with baseball theme. Malcolm Reiss. ic, Acc. 


plete Sports, (Red Circle) 366 Madison Ave., New York. 
Sport short stories, novelettes. Robert O. Erisman. 
Yc, Acc. 

Dime Sports, (Popular) 205 E, 42nd St., New York. (M-10) 
Sport short stories 4000-6000; novelettes 10-12,000, youthful 
collegiate or professional players, actual games featured. No 
woman interest. Submit 3 months ahead of season, Alden H. 
Norton. lc up, Acc. 


Exciting Sports, (Firing? 10 E. 40th St., New York. (Q-10) 
Uses only Baseball and football — up to 6000 and novelettes 
to 10,000. Leo Margulies. %ec, Acc. 


Fight Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Fast stories of the ring, including army-navy settings, 
5C00-20,000. Jack O'Sullivan. 1c, Acc. 


ee Sports, (Thrilling) 10°E. 40th St., New York. 
im 10) Sport short stories 1000-6000. Bock-length novels 
arrangement. Mature angle, slight woman interest. 
Acc. 
Sports Fiction, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (2-15) Same as All Sports. 
Sports Novels, (Popular) 205 E. 42nd St., New York. (Bi-M- 
10) Sport novelettes, 10-13,000; short stories, -6000. Alden 
Norton. lc up, Acc. 
Sports Winners, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Same as All 
Ss. 


(Columbia Publications, Inc.—Double Action 


Super Sports, 
Group) 60 Hudson St., New York, (Bi-M-15) Same as All 
Sports. 


Thrilling Football, (Thrilling) 10 E. 40th St., New York. 
(Semi-An-15) Gridiron stories, woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-25,000. 
Margulies. %c up, Acc. 


Thrilling Sports, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000, novelettes 7500-10,000; 
Ree angle, woman interest allowed. Leo Margulies. 1c up, 


2 Sports Aces, (Ace Mags.) 67 W. 44th St., New ae - 
(Q- 10) Sport short stories 1000-5000, novelettes 10,000. 
Wyn. Ace, 


WAR—AIR—AIR-WAR 


Air War, (Thrilling), 10 E. 40th St., New York. (Q-10) 
Souris of today’s war in she air. Shorts 1000-6000; novelettes 
0,000. Leo Margulies. %c up, 
Army-Navy Fly Stories, (Thrilling) 10 E. 40th St., New 
York, %Q) Flying p> enn of both our armed services—action 
imperative; and permissible. Leo Margulies. %c up, Acc. 


Battle Birds, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
(Bi-M) Modern and First World War air-war short stories, 
4000-6500; novelettes, 10,000-15,000. Alden Norton. %c, Acc. 


Dare-Devil Aces, (Popular) 205 E. 42nd St., New York. 
(M-10) Thrilling Western-front air short stories 3000-6000, 
novelettes 10-12, Alden Norton. 1c up, Acc. 


+ Tp! Aces, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
(Bi odern and First World War air-war stories, 4000- 
6000; novelettes, Alden Norton. %c, Acc. 


G-8 and His Battle 
York. (M-10) Closed 


RAF Aces, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Stories of Royal Air Force defending British Empire. Shorts, 
1000-6000; novelettes, 7000-10,000. 


Sky Plaptaye,.. (Thrilling) 10 E. 40th St., New York. (Bi-M-10) 
Stories of U. Army and Navy air forces and the RAF in 
action; of } ee. soldiers-of-fortune in the air, all over the 
world; modern commercial flying; seoeaeet Fifth Column ac- 
tivities in aviation industry, etc., 1000-6000; novels, 15,000. 
Leo Margulies. ic up, Acc. 

Raiders (combined with Air Action), (Columbia) 60 Hud- 
t., New York. Stories of present war in the air featurin 
heeiane or RA.F. pilots, 1000-5000; novelettes, 7000-10, 0.000. 
No photos; no poetry. 


205 E. 42nd St., New 


le up, Acc. 


Wings, (Fiction House) 461 8th Ave., New_York. (0-20) 


Modern, up-to-date war air novelettes, 15,000. Linton 
le, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 
Thrills, fantastic detective-mystery action in novels 14,000; 
novelettes 9000-10,000; short stories up to ; love interest. 
Rogers Terrill, Ed. director; Bob Turner, Ed, 1c up, Acc. 

Weird Tales, 9 Rockefeller Plaza, New York. Bi-M-15) "25 
natural, bizarre, weird, pseudo-scientific short_stories up to 
novelettes to 15,000; verse to 30 lines. D. Mcllwraith. le, 
verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 540 N. Michigan Ave., Chicago. 
(Bi-M) Science, fiction, short stories 2000- . novelettes fo: 
12,000; novels, 15-30,000. B. G. Davis, Ed.; Raymond A, Pal- 
mer, Mng. Ed. Ic to 2c, Acc, 

Astounding Science Fiction, (S. & S.) 79 7th Ave, New 
York. (M- "25) cpemen short stories up to 6000, novelettes 10- 
25,000; serials 40-60 John W. Campbell, Jr. 1c up, Acc. 

Captain Future, cTesititegs 10 E. 40th St., New York. (Q-15) 
Book-length novel on osnenpent. Short pseudo-science stories 
1-6000. Leo Margulies. “4c, A 

Famous Fantastic Mysteries, Giester 205 E. 42nd St., New 
York. (Q-25) Fantastic nevelettes, short stories and verse of 
exceptional quality. maedinger. 1c, 
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Fantastic Adventures, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. (Bi-M) Pseudo-scientific short stories 2500-6000, novel- 
ettes to 12,000, 15-30,000. Definite air of fantasy, not ‘straight 
— B. G. Davis, Ed.; Raymond A, Palmer, Mng. 1 
to 2c, 

Planet Stories, (Fiction House) 461 8th Ave., New York. (Q- 
20) Thrilling short stories, novelettes, of future worlds. Good 
adventure feel. Malcolm Reiss, lc, Acc. 

Startling Stories. (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Book-length science-fiction novels, short stories. 
Leo Margulies. %Y%c up, Acc. 

Super Science Stories, (Fictioneers, Inc.) 210 E. 43rd St., 
New York. (Bi-M) Science-fiction short shorts, to 2000; shorts, 
2,500 to 6,000; novelettes, 10-15,000. Alden Norton. Yc, Acc. 

Thrilling Wonder Stories, (Thrilling) 10 E. 40th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories to 10,000; 
short pseudo-science novels, 15-20,000. Leo Margulies. Ic up, 


WESTERN LOVE FICTION 


North West Romances, (Fiction House) 461 8th Ave., New 
York. (Q-20) Northwest novelettes, romantic flavor, 10,000. 
Malcolm Keiss. lc, Acc. 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-M-15) Western love short stories 4000-6000; novelettes 10,- 
000; novels 25,000; serials under 55,000; fillers to 500; verse. 
Fannie Ellsworth. lc, Acc. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York. 
(M-10) Emotional short old West, woman's 
viewpoint 5000, novelettes 9000, novels 15,000. Rogers Terrill, 
Ed. director; Harry Widmer, Ed. 1c up, Acc, 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Romantic Western stones, cowgirl or cowboy viewpoint 
love yarns with rodeo background, 10vU-10,000. Margulies. 
¥%c up, Acc. 

Romantic Range, (S. & S.) 79 7th Ave., New York. (M-15) 
Stories of the modern West; 3000-3500; novelettes to 8500, 
Daisy Bacon. lc up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Komantic action Western short stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Mar- 
gulies. up, Acc. 


ROMANTIC LOVE 


All Story Love Magazine, (Popular) 205 E. 42nd St., New 
York. Publishes one strong, dramatic serial, which must be 
motivated by love, but can combine elements of mystery with 
the love story; one novelette to 10,000, and six short stories 
of not more than 6000. Some verse. Short stories in especial 
demand, Jane Littell. 


Complete Love, (Ace Mags.) 67 W. 44th St., New York, 18. 
(Bi-M-10) Love short stories, novelettes, up to 10,000; court- 
ship and marriage articles, to 1500; romantic verse. Kose 
Wyn. lc up, Acc 


Exciting Love, (Thrilling) 10 E. 40th St., How ¥ York. (Q-10) 
25,000; short’ stories 1000-6000. Margulies. 
c, Acc. 


Gay Love, (Columbia Publications, Inc. — Double Action 
Group)—60 Hudson St., New York. (Bi-M) Third person 
love short stories; novelettes to 10,000. Lois Allen. lc up, Acc, 


Ideal Love, (Columbia Publications, Inc., Double Action 
Group), 60 Hudson St., New York. (Bi-M) Third person 
short stories, novelettes up to 10,000. Lois Allen. ic up, Acc. 


Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Glamorous young love short stories, novelettes, 3000- 
10,000; a verse. Jane Littell, 1 to 2c, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York. (Ms 10) Plausibie, well-written love short stories 2000- 
strongly dramatic novelettes 8000-12,000. Romantic verse. 

Rose Wyn. ic up, verse 25c¢ line, Acc. 

Love Novels, (Fictioneers) 205 E. 42nd St., New York. (Bi- 
M-10) Glamorous modern love stories; shorts up to 5000; nov- 
elettes to 18,000. Mary Gnaedinger. lc, Acc. 

Love Short Stories, (Fictioneers, Inc.) 205 S ae St.. New 
York. (M) Romantic fiction, 3000-10,000. ec, 

Love Story Magazine, (S. & S.) 79 7th ore New York. 
(EO W-15) Modern love short stories, to 5500; novelettes 6500; 
2 to 4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 


New Love, (Fictioneers, Inc.) 205 E. 42nd St., New bigs 
Realistic love shorts 2000-5000; stories stressing women 
war effort; novelettes 7-12,000. Pesay Graves. lc up. 


Popular Love, (Thrilling) 10 E. 40th St., uw York. (Q-15) 
Book. irl novels; will look at detailed synop- 
ound 25,000 000 ; 1000-6000. Leo Me up, 
ce. 


Romance, (Fictioneers) 205 E. 42nd St., New York. (M) Mod- 
ern stories with exotic or unusual backgrounds, 3500-10,000, 
Peggy Graves. lc up, 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York, 18 
(Bi-M-10) Love shcrt stories, novelettes, = to 10,000, roman- 
tic verse and articles. Rose Wyn. lc up, Acc. 

Thri Love Magazine, (Thrilling) 10 E. 40th St., New 
York. (M-10) Low short stories 1000- 3. novelettes, 8000- 
Oa: novels 15,000, girl’s viewpoint. Leo Margulies. 1c up, 

cc. 


Variety Love, (Ace Mags.) 67 W. 44th St., New York, 18. 
(Bi-M-16) Love short stories, novelettes, up to 10,000; roman- 
tic verse and articles. Rose Wyn. lc up, 


TRUE CONFESSION 


Modern R (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life oot — to 7500; novelettes 
10-12,000; short shorts under 3000; lengths 15- ‘20,000; fre- 
quent contests for cash prizes. janoel’ Der Berge. 2%c up, Acc. 
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Romances, (Ideal) 122 E. 42nd St., New York. 
(M-10) First-person romances, strong emotional problem; de- 
velopment of character through experience, 2000-5000, light 
romantic verse. Ethel M. Pomeroy. lc, Acc. 

Real Confessions, 1478 Broadway, New York. (M-10) First- 
person short stories to 6500; novelettes, 10-20,000. Written 
from viewpoint of both men and women; strong; dramatic. 
Mary Rollins. 2%c, to 10,000 words; $350 for 20,000, Acc. 

Real Romances, 1476 Broadway, New York. (M-10)_ First- 
person short stories to 6500; novelettes, 10-20,000. Written 
from viewpoint of both men and women; young; dramatic. 


Mary Rollins. 2%c to 10,000; $350 for 20,000, Acc. 

Real Story, 1476 Broadway, New York. (M-10)_ First-person 
short stories, to 6500; novelettes, 10,000-20,000.. Written from 
viewpoint of both men and women. Mary Rollins. 2%c, to 


10,000 words; $350, for 20,000, Acc. 

Secrets, (Ace Mags.) 67 W. 44th St., New York, 18. (M) Dra- 
matic, first-person stories from real life. Shorts 3000-6000, 
novelettes 15,000. Rose Wyn. Up to 2c, Acc. 


True Confessions, (Fawcett Pub., Inc., and Country Press) 
1501 Broadway, New York. (M-10) First-person stories re- 
flecting life today, and baged on problems of young love, rom- 
ance, marriage, 3000 to 6000 : novelettes to 12,500; by-line au- 


tobiographical stories and first- person fact articles on prob- 
lems of modern living. Inspirational, self-help fillers, 800 
Pauline Reaves, Ed.; Wm. C. Lengel, Exec. Ed. 

True Experiences, (Macfadden) 205 E. 42nd St., New York. 
(M-10)_ True first-person short stories 3-8000; serials 15-20,000. 
Henry e-seaagiset Based on 2c, Acc. 

True Love and Romance, (Macfadden) 205 E. 42nd St., New 
York. (M- 10) True first-person short stories 3-8000; serials 
14-20,000. Henry Lieferant. Based on 2c, Acc. 

True Romances, (Macfadden) 205 E. 42nd St., New York. 
(M-10) True first-person short stories 3-7000; serials 15-18,G00. 
Henry Lieferant. Based on 2c, Acc. 

True Story Magazine, ‘Macfadden) 205 E. 42nd St., New York. 
(M-10) True first-person short stories to 7000; serials 14-18,- 
000, Henry Lieferant. 2c-3c, Acc. 


TRUE DETECTIVE 


Actual Detective, 731 Plymouth Ct., Chicago. M-15) Fact 
sige stories of crimes involving women. H. A. Keller. 
c, Acc. 

Amazing Detective Cases, (Red Circle) 366 Madison Ave., 
New York. (Bi-M) Fact articles on crime cases with om ster 
and good detective work. 1500 to 5000. Official by-lines preterre 
Robert Levee. Ic up, photos $3, Acc. 

Complete Detective Cases, (Red Circle) 366 Madison Ave., 
New York. (Bi-M) Fact articles on crime cases with = no f 
and good detective work. 1500-5000. Official by-lines prete: 
Robert Levee. 1c up, photos $3, Acc. 

_ Confidential Detective Cases (Close-Up, Inc.) 60 Hudson St., 
New York. (Bi-M) Fact detective cases. lic up, Acc.; photos, 
$3-$5. 

Crime Confessions, 1476 Broadway, New York. (M-15) First- 
person stories by persons involved in current crimes, 4500-5000, 
particularly convicted women criminals, Query. Hugh Layne. 
1%c and up, photos $3.50, Acc. 

Crime Detective, 1476 Broadway, New York. (M-25) Fact de- 
tective stories, current, human emotion. 4500-5000; pictures 
dealing with crime. Hugh Layne. 1%c up, photos $3. 50, Acc, 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 

6000. West F. Peterson. 2c to 3c; photos $3, Acc. 

Head! Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories with pictures involving detective cases, 
to 5000. Good mystery angle necessary. West F. Peterson. 2c, 
photos $3, Acc. 

Headquarters Detective, 1476 Broadway, New York. (M) Il- 
lustrated current crime stories, 5000. Hugh Layne. 1%c up, 
$3.50, Acc. 

man Detective Cases, (Close- Up. Inc.) 60 Hudson St., New 
yon (Bi-M) Fact detective cases. 1c up, Acc.; photos, $3-$5. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigation under official by-line, if pos- 
sible, 1000-6000, stressing mystery, detective work. W. A. Swan- 
berg. 2c-3c up, photos $3 up, Acc. 

Master Detective, The, (Macfadden) 205 FE. 42nd St., New 
York. (M-25) True crime stories 4000-7000. John Shuttleworth. 
2c minimum, photos $1 to $5, Acc. (Send fer suggestions and 
case cards.) 

National Detective Cases, (Red Circle) 366 Madison Ave., 
New York. (Bi-M) Fact articles on crime cases, with m 
and good detective work. 1500-5000. Official by-lines clrtal 
Robert Levee. lc up, photos $3, Acc. 

Official Detective, 731 Plymouth Ct., Chicago. ao True de- 
— crime-detection stories 5000-7000; photos. . A. Keller, 
c, Acc. 

Real Detective, 1476 Broadway, New York. (M-25) True illus- 
trated crime stories, 5000-6000; official by-lines preferred but 
not imperative. Hugh Layne. 1%c up, photos $3.50, Acc. 

Revealing Detective Cases (Close-up, Inc.) 60 Hudson St., 
es York. (Bi-M) Fact detective cases. 1c up, Acc.; photos, 
$3-$5. 

Scoop Detective Cases, Suite 903, 114 E. 32nd St., New York. 
(Bi-M) Short detective stories under 3600; regular length de- 
tective stories, 4800-5000. New cases preferred, but old cases 
will be considered. Must contain plenty of color, action, and 
suspense. New cases, $100, Acc.; old cases, $75, Acc; photos, $5. 

Special Detective Cases, Suite 903, 114 E. 32nd St., New 
York. Same requirements as Scoop Detective Cases. 

Startling Detective, (Country Press) 1501 Broadway, New 
York. (M-15) Dramatic fact stories of crime, chiefly solved 
murders. Must supply photographs. Query editor. Lenw 
Bowman. 2c up, Acc. $3 for every photograph used, Pub. 

True, (Country Press) 1501 Broadway, New York. (M-25) 
Unusual, exciting and sensational true stories of war, crime, 
adventure and mystery, with accent on action, 5000-6000; book- 
lengths, 20,000. Photographs must be supplied. Query editor, 
Horace Brown; $400 for booklengths; 3c up for short stories, 
Ace. Photos $3. 


The Author & Journalist 


rue Detective, (Macfadden) 205 E. 42nd St., New York. (M- 
2s} , detective, crime stories with actual photos, under offi- 
cial by-line, 4000-7000; serials, installments of 6000-7000. Send 
for detailed instructions and case cards. John Shuttleworth. 
2c minimum, photos $2 to $5, Acc. 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


(Bi-W) Poems $2 apiece, Pub. Cartoons. Eastman. 

Better Farms, Pulaski, N. Y. (Semi-M) y er nats features 
(success type) 1000-1250; stories about successful northeastern 
farmers and farm operators, illustrated. Louis Kosoff. 1c, Pub. 

Canadian Countryman, 204 Richmond St., W., Toronto, Can- 
ada. (Bi-W) Short stories to 3000. Daniel McKee. Varying 
rates, Pub. 

‘apper’s Farmer, Topeka, Kan. (M) Authenticated farm ex- 
perience articles 300-800; material of interest to farm women 
and girls; jokes. Ray Yarnell. 1c up, jokes $1, Acc 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short stories 2500-5000; 3-part serials; general articles 
of interest to farm and farm-town people 1500-3000; articles for 
women; humorous sketches; jokes. Robert H. Reed. First-class 
rates, Acc. 

Coun’ Guide, Winnipeg, Manitoba, Canada. (M-5) First or 
second rights to serials 50-80,000, short stories 2500-4500, ng 
| Girls’ page items, household photos; verse. Amy J. 

ce up, Acc. 

Family Herald — Star, P.O. Box 4005, Place 
Postal Que., Canada. (W-5) Farm and 
rural home magazine. Short stories 2500-3500; featurettes on 
live or curious topics, 600-1500, photos; agricultural articles of 
et to Canadian farmers. R. S. Kennedy. $3.15 column, 

ub. 

Farm Journal and Farmer’s Wife, Washington Square, Phila- 
delphia. (M-5) Agricultural articles with photos 300-600; 
(query before sending); woman-interest short stories, 3000: 
cartoons. Arthur H. Jenkins. 2c up, fiction 10c up, Acc. 

Michigan Farmer, 1632 W. Lafayette Blvd., Detroit, Mich. 
(Bi-M-5) Short articles of special interest to Michigan farmers, 
cartoons, photos, artwork. Milon Grinnell. $3 column, Pub. 

Progressive Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M) Short stories, 1500-4000; short-shorts, 1200-2000, 
(submit to Dallas, Tex., office, 1105 "Insurance Bldg.) Eugene 
Butler. 2c Min., Pub. 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles; 
western, detective, mystery short stories, 800-3000; miscellanm 
of Southern rural interest; photos, cartoons, cartoon ideas, chil- 
dren’s stories, cover designs. B. Kirk Rankin, Jr. Fair rates, 
Acc. for fiction, cartoons; Pub. for articles. 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) Api 
cultural articles, jokes, news items, photos, cartoons, Kirk 
Articles, etc., 3c; verse, 25c line, Acc. 


HORTICULTURAL—LIVE STOCK—ETC, 


American Fruit Grower, 1370 Ontario St., Cleveland, Ohio. 
Journal, 536 S. Clark St., Chicago. 


azette, Spencer, Ind. 
— Farm & Poultry Journal, 110 7th Ave., N., Nashville, 
enn. 
Electricity on the nig 24 W. 40th St., New York. 
Every *s Poultry Magazine, Hanover, Pa. 
National Li 160 N. "Le Salle St., Chicago. 


-5) 
Poultry Item, Sellersville, Pa. 


MISCELLANEOUS 


ART-PHOTOGRAPHY 


American Photography, 353 Newbury St., Boston. (M) IIlus- 
trated SS articles—no free-lance material at present. 

Art News, 136 E. 57th St., New York. (Semi-M) Articles by 
competent authorities on art subjects. Alfred M. Frankfurter. 
Low rates. 

Camera, The, Baltimore Life Bldg., Baltimore 1, Md. (M-35) 
Practical illustrated articles on photography and amateur cine- 
matography 500 to 1800; illustrations extra. E. V. Wenzell. 
%c up, Ace. 

Home Movies, 6060 Sunset Blvd., Calif. (M-25) 
Illustrated articles on amateur movie making, 100-2000; sketches 
and descriptions of movie making gadgets. eer £. Gavin. 
Yc to le, photos $1, Pub. 

Minicam Photography Magazine, 22 E. 12th St., Cincinnati. 
(M-25) Entertaining, instructive, inspiring articles on amateur 
photography, with illustrations; also helpful gadget ideas for 
wartime methods and techniques brought about by shortages of 
materials. Query. A. Mathieu, Mng. Ed. Articles to $75, pho- 
tos $3 up, Acc. 

Pictu’ The S hot M i 343 State St., Rochester, 
N. Y. "free) Amateur snaps, all subjects; no ‘‘candid’”’ shots. 
Wyatt Brummitt. $3, Acc. 

Popular Photography, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. (M-25) Articles of general reader interest on still photog- 
raphy and amateur movie making, 1000-2500, semi-technical 
features, photographic success stories, how- to-make-it articles, 
filler items 100-750, striking photos. John R. Whiting, Mong. 
on ; Frank Fenner, Jr., Tech. Ed. 1c to 2c up, photos $3-$ 

U. S. Camera Magasin, 122 E. 42nd St., New York, (M-15) 
Articles on photography from viewpoint of picture-taking fan— 
must contain technical data; photos. Edna R. Bennett, Mng. 
Ed. $25 to $100 per feature, Pub. 
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ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological articles, essays, short stories 3000; novel- 
ettes, egy verse, news items. Paul G. Clancy. lc, Pub. 

Astrology Guide (Astro. Dist. Co.) 114 E. 32nd St., New 
Astrological material 1500. Dal Lee. Mec to 


Everyday Astrology, (Thrilling) 10 E. 40th St., New York 
(M) Astrological articles, largely staff-written. 1c, Acc. 

Horoscope, (Dell) 149 Madison Ave., New hag > (M-10) As- 
trological articles, 2500-3000. Grant Lewi. 2c, Acc. 

Today’s Astrology, (Magna Pubs.) Rm. 1305, 205 E. 42nd St., 
New York, N. Y. (Bi-M-25) Astrological articles written for 
laymen. Irvin Ray. Pub. 

World Astrology Magazine, 9 Rockefeller Plaza, New York. 
(M-25) Only material which is submitted by informed and ex- 
perienced astrologers. Marion Beale, 

Your Personal Astrology Magazine, (Astro Dist. Co.) 114 
E. 32nd St., New York. (Q-25) Astrological material 1200 


1500. Hugh Howard. '% to Ic, Pub. 
AVIATION 
Air Age (Columbia Pubs.) 60 Hudson St., New York. (M 
Fact aviation material. Ind., Pub. 
Air News, 545 5th Ave., New York. (M-15) Covers aviation 
in all branches. Phillip Andrews. Pub. 


Air (S. & S.) 79 7th Ave., New York. (M-25) Ac- 
curate, authentic articles on aviation subjects, around 2000. 
Illustrations highly desirable. C. B. Colby. lc up, Acc. Query. 

Air Tech, 545 5th Ave., New York. (M-25) Directed toward 
men in the Army Air Corps Training Command. Technical 
articles on assignment. Phillip Andrews. Pub. 

Air Trails, (S. & S.) 79 7th Ave., New York. (M-25) Popu- 
lar factual articles on flying, manufacturing, design, person- 
alities, as-told-to’s, 1500-2500; cartoons and cartoon ideas, 
photos. William Winter, 2-5c, Acc. 

Flying (Ziff-Davis) 540 N. Michigan Ave., Chicago. (M-35) 
Popularized, accurate non-fiction aviation feature articles, any 
phase of present-day aviation; must have good photos, 2000- 
2 Also seeking ‘‘scoop’’ photos. Max Karant, Mng. E 
2c and up, Acc. 

Flying Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(M) Articles on military and commercial aviation, 1000 to 
3000; photographs. A. A. Wyn. 1% to 4 cents, Acc 

Cadet, 420 Lexington Ave., New York. (M-10) Educa- 
tional material, informative articles, covering military aviation 
and aviation instructions, 800-2500, for young men 14-19; fillers, 
cartoons, cartoon ideas. Archer A. St. John. 1c-2c, Pub. 

Mid-West Aviation & Yachting, 2816 Eaton Tower, Detroit, 
Mich. (M-15) Articles on aircraft and yacht building, yacht 
clubs, C. A. P., etc., news items and photos on mid- western 
aviation and small boat activities. Robert Perry. 1c, Pub. 

Skyways, (Henry Pub. Co.) 444 Madison Ave., New York. 
(M-25) Technically correct topics on_aviation_explained for an 
intelligent amateur adult audience. J. Fr enry. 3c, Pub. 

Sportsman Pilot, The, 515 Madison Ave., New York. (M-35) 
Articles on all phases of aviation from the pilot’s point of view, 
1000-2500. Wm. D. Strohmeier. 1c, Pub. 


BOATING—YACHTING 


Boating Industry, 505 Pleasant St., St. Joseph, Mich. At 
present not in the market. J. M. Peaslee. 

Midwest Yachting News, 955 E. Jefferson St., Detroit. Arti- 
cles on Great Lakes yachting, short fact items, jokes, photos. 
Walter X. Brennan. Pub. 

Motor Boat, Combined with Power Boating, 63 Beekman St., 
New York. (M-25) Practical articles for boat owners, written 
by expert owners with years of experience, naval architects or 
other engineers. No general articles, nor articles sof technical 
nor semi-technical in nature, o poetry. Gerald T. White. 
Ye, Pup. 

Pacific Motor Boat, 71 Columbia St., Seattle. (M) Illustrated 
features on_boating subjects, pleasure or commercial, confined 
to Pacific Coast background; news items, photographs. David 
Pollock. Pub. 

Rudder, The, 9 Murray St., New York. (M-35) Illustrated 
how-to-do-it articles on every = of boating, 1500. Boris 
Lauer-Leonardi. 1c, photos $3, Pub. 

_ Yachting, 205 E, 42nd St., New York. (M-50) Factual yacht- 
ing material, cruise stories, and technical articles on design, 
rigging, etc., to 3500. Very little fiction; no verse. Photos 
containing unusual yachting features. H. L. Stone. 1%-2c, Pub. 


CARTOONS—HUMOR 


Army Laug! Kamer, (Crestwood) 1790 Broadway, New York. (M- 
15) Two-line a storiettes, 100-150, cartoons, all pointed to 
army service. M. R. Reese. Good rates, Acc. 

Gags, (M.L.A. Pubs.) 731 Plymouth Court, Chicago, (M-15) 
Cartoons and general humor; crossword puzzles. Good rates for 
gags and drawings, Acc. Del Poore. 

Judge, Ambler, Pa. (M-15) Humorous material, under 1000; 
novelettes, articles, essays, editorials, verse, jokes, cartoons, 
W. Newbold Ely. Ind., Pub. 

Nifty, (Par Pub. Co.), 14 E. Jackson Blvd., Chicago. Car- 
toons with or without gags. Charles E. Rubino, Cartoons, $7. 

Pack O’ Fun, 489 5th Ave., New York. Humorous short- 
shorts on army life, jokes, cartoons, poetry. Red Kirby. 2c 
minimum, 25c¢ line, poetry, Acc, 

The Comic Weekly, 959 8th Ave., New York. Jokes, 
cartoons, humorous stories. Rates not at hand, 


EDUCATIONAL 
540 N. Milwaukee St., Mil- 


American School Board Journal, 
waukee. (M-35) Articles relating to the administration and 
financing of city and rural schools on elementary and secondary 
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levels. Photos of ag on engaged in school study, etc. Wil- 
liam C. Bruce. %c, 

American Teacher, a 506 S. Wabash Ave., Chicago. (M-35) 
Articles on education and labor, 1500-2000. No payment. 

Catholic School Journal, 540 N. Milwaukee St., Milwaukee, 
(M) Professional magazine for teachers and others interested 
in Catholic education, Secures most material from workers in 
the field. 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn, (M-40) 
Articles on methods in elementary grades; short stories for 
little children to 500. Florence Hale. “%c, Pub. (Uses little ma- 
terial from general writers.) 

Gregg Writer, The, 270 Madison Ave., New York. (M except 

July and Aug.-15) Articles of interest to stenographers and 
office workers; success stories about secretaries who have made 
good or executives who started via the shorthand route, 1000- 
2000; news items, fillers, photos, all relating to stenographic 
work. No payment for poems. John Robert Gregg. lic, Pub. 
_ Industrial Arts and Vocational Education, 540 N. Milwaukee 
St., Milwaukee, Wis. (M except July and Aug.-35) Industrial 
arts, vocational, and school shop articles. John J. Metz. Mc, 
Pub. (Overstocked. ) 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. 
(10 issues yearly-40) Prefers articles by teachers on school- 
room helps. Helen Mildred Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York 16. 
(M-20) Illustrated articles on nutrition, foods, homemaking, 
clothing, child care, home management and consumer educa- 
tion, for home economics teachers. 1000-1200. Blanche M. 
Stover. % to lc, Pub. 

Progressive Education, 221 W. 57th St., New York (8-Oct.- 
May-50) Experiences in teaching in progressive schools, from 
nursery through college, 1000, Frederick L. Redefer. No pay- 
ment. 

School Activities, Topeka, Kans. (M-35) 
plans, stunts, entertainment material, up to 2000. H. C. 
McKown. %c. Author should mention if payment expected. 

School Shop. P. O. Box 100, Ann Arbor, Mich. (M-25) Uses 
how-we-do-it type of articles covering instructional projects for 
industrial education departments of public schools, 
and working drawings. Lawrence W. Prakken. “ec, P 


HEALTH—HYGIENE—PHYSICAL 


Baby Talk, 424 Madison Ave., New York. (M) Articles on 
young babies and prenatal subjects 1000-2000. Irene Parrott. 
le ($15 min., $20 max.), Pub. 

For_Married People Only, (Your Guide Pubs.) 114 E, 32d St., 
New "ork. (Bi- Me 25) Articles solving marital problems, 1200- 
1500, by medical doctor-writers. “ec, Pub. 

Hospitals, E. Division St., Chicago, (M) All articles con- 
tributed gratis by people in the hospital field or authorities in- 
yee in hospital operation. Bert W. Caldwell, M. 

The Health Magazine, 535 N. Dearborn St., ‘Chicago. 
an A “authentic articles on nutrition, mental hygiene, men- 
tal health, posture, sports, athletics, child training, disease, etc., 
verse. Dr. Morris Fishbein. le up, Acc. 

Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. A. D. 
Cloud. le, Pub. 

Outwitting Handicaps, 15327 Welland Ave., Detroit, Mich. 
(Bi-M-25)- Personal recovery articles, 1500-2000, stressing 
how and why slant to reestablishment of health and economic 
independence, with advice based on personal experience or 
observation rather than inspirational phase alone; articles 
of help to boys returning wounded from battle fronts, or per- 
sons maimed in industrial plants; interviews with —- 
people on health philosophies. Harry E. Smithson, %ec, A 

Physical Culture, 535 5th Ave., New York. (M-25) pines 
Macfadden’s new magazine of health. Uses articles by physi- 
cians or non-professionals on some phase of health or self-bet- 
terment, to 3000. Originality, unique presentation, essential. Joe 
Wiegers, Man. Ed. 1-5c. 

R. N., A Journal for Nurses, Rutherford, N. J. (M-controlled) 
Articles, factual or human-interest, pertaining to nursing, 
1000-1500. Dorothy Sutherland. %c up, Pub. 

Sex Facts, (Your Guide Pubs.) 114 E. 32nd St., New York. 
Inspirational articles dealing with personality problems or mar- 
ital relations. “%c-lc, Pub. 

Sex Guide, (Your Guide Pubs.) 114 E, 32nd St., New York. 
(Bi-M-25) Informative, scientific articles on sex and life con- 
duct, 1000-1500, generally by medical doctor-writers. %c, Pub. 

Sexology, (Gernsback) 25 W. Broadway, New York. (M-25); 
(Q-50) Medical, psychological articles, preferably by phy- 
sicians. Dr. M. D. Jacoby. % to lc, Pub. 

Trained Nnrse and Hospital Review, 468 4th Ave., New York. 
(M-20) Articles mostly written on order by doctors and 
nurses. Will consider essays or articles by non-professionals if 
not longer than 1000. Occasional verse, cartoons, pertinent fill- 
ers. Janet M. Geister, R.N. $5 page (700 words), Pub. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-15) 
Practical articles with illustrations pertaining to home, interior 
decorating, building, fond. family health, 
homecrafts, fashion, 800 to 1000. . Jean Austin, Varying 
rates, Acc. 

Better Homemaking, 75 E. Wacker Dr., Chicago, Illustrated 
articles with home, family, and woman slant, to 900, Louise M. 
Comstock. 1%c up, Pub. (Slow.) 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, la. (M-15) Practical garden, building, foods, furnish- 
ings, home- -improvement articles, 2000; fillers, Frank McDon- 
ough. 2c up to $5, Acc. except on fillers. 

Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home and garden articles to 2000, 
photos. Canadian interest only. J. Herbert Hodgins. 1c, Pub. 

Home Desirable, The, 836 S. Michigan Ave., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing and 
heating, 850; homemaking material, well illustrated. Human 
interest features for family. L. R. Varney. 2c, Pub. 
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» 610 Bienville St., New Orleans, La. (M-10) 


Home Gardening, 

Articies on tiowers. Camulle brodiey. Yc, Pub, 

House and Garden, (Conde Nast) Lexington Ave., New York. 
(M-35) Home decoration, gardening, landscape, unusual travel 
and architectural articles. Kichardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-35) Illustrated articles on 
home-building, planning, decorating, furnishing, gardening, 1500- 
— fillers, art work, photos, klizabeth Gordon. Good rates, 


Sunset, 576 Sacramento St., San Francisco, (M-10) Staff- 
written. Purchases ideas only. Query. Walter Doty. 


MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago. (M-15) Highly spe- 
cialized articles on organs, Orgauists, church music, recital 
programs, reviews, luv-.vuu. E, Gruenstein. $2 Ww $4 col, 


Etude Music Magazine, 1712 Chestnut St., Philadelphia. 
(M-Z25) Articies on musical pedagogics, 2U0-2UU0; photos, car- 
toons. James Francis Cooke. $4 coiumn (6UU words), Lub. 

onome, 119 W. 57th St., New York. (M-25) News of pop- 
ular bands and orchestras, statf written, Geo, I. Simon in- 
dennite rates, Pub. 

Musical Forecast, 514 Union Trust Bidg., Jl ittsburgh, Pa. 
(M-2u) Articies and news items Ot mterest to musicians, and 
laymen. $1 per column, Pub. 

Swing, 67 W. 44th St., New York. (M-25) Articles in popular 
music ueld, personality sketches, 100U-15UU, with photos; car- 
toons. Kichard M. George. Kates not stated. 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska The, Ketchikan, Alaska. (M-20) True 
Stories, Alaska iulerest, articies; Alaska 
Sports carlovus, plotus. bkmery ‘Loum yc, ub, 

American Forests, 919 17th St, N.W., Washington, D. C. 
(M-oo) Articies ou trees, forests, lumveriug, Outuvur recreation, 
travel, expioration, 2900; Ouluoor phulus, Uvid butler. lc up, 
Acc. 

American Rifleman, The, 1600 Rhode Island Ave., Washing- 
ton, (M-2Z5) illustrated guusmithing, shooting, 
ammunition, vailistic Muilllary, aris, OFfulauce articics, 
huutiug stories, preieraviy W. IF. snadel. Avout lic, bub. 

Field and Sweam, (Warner) 515 Madison Ave. 22, New York. 

(M-25) diuustrated camping, fishing, bunting articies, 1500-3u00, 
Davia M. Newell, ic up, sicc. 
_ Fur-Fish-Game, 174 E. Long St., Columbus, 0. (M-15) Fish- 
ing, travel, uvg, hunting, tur-raising arucies by authorities; 
true indian and frontier stories A. V. Haruimg. “4c 
up, Acw 

Outdoor Life, 353 4th Ave., New York. (M-25) Articles relat- 
ing to tisting and hunting, sportsmen’s iuterests, to 
kinks, shorts, etc. Raymond J. Brown, Up to 1Uc, photos $3 
up, Acc. 

Qutdoors Magazine, 729 Boylston St., Boston. (M-15) 
stories aud cartuvus On Lule, hunting and nshing. H. 
‘Tapply. aymeut by agreement, 

Outdoorsman, The, 919 N. Michigan Ave., Chicago. (6 times 
a@ year.) iijustrated articles on nsmiug, hunting, sportsmen in- 
terest. W. L. Karey. 

Sici Illustrated, 11U E. 42nd St., New York. (Nov., Dec., Jan, 
Feb.-25) dilustrated arucies on skung ald snow sports to 2uUvU; 
short-sborts. k., LD. Woolsey, Mug. Ed. Good rates, Pub, 

_ Southern Sportsman, Austin, ‘lex. (Q for duration) lilustrated 
Southern aud fnshing articies, l0u0-25UU; cartoons; 
short kinks; brief human-imterest, believe-it-or-not material; 
Short short stories on hunting and tshing, U. Henry ending, $5. 
Cover photos $5, Pub. 

Sports Afield, 700 Phoenix Bidg., Minneapolis. (M-20) Stories 
of actual nshing, hunting trips 150U-2uu0, good photos, Paul 

Whipple. lc to 2c, Acc. or Pub. 


PICTURE MAGAZINES 


Army Pictorial News, Haddington, Norfolk, Vg. Bee! ll- 
lustrated Army and Military stories; cartoons. Fred L. Jack 
Robinson. Ind. 


Click, 535 Sth Ave., New York. (M-10) Photos, cartoons, 
Photo series; orthy persons. Wade H. Nichols. $5 per pic- 
ture, Acc. 


College Life, 22 W. 48th St., New York. (Q) Photographs of 
all phases of college life and activities, accompanied by suffi- 
cient text to explain the specific pictures. $5 up, 

Caliegiate Digsst 1645 Hennepin Ave., Minneapolis, Minn. 
(W-5) puetes of college activities, complete captions; no ar- 
ticles, $3, Acc. 

Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
photo fillers. $5 up, Acc. 

Look, 511 5th Ave., New York. (Bi-W-10) Articles and 
tos of intense human interest and action, Harlan Logan, 
rates, Acc. 

Movie Life, (Ideal) 295 Madison Ave., New York 17. (M-15) 
Pictures of motion picture interest. Llewellyn Miller. Kea- 
sonable rates, Acc. 

Movie Stars Parade, (Ideal) 295 Madison Ave., New York 17. 
(M-15) Pictures and short articles of motion picture interest. 
Pat Reasonable rates, Acc. 

Navy Pictorial News, Haddington Bidg., Norfolk, Va. (M-10) 
a Bo Naval and sea stories. Fred L. Jack Robinson. Pub. 

Parade, 405 Lexington Ave., New York. (W-Sunday news- 
paper supplement.) Fred Sparks, Mng. Ed. Picture stories. 

“Pic,” 79 7th Ave., New York. (Bi-W-10) Photos on all sub- 
jects. Helene M. Walsh. $25 per page, pub. 

Scholastic Roto, 1645 Hennepin Ave., Minneapolis. Photos of 
i peseal activities, complete with captions; no articles. 


$3, Pui 
See, Gee Pub) 10 E, 40th St., New York. (Bi-M-10) 


The Author & Journalist 


Photos young, glamorous girls, with authentic and unusual 
story background. Candid action type preierred. All photos must 

in good taste. Also, human interest controversial subjects. 
Timely, humorous cartoons. $5 up, photos; good prices, car- 
toons, Acc, 

Spot, (Fawcett) 1501 Broadway, New York. (M-10) Unusuai 
pictures om entertainment, sports, armed forces, Americana, 
hobvies, mght cluvs, tairs, Broauway, Hollywoou, etc Krank 
Hall Fraysur. $5 up, Pub. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Adult Bible Class, (David C. Cook Pub, Co.) Elgin, IL (M) 
Forceful articles, 500-800, on making adult class a dynamic 
force in life of every member; plans tor timely social and serv- 
ice activities; longer class methods articles, 700-1000; articles 
on advancement ot Christianity in the home, church, commun 
ity, to 1200, and articles on Christianity in its relationship to 
lite outside, 1000-1200. 

Annals of Good St. Anne de Baupre, Basilica of St. Anne, 
Quevec, Can. (M-10) Articles of particular imterest to Catho- 
lics, 1200-2000; short stories, with Catholic tone, clever plots, 
15uu-25uv, J. George Berman, Man. ku, Average $15, Acc. 

Ave Maria, Ihe, Notre Dame, Ind. (W-i0) Short stories 
28UU-3UU0U; serials 15-2U 3SUUU-word chapters; articles on Catholic 
and other themes, 20UU to JUUU; poems under 24 lines. W hole- 
some juvenile adveuture short Stories, seriais. Kev, Patrick J. 
Carroli, U.s.C. $5 page wds.), poems $5 aud $3. 

Canadian Messenger, The, 160 Wellesley Cresceut, Toronto, 
Ont., Canada. Snort stories, Catholic atmospuere, 
oright, pouted, but uot preachy, JUuUU; uo stories; articies, 
essays, Catholic mterest, Kev. i. Bergin, 3.J. 
vac, ACC 

Catholic Home Journal, The, Salisbury, Pa. (M-10) Domestic 
and pedagogical articles On home, child traiming, as are séa- 
sonal irom a religious and patriotic standpoit; essays of a re 
ligious nature aud general interest; short stories that impli- 
cially point a moral, lslvu-2WU. Verse about home, children, 
etc., 12-16 lines. d’hotos vi children, Kev. Urban Auelman, $10 
a story, verse, 

_ Christian Advocate, The, (Methodist Pub. House) 740 Rush 

St., Chicago. (W-1U) Reigious, outdoor, rural, missionary short 

artucles, essays, 12uv; verse. Koy L. Smith 
cc. 

Christian Family, (David C. Cook Pub. Co.) Elgin, lll, (Q) 
A Christian tamily home publication (undenominational), pro- 
viding heip for building dynamic Christian homes. Timely, 
challenging messages ior making religion an active force in the 
home, in the church, in the community and nation, Also con- 
structive messages to shut-ins showing how to live victoriously 
and maintain an attitude of cheer and hopeiulness, up to 80U. 
Chrisuan tamily lie short stories, 2000-2500. Acc. 

The Christian Family and Our Missions, 365 Ridge Ave., 
Evanston, iil, (M-iu) Catholic family magazine using whole- 
some short stories, 1000-2500, and suitable verse. Frederic M. 
Lynk, ».V.D. ic, verse, 5-iUc a line, Acc, 

tian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, sociological articles 2500, on assigument 
only; short stories 2500; serials 50,000; verse, Pub, at no speci- 
fied rate, 

Cradle Roll Home, The, (Baptist Sunday School Board) 161 
8th Ave., N., Nashville 3, Tenn, (Q) Articles for parents of 
pre-school age children, 150-700, fact items; toys parents can 
make, with diagrams, No Mss. purchased during July, Aug. 
Agnes Kennedy Holmes. Acc. (Overstocked until Septem- 
ber, 1942.) 

Crosier Missionary, The, Box 176, Hastings, Nebr. (M) Short 
stories to 3000; verse. Kev. Benno Misckke. $1.50, Acc. No 
payment for verse. (Market temporarily closed.) 

H 20 N. Wacker Dr., Chicago. Pictorial magazine for 
Christian students on university campuses. Action photos of 
student activities. Articies, 1000-1500, dealing with Christian 
student activities, mature_ devotional material, biographical 
sketches of outstanding Christian leaders, 
stories, to 2000. Robert Walker. lc, photos $1, b. 

Holy Name Journal, 141 E. 65th St., New ng Articles of 
interest to Catholic men; biographical, world affairs, human 
erent. etc. Kev. Urban Nagle, U.P $5-15 a page (1800-2700), 


Improvement Era, The, 50 N. Main St., Salt Lake City, 
Utah. (M-20) Stories of high moral character, 1500-3000; 
short shorts, 600-1000. General article material on ’ 
conditions, vocational problems, handicrafts, material of parti- 
cular interest to youth and to Mesesee Church, 300-3000, Photos 
of striking and dramatic — ity for trontispiece and cover 
use. Poetry to 30 lines. Yc, b., poetry, 12¥%c line. 


Junior Scholar, (David C. Cook Pub, Co.) Elgin, IIL ay 
Sunday School lesson help for children 9-12, Interest and att 
ance builders; missionary material; story approach to the de- 
velopment of spiritual traits; story explanations of Christian 
beliefs; life stories of Christian heroes, 400-800, Acc. 

Junior Teacher, (David C. Cook Pub. Co.) Elgin, Ill (Q) 
For Sunday School teachers of children 9-12. Class projects; 
material on children’s experiences; Bible 
playlets related to the Uniform Lessons; attendance devices: 
simple, novel methods material. 

Lamp, The, Ringgold St., Peekskill, N. Y. (M-10) Articles 
on couaious (Catholic) topics, to 2000; short — with Cath- 
olic slant, same length. T. J. O’Connell. %c, Acc. 

Living Church, The, 744 N. Fourth St., Milwaukee. (W-10) 
Short illustrated articles on religious and social subjects. 
Episcopal viewpoint, 1000-2000. $1.50 column, Acc. Religious 
verse, no payment. Porter Day, Acting Ed, 

Lookout, The, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school werk 1750-2000; wholesome but not ‘“‘Sunday Schoolish 
short stories, 1750-2000, serials to 10 chapters, 1750-2000 each, 
Photos upright, 8x10, scenic, human interest. No poetry. Guy 
P. Leavitt. %c, photoos $3 to $5, within 1 month after Acc. 

Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
olic articles, short stories, serials, verse. indefinite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic I chert stories, articles, about 2000; verse. Father Chas. 

. Davitt, C.PP.S. %c, verse 25e lize, Acc. 
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Messenger of the Sacred Heart, 515 E. Fordham Rd., New 
York. (M-10) Catholic short stories to 4000; religious verse. 
Rev. toe eg L. J. O’Beirne, S.J rates, Acc. 

Miraculous Medal, The, 100 E. Price St., (9) 
oxticles 1500- 2500, short stories 1200-2: seph A. 
Skelly, C.M. %c, Pub. 

Missionary, The, 411 W. 59th St., New York. (M-10) Large- 
ly staff-written. Buys short stories with religions or moral les- 
son, but is overstocked for 1943. Rev. John Harney. 1c, Acc. 

Mother’s Magazine, (David C. Cook) Elgin, Ill. (Q) Practi- 
cal material for mothers of children from birth to 11 years to 
help in development of Christian character in their children. 
Articles, 700-1000; department material, 100-300; fiction, 1500- 
2500, * Acc. (Sample copy and form letter sent to writers on 
request 


New Century Leader, (David C. Cook Pub. Co.) Elgin, Ill. 
(M) Challenging suggestions on how to become a hetter Sun- 
day School teacher, 1000; plans for building an effectively-or- 
ganized Sunday School from the superintendent’ s point of view, 
1200, and many articles on a variety of topics for religious 
; ie and all adults desiring a general religious publication. 

ce. 


Poise, 25 Groveland Terr., Minneapolis, Minn. (M) Formerly 
Catholic Women’s World. Writers are advised to contact the 
Rev. F. E. Benz, Ed., before submitting material. 

Primary Teacher, and Beginners Teacher, (David C. Cook 
Pub. Co.) Elgin, Ill. Articles of practical help to Sunday School 
teachers of children 6-8 and 4-6, 400-850 words. Acc. 

Queen’s Work, The, 3742 West Pine Blvd., St. Louis, Mo. 
(M-Oct. through June-10) Pays $20 for authentic true stories 
to 2000. Such stories in outline at same rate. $5 for short- 
short stories of authentic true happenings. pee Photos 
for covers, Rev. Daniel A. Lord, S.J ditor. 


Sentinel of the Blessed Sacrament, 194 E. 76th St., New 
York. (M-20) Articles and essays centering on Eucharist, 2000- 
; verse of religious character and short stories, items, fill- 
ers, if centered on Eucharist. William A. La Verdiere. Me, 
ce. 


St. Anthony Mes: (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M. 25) Ss) Catholic family_ magazine. Human-in- 
terest articles on prominent or unusual Catholics; short stories 
with mature wholesomeness, 2500-3000, extra payment for photos 
retained. Rev. Hy. Blocker, O.F.M. 1%c up, Acc. Occasional 
poetry, 25c line. 

Shield, The, Crusade Castle, Shattuc Ave., Cincinnati 26, O. 
(M-Oct.-May-15) Articles dealing with Catholic missionary work, 
by special arrangement with writers. James T. Hurley, Man. a 

ce. 

Sign, The, Union City, N.J. (M-20) Catholic articles, essays, 
an panes to 4000, verse. Rev. Theophane Maguire, C. P. 

Sunday School Times, 325 N. 13th St., Philadelphia. (W) 
Religious articles, verse. Philip E. Howard, Jr. %c up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia 3, Pa. 
(M-10) varticlon with devout and spiritual tone for teachers in 
one-room rural Sunday Schools, to 1200. %ec, Acc. 


Union Signal, The, Evanston, Ill. (W-5) Short stories 1000- 
1500; short serials, on value of total abstinence, also on peace. 
About Ye, Acc. 


3CIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Fauna, Zoological Society of Philadelphia, 34th and Girard 
Ave., suPhiladelphia, (Q-35) Scientifically accurate manuscripts 
written for the layman, dealing with the natural ogy Oe of 
wild animals, 1500-2500. Cartoons. Roger Conant. Ic, 
photos, $2. 

Home Craftsman, 115 Worth St., New York. (Bi-M-25) 
“‘How-to-make-it’’ articles of interest to home craftsmen, 
to 1200; photos or drawings essential; home improvement fillers, 
150. H. J. Hobbs. 1 to 2c, photos $2 up, 

Mechanix Illustrated, (Fawcett) 1501 Broadway, New York. 
(M-15) New, lively features and shorts on all scientific and 
mechanical subjects, also how-to-build projects for the home 
workshop and tips for photographers. Bill Williams and Roland 
Cueva. Good rates, Acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) Mcdel 
airplane construction 500. 

Natural Mise 79th St. and Central Park W., 
New York. ban July and August) Popular articles to 

on Side science, exploration, wild life; photo series. 
Edward M. Weyer, Jr. 1%c, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. (M- 35) 
tinereaed nature articles 1000-2000; fillers ag pictures 100 
to 400, short verse. R. W. Westwood. 1 to 3c, Acc. (Query.) 

Popular Homecraft, 919 N. Michigan Ave., Chicago. {Bi-M) 
How to build articles of wood, metal, leather, etc., with de- 
tailed drawings, or at least 1 photo. R. S. Davis. Indef. rates. 

Popular Mechanics, 200 E. Ontario St., Chicago 11. (M-25) 
Illustrated articles on scientific, mechanical, industrial, dis- 
coveries; human interest and adventure elements, 300-1500; 
fillers to 250. H. W. Magee. 1c to 10c; photos $5 up, Acc. 


Popular Science Monthly, 353 4th Ave., New York 10. (M-20 
Non-technical illustrated articles on scientific, mechanical, 
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labor-saving devices, discoveries, under 2000. Chas. McLendon, 
le to 10, photos $3 up, Acc. 

Radio News, (Ziff-Davis) 540 N. Michigan Ave., Chicago. 
(M-25) Technical and semi-technical articles dealing with ama- 
teur radio operators and servicemen. Constructional articles for 
amateur radiomen and servicemen. Diagram need only be in 
pencil. Good photos. No fiction or poetry; no publicity “puffs.” 
Any _ unusual peptention articles on electronics, 1000-3500, also 
considered. % to 2c, photos $1 to $5. Gag cartoons, $3 to $5. 
B. G. Davis, Ed.; Oliver Read, Mng. 

Science & Mechanics, 154 E. Erie St., Sais (Q) All depts, 
handled = staff specialists. V. D. Angerman. 

Scientific American, 24 W. 40th St., New York. (M-35) 
Humanized articles on science, industry, engineering. O. D. 
Munn. Varying rates, Acc. 


SPORTS (COMPETITIVE)—RACING—HORSES 


Baseball 175 Sth Ave., New York. (M-20) 
Major articles. Clifford Bloodgood. %e, 

Horse Lover, 154 Borica Way, San Francisco, Calif. 
(6 times a year.) Articles on riding, = ranches, breeding. 
500-1800. J. Hartford, 7c printed inch, 

National Bowlers Journal and Billiard ean S. Wabash 
Ave., Chicago. (M-25) Articles on howling. hicas lawn 
bowling; short stories; photos; news items; cartoons. 3 
Deupree. Ic, b. 

Rider and Driver, The, 342 Madison Ave., New York. (M-35) 
Articles on horses, racing, etc. Samuel Walter Taylor. Good 
rates, Pub. 

Scholastic Coach, 220 E. 43rd St., New York. (M-25) Tech- 
nical articles on foothall, basketball, field high 
and prep schools; photos, drawings. Owen Reed. 

Sporting News, 10th and Olive Sts., St. ae 
Feature stories, 2000-3000, with = baseball 
and players. Edgar G. Brands. pictus 


THEATRICAL—MOTION PICTURE—RADIO 
“FAN” MAGAZINES 


Billboard, The, 25 Opera PI!., Cincinnati, O. (W-25) Amuse- 
ment trade news on assignment only. Claude R. Ellis. Space 
rates, Pub. 

Greater Show World, 1547 Broadway, New York. (2-M-10) 
Articles, short stories, novelettes, fillers, on show people, 
theatrical business. Johnny J. Kline. %e, ’ 

Modern Screen, (Dell) 149 Madison Ave.. New York. (M-10) 
Movie fan nersonality, general articles 1500-2000; fillers, news 
items. A. Delacorte and H. Malmgreen. Good rates, Acc. 

Motion Picture combined with Hollywood (Fawcett), 1501 
Broadway, New York. (M-20) Sharply-angled stories on estab- 
lished stars, introductory shorts on outstanding newcomers, 1000- 

Joan Votsis Curtis. Liberal rates, Acc. 

Movies, (Ideal) 295 Madison Ave., New York 17, (M-15) 
Articles of motion-picture interest. Frances Kish. Reasonable 
rates, Acc. 

Movie Story Magazine, pPewene 1501 Broadway, New York. 
(M-10) Fictionizations of current motion pictures on assign- 
ment only. Dorothy Hosking. 

National Tattler, The, 73 Adelaide St., W., Tg ye Ont., 
Canada (Bi-M-10) ‘Theatrical articles; articles 
of rackets. 600; eg © news items, girl 2 * theatrical 
Palmer. %c, Pu 

Photoplay-Movie Mirror, (Macfadden) 205 E. 42nd St., New 
York 17. (M-15) Motion picture articles and smash news 
stories; serials; fillers. Helen Gilmore. Good rates, Acc. 

Radio Mirror, (Macfadden) 205 E. 42nd St., New York. (M-15) 
Fiction with radio background. Doris McFerran. $85 up, 
according to merit, Acc. 

Screenland, 205 E. 42nd St., New York. (M-15) Motion-pic- 
ture feature articles. Miss Delight Evans. Fair rates, Pub. 

Screen Romances, (Dell) 149 Madison Ave., New York. 
(M-15) Fictionization of picture plays, by assignment. E. H. 
Van Horne. Rates by arrangement, Acc. 

Silver Screen, (Screenland Mag., Inc.) 205 E. 42nd St., New 
York. (M-10) Fan material about movie stars and pictures; 
photos. Lester C. Grady. First-class rates, \ 

Theatre Arts, 40 E. 49th St., New York 17; 2 Ladhroke Rd. 
London, W. 11, England. (M-35) Articles on theatrical and 
_——s arts 1800-2500; news items. Edith J. R. Isaacs. 2 


Variety, 154 W. 46th St., New York. (W-25) Theatrical 
articles, news, staff-written. Sidne Silverman. Space rates. 


TRAVEL—MOTORING 


Trail-O-News, 5634 Hollywood Blvd., Hollywood 28, Calif. 
(Q-25) News, features and pictures of trailer 
trailer travel, trailer dealers, trailer manufacturers. icula- 
tion chiefly to trailer owners and trailer parks. Limit, 1500. 
Jean Jacques. “%c up, photos 50c up. 

Travel, (McBride) 116 E. 16th St., New York, 3. (M-35) 
Illustrated travel, exploration, adventure articles 1500 to 5000; 
photos. Coburn Gilman. 1c, $3 to $5 per photo, Pub. 


B—BUSINESS AND TRADE PUBLICATIONS 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertis Age, 100 E. Ohio St., Chicago (W-5) Spot news 
only, with illustrations. 1c, Pub. 

American Business, (Dartnell Pubs.) 4660 Ravenswood Ave., 
Chicago, (M-35) Buys frequent concrete examples of business 
success in manufacturing, wholesale, financial fields; es lly 
interested in office and accounting short cuts. Query. ene 
Whitmore. $35 and up for 2000 words, Pub. 


Bankers’ Monthly, Clark St., Chicago. (M-50) Short 
technical articles standpoint; preferably si 
by ‘banker. John Beaty. Good rates, bub. (Buying little 
w. 


Barron’s, 44 Broad St., New York 4. (W-25) Authoritative 


business and financial articles 500-2000. George E. Shea, Jr. 


Indefinite rates, Acc. 
Burrough’s Clearing House, 6071 2nd (M) 
uery on bank and mana articles. 


enry J. Boone. 2 to 3c, 


Commerce, 1 N. LaSalle St., Chicago. (M- ~ Invites queries 
on feature business articles. Alan Sturdy. lc w 
Credit & Financial Management, 1 Park Poin New York. 
(M-25) Articles on general credit and financial problems of 
quate and jobbers. Chester H. McCall. 1c, Pub. 
Forbes Magazine, 120 Sth Ave.. New York. (2M-25) New 
develovments in business a x 
merchandising, accounting, etc., 1500-2000. requent! 
from outside writers, B. C. Forbes. Good rates, Pub. 


| 
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Good Business, 917 Tracy St., Kansas City, Mo. (M-15) 
Unity articles showing that the teachings of Jesus Christ are 
~ asis for successful modern business. Francis J. Gable. lc, 

ce, 


Mail Order Journal, 139 E. 47th St., New York. (Bi-M-25) 
Case sales promotions and appropriate sales angles, 600. V. C. 
Gerstner. No payment. 


Nation’s Business, 1615 H St., N. W., 
(M-35) Business articles 2500. Merle Thorpe, Ed.; 
Crea, Mng. Ed. Query. Good rates, Acc. 


Op ty, 620 N. Michigan Ave., Chicago (M-10) Inspira- 
tional and biographical features with broad human interest and 
inspirational appeal; fillers. Geo. F. Peabody. “ec up, Pub. 


Printers’ Ink, 205 E. 42nd St., New York 17. (W-20)_Adver- 
tising, management, and sales articles. G .A. Nichols, Ed.; R. 
W. Palmer, Exec. Good rates, Pub. 

Purchasing, 205 E. 42nd St., New York. (M-35) Query on 
articles on industrial buying; methods, personalities; materials. 
Stuart F. Heinritz. lc up. Acc. 


Sales Management, 386 4th Ave., New York. (2-M) Articles 
on marketing, national scope, signed by executive. Buys little. 
Raymond Bill. le to 3c, Pub. 

Savings Bank Journal, 100 Stevens Ave., Mt. Vernon, N. Y. 
(M-50) Savings, insurance, investment articles 1500-2000, Mil- 
ton W. Harrison. 1c, Pub. (Seldom buys from free-lances. ) 

Signs of the Times, P. 0. Box 1171, Cincinnati. (M-30) 
Electrical advertising, outdoor advertising and sign articles, 
illustrated, 1000 to 1500. E. Thomas Kelley, %ec to lec. b. 
(Buying little now because of war conditions.) 

Specialty Salesman, 307 No. Michigan Ave., Chicago 1. (M- 
10) Inspirational articles related to direct selling; fact success 
articles of direct salesmen, 350 to 1200. H. J. Bligh. “%c, Acc. 


Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Bi-M) 
Articles on industrial relations and training for apprentices, 
foremen, executives, 1000 to 2500; interviews 1000 to 2500. F. 
B. Foster. Acc. 


Washington 6, D. C. 
Paul Mc- 


TRADE JOURNALS 


Aero Digest, 515 Madison Ave., New York. (M-50) News and 
features on the aviation industry, aeronautical engineering, pro- 
duction, military aeronautics, air travel. Leslie V. Spencer. 
up, Pub. 

Air ne, ot Refrigeration News, 5229 Cass Ave., 
Detroit, Mich -20) Informative articles on servicing re- 
frigerating machines, electrical appliances and air conditioning 
installations; news. George F. Taubeneck. 6c line, Pub. 

Air Transportation Magazine, (Import Pubs., Inc.) 8 Bridge 
St., New York. (M-50) Articles on shipping by air, covering 
shipping news, handling of cargoes, terminal facilities, shipping 
costs, etc. John F. Budd. 

American 6 N. Michigan Ave., Chicago. (M-25) 
lliustrated merchandising articles on experiences in warm air 
heating and sheet metal work. J. Wilder. $3.50 to $10 


page. 
American Baker, 118 S. 6th, Minneapolis. (M-10) 

Articles on baking innovations; examples of good merchandis- 
ing; bakery management. Milton B. Kihlstrum. “%c up, Acc. 

_ American Builder, 105 W. Adams St., Chicago. (M) Well- 
illustrated articles detailing merchandising and selling meth- 


ods used by retail lumber, building material yards to stay in 
business during wartime; how-to-do-it articles on building 
maintenance, repairs and conversions, with step-by-step meth- 
ods, mat@rials used, drawings, photos. Joseph B.. Mason. $10 


page. 

American Druggist, 572 Madison Ave., New York. 
Pictorial features about druggists or drug stores; cartoons. 
John W. McPherrin. 3c for first 500 words, 2c for second 
500, lc for all over 1000, Acc. 

American Hairdresser, 309 W. Jackson Blvd., Chicago. 
(M-35) Items of unusual interest to beauty shops; advertising; 
promotional schemes, etc. Hazel L. Kozlay. 1c, Acc. 

American Horologist, 226-228 16th St., Denver 2, (M) Illus- 
trated articles, 500-1000, pertaining to horology, watch and 
clock repair service, unusual creations and happenings, histori- 
cal material. Orville R. Hagans. “%c, Acc. 

American Lumberman, 431 S. Dearborn St., Chicago. (Bi-W) 
Ideas for building and maintaining the sales volume of lum- 
ber and building material dealers which do not conflict with 

war-time restrictions; home remodeling jobs within $200 limit; 
small farm building stories; successful lumber dealer advertis- 
ing ideas. E. H. Johnson Features, $10 page; news, $3.50 
column, Pub. 

American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Unusual paint merchandising articles illustrated. 
W. G. Singleton. 1c, Pub. 30-60 day reports. 

American Paper Merchant, 2009 Conway Bldg., Chicago. 
(M-35) News and features regarding paper merchants. P. A. 
Howard, publisher. G. E. Jaenicke, Mng. %ec up, Pub. 

Automotive Digest, 22 E. 12th St., Cincinnati 10. (M-25) 
Methods and management articles, write-ups of ideas of in- 
terest to independent service garage men, to improve service 
business, stimulate trade, reduce operating costs, 500-1500. J. 
A. Ahlers. Rates according to merit, Acc. 

Automotive News, 5229 Cass St., Detroit, Mich. News 
correspondents in towns and cities of importance. Pete Wem- 
hoff. 40c inch, photos $1.50, Pub. 

Automotive Retailer, Morristown, N. J. (M) News and fea- 
tures pertaining to auto supply stores, both chain and inde- 
pendent. John Warren. lc, b. 

Aviation, 330 W. 42nd St., New York. (M-50) News, fea- 
tures, on aviation activities, technical articles, photos. L. E. 
Neville. Good rates, Pub. 

Bakers’ Helper, 330 S. Wells St., Chicago. (B-W-15) Busi- 
ness-building plans for bakers, merchandising method stories, 
personnel and maintenance articles. > Swearingen. Good 
rates, Acc. 

Bekers Weekly, 45 W. 45th St., New York. (W-10) News 

correspondents in siacion) cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub. 


(M-25) 


The Author & Journalist 


Packages, 431 S. Dearborn St., Chicago. 
with manufacture and 


rank Coyne. 25¢ inch, 


Barrel & Box 
(M-25) Articles news items deali 
= of wooden containers up to 2000. 
’ub. 

Bedding Manufacturer, The, 1029 Vermont Ave., N. W., 
Washington, D. C. (M-25) Articles on manufacturing and mar- 
keting problems of bedding manufacturers, success stories, etc., 
with illustrations. 1%c, Acc., photos $3. Robert P. Logan. 

Beverage Times, 480 Lexington Ave., New York. 
store and restaurant merchandising articles; 1000-1500. 
Lefcourt. Up to 1%c, Pub. 

Bookbinding & Book Production, 50 Union Square, New York. 
(M) News a book printing a bookbinding trade. Query on 
features. D. M. Glixon. % to lc, Pub. 

Boot & Shoe Recorder, 100 E. 42nd St., 
retail shoe 


New York. (Semi-M) 
merchandising 


“‘Success’’ stories from stores; 
articles. Arthur D. Anderson, 
Brake Service, 31 N. Summit St., Akron, Ohio. (M) Techni- 


cal articles on brakes and brake sorviciat; interviews with suc- 
cessful operators of brake stations. E Babcox. 1c, Pub. 

Brick & Clay Record, 59 E. Van Buren ch ., Chicago. (M-50) 
News and Satares of brick and clay industry. Regular corre- 
spondents. J. M. Lange, Mng. Ed. 1c up, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago 5. (M- 
30, Jan. $1.00) Articles on yard operation and management; 
yard handling equipment, concrete products manufacture; re- 
ports of conventions; 200- 300 word articles for departments; 
“Ringing the Register,” and ‘‘Yard Kinks.’’ John W. Parshall. 
40c inch, Pub. 


Bus Transportation, 330 W. 42nd St., New York. (M-35) 
Practical bus Fe gies articles 1500, 2 or 3 photos W. 
Stocks. Mc, A yy items, first 100 words 2c, bal. each 


item “ec. Pub. “(Query.) 

Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
campaigns, production activity. J. J. Svec. 

Chain Store Age, 185 Madison Ave., New gue. (M-35) 
Feature articles. G. M. Lebhar. About 1%c, Pu 
Manag 1900 Euclid Ave., Clovslend. (M except 
Illustrated articles on administration problems of 
church manager and pastor. Dr. Wm. ch. %c up, Pub. 

Cleaning & Laundry World, 381 4th Ave., New York. (M-25) 
Short, terse news items on dry cleaning, laundry, rug cleaning, 
fur cleaning and storage, business practices and management; 
news items and human interest articles on plant owners; all 
accompanied by photos if possible. 25c col. inch, photos $1-$3, 
Pub. 

Commercial Car Journal, Chestnut and 56th Sts., Philadelphia. 
(M-40) Articles on maintenance problems of motor truck fleet 
operators, 2000, $35 minimum, Pub. (Write for questionnaire 
covering pertinent subjects.) 

Converter, The, 111 W. Washington St., Chicago. (M-35) 
Articles on new a new processes, efficiency erations 
of envelope manufacturers and other paper converters, including 
manufacturers of 4, Paper containers, cartons, boxes. P. A. How- 
ard, publisher. Jaenicke, Mng. Ed. %ec up, Pub. 


Church 
August) 


Corset & Underwear ,. 1170 Broadway, New York. 
(M-35) Buyer news feature articles for corset and brassiere 
departments, specialty shops. Louise Campe. %c, Pub. 

Cracker Baker, The, 45 W. 45th St., New York. (Chicago 
office, 360 N. Michigan Ave.) (M-20) Stories pertaining to 
biscuit and cracker industry; plant writeups; sales stories, 
practical or technical articles; human-interest and _ success 
aries pertaining to baking. Query. L. M. Dawson. 30c inch, 

ub 

Crock and Glass Journal, 1170 Broadway, New York. (M) 
Illustrated articles on china and glass sales promotion stunts in 
retail stores, 1000; interviews with buyers; merchandising 
items; photos; sales training articles. John 

egan. 


Dairy World, 608 S. Dearborn St., Chicago. (M-10) Factual 
articles on new or remodeled fresh-bottled milk plants; new or 
improved products; merchandising ideas of proved merit, on 
milk and milk products; success stories. 500-2000, with photos, 
ads. E. Ackerman. Ic, ads 50c up, photos $1 up. Pub. 

Department Store Economist, 100 E. 42nd St., New York. 
(M) Articles on department stores—management, systems, op- 
erations, merchandising, modernization, to 750. Longer by spe- 
cial arrangement. Factual copy ghosted by store executive if 
possible. 1%c, photos $2.50, within six weeks of receipt. 

Diesel Power & Diesel Transportation, 192 Lexington Ave., 
New York 16. (M-35) Illustrated articles on Diesel engine oper- 
ation and maintenance, in power generation, bus, truck, and Die- 
sel-electric locomotives, rail cars, tractors, etc.; also articles on 
economics of plant operation, 500-2000. Charles F. Foell. About 
lc, average $10 per page, including photos, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air ae merchandising 
and technical articles up to 3000. Gothard. 1c, Pub. 

Drug Topic , 330 W. 42nd St., New —, (Bi-W) Retail 
drug trade. Dan Rennick, Edit. ‘Dir. le, b. 

Drug Trade News, 330 W. 42nd St., New York. (Bi-W-15) 
News of manufacturers in drug ond toilet goods fields. Dan 
Rennick, Edit. Dir. 1c, Pub. 


Editor & Publisher, 1700 Times Bldg., New York. ~(W-10) 
Daily newspaper trade articles, news items, Arthur T. Robb. 
$2 a column up, Pub. 

Electrical Home Equipment Dealer, 360 N. Michigan, Chicago. 
(M-35) Sales promotions on electric appliances and home equip- 
ment, and the repairing th Cartoons. John King. $10 per 
page, Pub. (Query before submitting.) 

Electrical South, Grant Bldg., Atlantic, Ga. (M-10) News 
and features of interest to electric power companies, Southern 
contractors, dealers, wholesalers. Carl W. Evans. lc, 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi- 
technical articles on excavation by power shovel, dragline, 
dredge, clam shell, bull dozers and tractor-drawn ccrapees ex- 
soteing contracts, open pit mining quarry, drainage, 500-2000. 

. J. Bargenquest. Ic, photos $1, cartoons $1-$2, Pub. (Query.) 


Management & Maintenance, 330 W. 42nd St., New 
Query editor on articles on factory mana 


Factory 
York, (M) 
Morrow. Good rates, 


and maintenance methods. L, CG 


September, 1943 


Fashion Accessories, 1170 Broadway, New York. (M) Brief 
merchandising articles on gloves, handkerchiefs, neckwear, 
hand bags, etc., from outstanding department stores; personnel 
news. Gertrude Rossiter. “4c, Pub. 

Feed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) 
Illustrated articles on outstanding merchandising ideas used by 
feed dealers, 200 to 1000, specifically from Middle West and 
North East. C. L. Onsgard. 1c, Pub. 

Feedstuffs, 118 S. 6th St,, Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business 7. ~~ ap- 
plicable to the feed trade. Harvey E. Yantis. “ec, Acc. 


Film Daily, 1501 Broadway, New York. (D-10) News of the 
film industry. Chester B. Bahn. Space rates. 
Fishing Gazette, 461 8th New York. (M-25)  Illus- 


trated articles on all branches of commercial fishing {no sport 
fishing). Prefers preliminary outline. News correspondents in 
fishing centers. Photos of commercial fishing boats, with details 
of equipment. Carroll E. Pellisier. Articles $5 page, news 25c 
inch, photos up to $3, Acc. 

Floor Craft, (Continental Cotiege of Floor Efficiency) 1800 
East National Ave., Brazil, Ind. (M-10) Correspondents all 
over U. S. who handle direct assignments on maintenance of 
large floor areas with special slant for Floorcraft. D. E. Smal- 
ley. %c, Pub. Up to $5, photos, 

Flooring, 45 W. 45th St., New York. (M) News and fea- 
tures of interest to flooring contractors. Good rates. 

Food Field Reporter, 330 W. 42nd St., New York. (Bi-M) 
News of the food and grocery product manufacturers; also 


illustrated articles detailing merchandising and advertising 
methods used by chains, supers, and voluntaries, 1000. Roy 
Miller. 1c, Dept. items 8c line, Pub 


Frosted Food Retailer, 600 S. Michigan Ave., Chicago. (M) 

Articles and news items on retailing of frosted foods in a 
es, meat markets, delicatessens, and so forth. 

fler. Ind. rates, Acc. 

Fuel Oil News, 1217 Hudson Blvd., Bayonne, N. J. (Twice 
Monthly) News and illustrated features on retailers and mar- 
keters of fuel oil. Oliver C. Klinger. “ec up, Pub. 

Fueloil & Oil Heat, 232 Madison Ave., New York. (M) News 
on manufacturing, selling, installing and operation of oil burn- 
ers, air conditioning, heating fuel oil. A. E. Coburn. 30¢ inch, 
Pub. (Overstocked. ) 

Furniture Age, 2225 N. Lakewood, Chicago. (M-50) Illus- 
trated home furnishing trend articles 300 to 1000 on furniture, 
rugs, draperies, bedding; featuring outstanding promotions, mod- 
ernized stores, model rooms, unusual merchandising methods. 
J. A. Gary. 1c, photos $2, ‘ 

Furniture Manufacturer, 342 Madison Ave., New York. (M) 
Technical articles of interest to furniture manufacturers, par- 
ticularly on conversion of furniture industries to post war work. 
V. Edward Borges, Edit. Dir. Up to Ic, Pub.; $1-$2 photos. 

Garrison’s Magazine, 110 E. 42nd St., New York. (M) Out- 
standing features on department store merchandising; illustrated 
shorts pertaining to small retail stores especially acceptable. 
Flint Garrison. Excellent rates, Acc. 

Gas Age, 9 E. 38th St., New York. (Fortnightly) Articles 
and news of gas companies; interviews with public utility heads. 
H. O. Andrews. 1¢, b. 

Gas Appliance Merchandising, 9 E. 38th St., New York. (M) 
Illustrated features on. merchandising of gas appliances, includ- 
ing gas-fired air conditioning units. H. O. Andrews. Ic, b. 

Geyer’s, 260 5th Ave., New York. (M) Brief, illustrated arti- 
cles on stationery, office equipment and furniture, allied fields, 
based on actual interviews. Thos. V. Murphy. 

each, 


Gift & Art Buyer, 260 5th Ave., New York. (M) Brief in- 
terviews, illustrated. on gift and art, home decorative acces- 

sories, greeting cards, allied fields, promotion methods, adver- 
tising, etc. Thomas V. Murphy. $5 each, Pub. 

Glass Industry, The, 55 W. 42nd St., New York. (M) Arti- 
cles covering the a and production problems of glass 
manufacturers; news and helpful features on glass manufac- 
turing. Good rates. 

Hardware Age, 100 E. 42nd St., New York. (2-M-15)_Illus- 
trated features on retail eastern stores. Charles J. Heale. $12 
page (about 1% to 2c per word), 

Hardware Retailer, 333 No. Pennsylvania St., 
(M-15) Illustrated hardware merchandising features. 
Hackney. Ic, Acc. 


Hardware World, 360 N. Michigan Ave., 
market for hardware merchandising stories, also sporting goods, 
housewares, china, glass, 100-1000. 1c, photos $1, after Pub. 

Hat Life, 1123 Broadway. New York. (M) Query on men’s 
hat trade features. Ernest Hubbard. Good rates, Acc. 

Heating, Piping & Air Conditioning, 6 N. Michigan Ave, 
Chicago. (M-25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air-conditioning sys- 
tems in industrial plants ard large buildings up to 2000; mostly 
by engineers. C. M. Burnam, Jr. rates, 

Hide and Leather and Shoes, 300 W. Adams St., Chicago, Il. 
(W-15) Articles on new products, production methods, sales 
Promotion campaigns by manufacturers. Emphasis on solutions 
to war problems. Few features at present. Ralph B. Bryan. Ic, 
Pub. (Query.) 

Highway Magazine, Armco Drainage Products Assn., Middle- 
town, O. (Bi-M) Articles on drainage, operation, improve- 
ments on public highways, etc., use of roads and — 800- 
1200; cartoons. W. H. Spindler. ic, photos $1, 

Hospital Management, 100 E. Ohio St., Sisien, (M-20) 
Features, news, on various aspects of hospital management. 
T. R. Ponton, M.D. 1c, Pub. 

Hotel Bulletin, 260 Tremont St., Boston, Mass. (M) Short 
items and articles on hotel maintenance and management, food 
preparation and beverage service. V. E. Borges. %c to Ie, 

ub. 

Hotel Management, 71 Vanderbilt Ave., New York. (M-25) 
Articles on hotel financing, maintenance, operation; remodeling, 
to 2500. (Always outline in letter first.) Action photos, J. 
Warren. 1%c to 2%c, Acc. 

Hotel World-Review, 71 Vanderbilt Ave., New York. (W-5) 
Mostly hotel news. Query on news and features. R. T, Hunt- 
ington, % to le, 


Indianapolis. 
Glendon 


Chicago, (M) Limited _ 
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ouse Furnishing Review, 1170 Broadway, New York. (M) 
INustrated news, feature, promotional articles from housewares, 


bath shops and major appliance departments 300-700. Julien 
Elfenbein. %c, $1 for photos, Pub. 
Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) 


Ice-making, cold-storage, refrigeration articles and news; ar- 
ticles on ice merchandising. J. F. Nickerson. %c, Pub. 

Ice Cream Field, 19 W. 44th St., New York. (M-25) Mer- 
chandising and promotion ideas u or planned, for greater 
og of ice cream, wholesale or retail. Howard Grant. ‘ec, 


Ice Cream Trade Journal, 305 E. 45th St., New York. (M-25) 
Convention reports (on order); articles on management, manu- 
facturing, distribution and sales activities of special wholesale 
ice-cream companies, 500-2000. V. Rabuffo, 1c, Pub. 

Implement Record, 1355 Market St., San Francisco. (M-25) 
Material mostly secured direct from trade, but occasional news 
purchased. (Query.) Osgood Murdock. Varying rates, Acc. 

Independent Magazine Sales Guide, 250 5th Ave., New York. 
(M) Short illustrated articles on good display ideas of maga- 
zine dealers; business-making ideas. 1c, photos $1.50, Acc. 

India Rubber World, 386 4th Ave., New York. (M-35) Tech- 
nical articles on rubber production and processing; news items 
on rubber program, 2500. R. G. Seaman, $5-$8 per 1000, Pub. 

Industrial 1142 N. Meridian St., Room 301, In- 
dianapolis. M-20) rticles of interest or value to industrial 
users of salakion materials, equipment, supplies in factories, 
100-1500. W. H. Rohr. lc, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on industrial marketing and advertising. Ralph 
McGraw. lc, Pub 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M- 25) Merchandising articles and success stories on “‘company 
store’ operations, 500-1000. Hull Bronson. “ec, Pub. 


Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cialet (M-Free) Constructive articles for the welder. 
Irving B. Hexter. 1c, Pub. 

Infants’ & Children’s Wear Review, 1170 Broadway, New 


York. (M) Articles on merchandising of infants’ and children’s 
garments; news of buyers and sales promotion events in chil- 
dren’s wear field. Mrs. Crete Dahl. %c, Pub. 


Inland Printer, 309 W. Jackson Blvd., Chicago. (M-40) Con- 
structive articles on production, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

Institutions Magazine, 1900 Prairie Ave., Chicago. (M) Arti- 
cles on food, equipment, maintenance and management of in- 
stitutions. Photos. Ernest Reveal. 1c, photos $2 up, Pub. 


Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Edn., W-15; Fire Edn. W-25) Correspondents covering fire, 
casualty, life insurance news in all principal cities. Fred C. 
Crowell, Jr. 35c inch, Pub. 


Insurance Salesman, 1142 N. Meridian St., Indianapolis, Ind. 
News and feature articles on life insurance salesmen and their 
methods. “%c, Pub. (Buys little from free-lancers.) 


International Blue Printer, 506 S. Wabash Ave., Chicago. 
(M-50) Illustrated technical articles on blue printing, photo 
copying. mechanical and constructive engineering, 2000 or less. 

. J. Griffith. 1c, photos $1, Pub. 


joodens Circular-Keystone, 100 E. 42nd St., New York. 
(M-25) Illustrated stories on window display, advertising, sil- 
verware, watch merchandising, based on experience of some 
well-rated jeweler, with special emphasis on the way he is read- 
justing to wartime conditions, 1200-1500. F. V. Cole, 45c inch, 
photos $3, Pub. 

Lamp Journal, 230 5th Ave., New York. (M-25) Trade arti- 
cles covering advertising, display and other promotions to sell 
lamps, shades, and home lighting equipment. Julian Rosenthal. 
Approx. %c, after Pub. 

Laurdry Age, 9 E. 38th St., New York. (Semi-M-25) ‘‘How”’ 
articles on power laundry operation and selling; also dry clean- 
ing production and selling in dry cleaning departments of laun- 
dries; news items; photos. Howard P. Galloway. Ic, Pub. 


Laundryman’s-Cleaner’s Guide, 161 Spring St., N.W., Atlanta, 
Ga. (M-50) Articles on merchandising, advertising, production, 
selling, management, delivery fleets maintenance, layout of 
production line, etc., in modern steam laundry and dry cleaning 
plants, 750-1200. %c, photos 50c to $2.50, Acc. 

(M-35) 


Linens & Domestics, 1170 New York. 
Trade and feature articles on linen go bed spreads, blankets 
and towels; interior or window display photos. Query on any- 
thing special. Julien Elfenbein. 4c, photos $1, 4 

Liquor Store and Dispenser, 205 FE. 42nd St., New York. 
(M-30) Illustrated merchandising articles 800, for wine and 
liquor retailers, taverns and restaurants; cartoons. Frank Har- 
ing. 1%c, photos $1.50 to $3.50, Pub. 

Luggage and Leather Goods and Handbag Buyer, 1170 Broad- 
way, New York. (M) Successful merchandising plans, depart- 
ment store handbag and luggage departments. Unusual window 
displays and — layout. News about buyers. Arthur 
Mellin. %c, Pub. 

Marking Devices, 506 S. Wabash Ave., Chicago. (M-15) Tech- 
nical materials only, except some information on taxes and 
legislation. A. W. Hachmeister. Pub., at rates depending on 
articles, 

Master Shoe Rebuilder, 60 South St, Boston 11, Mass (M- 
10) Illustrated articles on modern, progressive shoe rebuilders; 
cartoons. W. C, Hatch. 1%c to 1c, Pub. 

Meat, 664 N. Michigan Ave, Chicago (M) Query on features, 
based on interviews with meat-packing officials on production 
methods, merchandising ideas. R. D. Wyly. “%c, Pub. 

Men’s Wear, 8 E. 13th St., New York. News, features on 
men’s wear departments, stores. W. D. Williams, Gen. Mer. 
Good rates, Pub. 

Mill & Factory, (Conover-Mast Corp.) 205 E. 42nd St., New 
York. (M-35) Query editor for copy of magazine and instruc- 
tions. Carl C. Harrington. 1c up, usually Acc. 

Modern Hospital, 919 N. Michigan St., Chicago. (M-35) Hos 
ge subjects. 750-1500, from experts only. Alden B. Mills. 


Modern Packaging, 122 E. 42nd St., New York. (M-50) Tilus- 
trated articles on package production eprhenticing window 
and counter display, on assignment. Cc. W. Browne 
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Modern Pharmacy, 2 W. 45th St., New York. (M) Crack 
business longs and shorts with photos, human interest articles, 
concerning actual pharmacists. Allen Klein. Approx. 2c, 3 
weeks after Acc. 

Modern Plastics, 122 E. 42nd St, New York (M-50) Articles 
on plastic materials, plastic_products, uses, aes. on as- 
signment only. Charles A. Breskin, Ed.; H. V. Josephs, Mng. 
Ed. %c up, Pub. 

Modern Retailing, 250 5th Ave., New York. (Q) Illustrated 
short articles detailing successful sales ideas, methods and 
stunts of small stores selling stationery, office supplies, school 
needs, novelties, etc. Photos. David Manley. Ic, 

Modern Stationer, 250 5th Ave., New York. (M- 25) Illus- 
— dealer stories. David Manley. lc, photos, space rate, 


Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising, service and management for new car dealers, repair- 
operators, automotive jobbers, in keeping with war con- 
ditions. Neal G. Adair. Good rates, 
Motor Service, 549 W. Washington Blvd., Chicago, (M) Ar- 
ticles and photos of interest to automotive repair shop service 


managers. Send for detailed instruction sheet. 
Motorship, 192 Lexington Ave., New York. (M-25) News 
items on Diesel powered boats and short articles on marine 


Diesel performance. L. R. Ford. 1c, Pu 

Music Trades, 113 W. 57th St., New York. (M-25) Merchan- 
dising articles on piano and musical instrument houses, news 
a features. Emil Raymond. 1c, Acc. (Reserves right to 
cu 


National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features and photos of interest to the bottled soft drink indus- 
try. W. ~ eller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, 161 Spring St., N. W.. At- 

lanta. orn - 50) Illustrated articles on merchandising, otvertising. 
production, selling, management, delivery fleets for soft dri 
industry, wartime operation ideas, in actual use, 750-1250; 
news items 50-100, %c to lc, photos 50c to $1, 

305 E. 45th St., New York. (M-35) 


National Cleaner & 
Short detailed articles and illustrations on unusual production’ 


and sales methods in the dry cleaning field. Paul C. Trimble. 
Special rates, 

National Furniture Review, 666 Lake Short Dr., Chicago. 
(M-30) Authentic home furnishings operating articles, to 2600, 
well illustrated. Jack Hand. Up to 1 cent, Acc. 

National Provisioner, 407 S. Dearborn St., Chicago. (W) News 
and features on modern meat packing plants and sausage manu- 
facturing. Edward R. Swem. %c, Pub. 


Newspaper Management, 306 W. Main St., Mascoutah, III. 
(M-10) Fact on iporensing special edition 
promotions, etc. rthur D, Jenkins. we, Pub. (Overstocked.) 


Northwestern uae 118 S. 6th St., Minneapolis, Minn. A 
merchandising trade journal for the flour and grain industries. 
Query before submitting material. Carroll K. Michener. 1c, Acc. 

Notion and Novelty Review, 1170 Broadway, New York. News 
of potion buyers. Merchandising features, A. I. 

ellin. 


Office, 270 ae Ave., New York. (M) Method articles of 
interest to office managers. Articles of interest to commercial 
stationers — office equipment dealers. 600-1800. James Gor- 
man. Me, 

Office App poliances, 600 W. Jackson (M-25) Ar- 
ticles on selling office 1200. Wal her Lennartson. 

col. pages 30c inch; 3 col. pages 20c ba Pub. 


Pacific Drug Review, Woodlark Blidg., Portland 5, Ore. (M- 
25) Articles on om merchandising, window and inside display, 
advertising. F. C, Felter. Nominal rates, Pub. 

Pacific Road Builder and Engineering Review, 74 New Mont- 

ery St., San Francisco. (M) Illustrated features of inter- 
est to engineering and roadbuilding contractors and engineers, 
from Western states only. E. S. Pladwell. $25 minimum, in- 
cluding photos, Pub. 

Packing & Shipping, Masonic Bldg., Plainfield, N. J. (M-25) 
Items of interest to large industrial companies, railroads and 
other transportation agencies, on packing, loading, Se 
distribution, loss and damage in shipping, etc., 1 
a Jr. a to 1c, photos 50c to $1, b. 

and Gift Journal, 537 S. Dearborn m.. Chicago. 
30) articles on picture shops, photos. 
Raleigh. About %c, photos 50c to $1, Pub, 

Plastics and Resins Industry, 415 Lexington Ave., New York. 
(M-50) Technical and non-technical articles on manufacturing 
methods used for plastic items, 3000- ; short cuts; news of 

molding and fabricating plants and personnel. Garde Serafin. 


le-2c; photos $3, Pub. 

Plu and Heating Journal, 45 W. 45th St., New York. 
(M-25) Articles covering current trends in plumbing and heat- 
ing business; unusual merchandising, management methods of 
successful contractors with pertinent ey human-interest 
illustrations, 1000. G. Bookhout. lec, 

Plumbing and Heating Business, 2836 Grand Central Terminal 
Bldg., New York. (M-15) Articles, usually on ey cov- 
ering plumbing, heating contracting; trade news. 1¥%c, 

Post Exchange, 292 Madison Ave., New York. (M) ities. 
tive material covering operation of post exchanges. Maj. ine 
ss) Ward. Approximately 1c; photos, space rates ($1.50- 


y 330 W. 42nd St., New York. (M-35) Technical ar- 
ticles on on fie generation by engineers or power executives, up 


to oo 0 to $12 page, 1000 words, Pub. 
Engi 
Ret Articles on power plant o poten, appliances and use, 
Ralph E. Turner. c, 

Power Wagon, The Motor Truck a 536 Lake Shore 
Drive, Chicago. (M) Articles on war-time maintenance and 
conservation of large fleets of trucks and trailers, 1000-2 
A. W. Stromberg. To Ic, Pub. 

Practical Builder, 59 E. Van Buren St., Chica (M-10) 
Correct technical articles on residential and smaller business 

300. Herbert V. 


with “how-to-do-it” stard 
Ex. Ed. Indefinite rates, 


neering, 53 W. Jackson Blvd., Chicago. 


The Author & Journalist 


Printing, 41 Park Row, New York. (M-25) Printing plant 

and sales management articles up to 1200, trade news of em- 

ploving pr rinters and their plants. Charles C. Walden, Jr., Ed.; 
rnest Trotter, Mng. 30c inch, photos $1 to $2, Pub. 

Progressive Grocer, 161 6th Ave., New York 13. (M-25) Il- 
lustrated idea articles, 100-200; grocery trade articles, espe- 
cially success stories, 1200-1500; photos, Carl Dipman, Ic 
to 2c, Acc. Original jokes with grocery slant, $1.50 each, At- 
tractive photos of food window and interior displays, meat dis- 
plays, $3 to $5 each. 

Publishers’ Weekly, The, 62 W. 45th St., of York 19. 
(W-15) Articles about and of interest to book trade, 1500-2000. 
ay od G. Melcher, Mildred C. Smith. 1c, 10th of mo. follow- 
ing 

Radio-Television Journal & Talking Machine World, 1270 6th 
Ave., New York. (M) Trade news and features. Limited mar- 
ket. Fair rates, Pub. 

Radio Retail 480 Lexington Ave., New York. (M) It!lus- 
trated features on radio merchandising, 100-500. O. H. Cald- 
well. lc up, Acc. 

Radio and Television Weekly, 99 Hudson St., New York. 
(W) ate ~ ome in principal cities provide news coverage. 
Low rates, 

Rail Mechanical Engineer, 30 Church St., New York. 
(M35) Railroad shop kinks, photos, Roy V. Wright, 50c inch, 


ain Estate Record, 119 W. 40th St., New York. (W-50) 
Articles on (office and apartment build- 
ings). Norbert Brown. Ic, 

Refrigeration, 1070 Spring St. .. N. W., Atlanta, Ga. (Bi-W- 
15) Name and fact stories on ice refrigeration, merchandisin 
of ice and ice refrigerators, and refrigerated locker plants. 
Willoughby. $4 column, Pub. 

Restaurant Management, 71 Vanderbilt Ave., New York. 
(M-25) Articles on restaurant financing, maintenance, opera- 
tion, remodeling. Action photos. Query editor. J. S. arren, 


l%ec to 2%c, Acc. 

Retail Booksel 55 5th Ave., New York. (M-25) Ap- 
proved articles of ‘practical interest to booksellers and rental 
ibrary proprietors, 1500-2500. Francis Ludlow. 1c, Acc. 

Retail Management, 260 Tremont St., Boston, Mass. (M) 
Concise, full-of-fact articles on department store merchandising, 
management, promotions. V. E. Borges. 1c, Pub. 

Retail Tobacconist, 1860 Broadway, New York. (M-15) Ar- 
ticles on business methods of successful tobacconists 500-1500. 
Wm. H. Small. %e, 

Rock Products, 309 W. Jackson Blvd., Chicago. (M) Articles 
on cement, lime, gypsum quarries, sand and gravel plant oper- 
ations, etc. Indefinite rates, Pub. 

Rough Notes, 1142 N. Meridian St., Indianapolis. (M) Busi- 
ness-getting ideas of interest to automobile, casualty, fire and 
marine insurance salesmen. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., a. York. (M-35) Articles 
of interest to manufacturers of rubber products up to 2400. 
M Lerner. $8 page, 


Seed World, 211 W. Wacker, (2M) on 
growing and merchandising seeds. Bob Helgeson. %c, Pub. 
Service, 19 E. 47th St., New York. (M-25) Technical or 


semi-technical articles of interest to professional radio service 
man, and distributor of radio parts and accessories. Alfred 


Ghirardi, Adv. Ed. le. 

Shipping Management, 425 4th Ave., New York. (M-25) Ar- 
ticles of interest to shippers of teadin manufacturing, whole- 
saling, = retailing firms. Earl K. Collins. 1c, Pub. 


Soda Fountain & Quick Food 386 4th Ave., New 
York. 25) Illustrated articles on business-building 
lunches, to 1000. V. EX Movnahan, 1 


fountains, 


Pu 

Southern Automotive Journal, 1020 Grant Bldg., Atlanta, Ga. 
(M) News and features covering the automotive trade in the 
South and Southwest. Rabun L. Brantley. 1c and up, Pub. 

Southern Funeral Director, 1070 Spring St., N. W., Atlanta, 
Ga. (M-25) Articles of interest to southern morticians; mer- 
chandising in a rooms, collections, advertising, illustrated 
articles on new funeral homes costi $25,000 or more, public 
relations. J. C. Edwards, % to 1%c, Pub. 


Southern Hardware, 1020 Grant Bidg.. Atlanta, Ga. (M-25) 
Illustrated articles on management, and merchandising methods 
in southern hardware stores. McAllister. ic up, Pub. 


Southern Printer, 75 3rd St., N. ~~ Atlanta. (M) Illustrated 
factual articles, 1000-1500, sed on actual experiences of 
printers in 14 southern states, Josiah Carter, 20c col. inch, Pub, 

Southern Stationer & Office Outfitter, 75 3rd St., N. W., At- 
lanta, Ga. (M-20) Business-building articles based on inter- 
views with Southern stationers and office outfitters, V. 


Crenshaw. Pub. 

Southwestern Baker, 542 M. & M. Bidg., Houston, Tex. 
(M-20) News and features of Arkansas, Louisiana, Mississippi, 
So. Carolina, Tennessee, Texas, Alabama, Florida, Georgia, 
No. Carolina, Oklahoma and New Mexico, baking industry. 
Charles Tunnell. % to Ic, photos $1, Pub. 

Southern Fisherman, 504 Pan American Bldg., New Orleans, 
La. (M) Needs regular correspondents along the southeastern 
shores; specifically Texas, Maryland, Virgima, the Carolinas, 
and some points in Florida. Commercial fishing only; no sport 
fishing. Also, features with photos on wholesaling, frozen 
food merchandising, restaurant use and all other aspects of 
commercial seaf merchandising. Query. Warren Gleason, 

Spice Mill, The, 106 Water St., New York. (M-50) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially dealing with practical manufacturing and merchandising 
problems, E. F, Simmons. %c to lc, Pub. 

s Combined with American Wine & Liquor Journal, 381 
4th Ave., New York. (M) News items on liquor trade. Clark 
Gavin. %c, Pub. 

Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo, (M- m55) Illustrated interviews on sporting goods merchan- 
dising, store management, news. 4c up, b. 

Starchroom Laundry Journal, 305 E. 45th St. Ney York. 
(M-25) Short trade stories, well illustrated. Noel Grady. Spe- 
cial rates, Pub, 
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Super Market ising, 45 W. 45th St., New York. (M) 
Illustrated articles, and news items, on management and opera- 
tion_of super markets, 2500, maximum. Zimmerman, 


lc, Pub. 

Surgical Business, 369 Lexington Ave., New York. (M-25) 
Articles of interest to manufacturers, wholesalers, dealers and 
salesmen of surgical supplies, instruments, equipment and or- 
thopedic appliances, to 1000. Dramatic or nee 5 photos for 
front cover. lc up, Pub. 

Syndicate Store Merchandiser, 79 Madison Pm New York 
16. (M-20) Interior and exterior photos of outstanding 5 and 10 
cent store displays; news of personnel changes, with photos; 
and new stores with photos; also human-interest items tied up 
with variety stores. Preston J. Beil. % to lc, Pub. 


Telegraph Delivery Spirit, 356 S. Spring St., Los Angeles. 
(M-50) Staff written except for monthly pM, short story 850- 
900 dealing with florist business, and one authoritative — 
tor “‘Helptul Ideas for Your_ Business’ department, 

J. Nevin Kunkle. %c, Pub. Cartoons, $2.50. 

Tire Review, 31 N. Summit St., Akron, Ohio. (M) News of 
tire trade; merchandising articles on tire retailers, retreaders, 
etc. Edward S. Babcox. lc, Pub. 

Tires Magazine, 386 4th Ave., New York. (M-25) Merchan- 
dising and servicing articles on tire retailers and super-service 
station operators, 1500- . Jerome T. Shaw. % to lc, news 
items 25c inch, fillers “sc, photos $2, Pub. 

Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M-50) 
Technical articles on mass manufacturing methods, new pro- 
cesses, new types of fixtures, etc., 1500-2500; fillers; cartoon 
ideas. Roy T. Bramson. Ic up; photos, $2.50, Acc. (Query be- 
cause of censorship.) 

Venetian Blind Dealer, 431 S. Dearborn St., Chicago. (M) 
Articles on merchandising of Venetian biinds; also photos and 
items showing interesting and unusual applications. B. 
Pendleton. 1c, Pub. 

Voluntary and Cooperative Groups Magazine, The, 114 E. 


25 


32nd St., New York. (M) Constructive articles for heads of 
voluntary and cooperative organizations, 1000-2000. Gor 
Cook. 1c, photos $1, Pub. 


Welding Engineer, 506 S. Wabash Ave., Chica neon 4 
Technical” and practical articles of interest to wel ilies dene 
ments and shops. T. B. Jefferson. lc, ‘ 

Western Brewing and Distribu' 304 S. Broadway, Los 
Angeles. (M) News and features o} seins industry of West. 
Geo. F. Haines. Query on features, Pub 

Western Confectioner Ice Cream News, 304 S. Broadway, Los 
Angeles. (M-25) Out of market for tition: Richard Merri- 
field. 25c inch, Pub. 

Western Construction News, 503 Market St., San Francisco 
(M-35) Articles on all phases of Western construction engi- 
neering. Varying rates. 

Western Flying, 304 S. Broadway, Los Angeles. (M) Prac- 
tical articles on aviation sales, service, production, or aircraft 
operation. Query on features. Lawrence Black, Mng. Ed. Ic 
and up, Pub. 

Western Plumbing & 
Los Angeles. (M) 


Journal, 3665 S. Vermont Ave., 
aie news and features from west of the 
Rockies. John B. Reeves. 


Indefinite rates, Pub. 
Wholesaler’s Salesman, 330 W. 42nd St., New York. (M-25) 
Query editor on experiences of wholesalers’ salesmen in selling 
electrical products. O. Fred. Rost. $10-$25 article, Pub. 


Wine & Liquor Retailer, 381 4th Ave., New York. (M-25) 
Illustrated merchandising features on wine and liquor package 


stores (no bars). Lew Schwartz. %c up, Pub. 
Wine Review, 304 S. Broadway, Los Angeles 13. (M-25) 
Articles on wine production and merchandising, etc. News 


items. P. T. Carre. 25c¢ inch, Pub. 

Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and building supply dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, Pub. 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


American Farm Youth Magazine, Jackson at Van Buren, 
Danville, Ill. (M-10) Outdoor, rural, modern agricultural arti- 
cles 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, jokes; short stories 100- 
350. Robert Romack. %c up, photos 50c to $2, Pub. (Sample 
copy, 10c war stamp.) 

Boys’ Life, 2 Park Ave., New York 16. (M-20) Boy Scouts 
publication, ages 14 to 18. Outdoor adventure, sport, achieve- 
ment short stories 2000-3500; serials 2 to 4 installments of 
4000. Irving Crump, Mng. Ed. 2c up, Acc. (Overstocked on ar- 
ticles and fillers of general nature.) 

Road for Boys, 729 Boylston St., Boston. (M-15 except 
Jan. and Aug.) Exciting, adventurous action stories on avi- 
ation, radio, science, sports, sea, army-navy, national or local 
war and defense efforts, about boys or young men 15 years or 
older, to 3000; also short-shorts and sy nopene for strip adven- 
ture drawings. N. B. Lincoln, Mng. Ed. %c up, Pub. or Acc. 


GIRLS 

American a. (Girl Scouts, Inc.) 155 E. 44th St., New York. 
(M-15) Girls, ages 10 to 18. ction short stories 2500-3700; 
articles 1500- . Anne Stoddard. Ic up, Acc. 

Calling All Girls, (Calling All Girls, Inc.) 52 Vanderbilt 
Ave., New York 17. (M-10) Short stories to 2500 for girls 
9-16, built around characters of girls the same age; dramatic, 
vivid, natural. Also, nonfiction, 1000-1500, on subjects of in- 
terest to girls of this age. Frances Ullmann, Ed. Prose, 3c, 


Acc. 
BOYS AND GIRLS 


Child Life, (Clayton Ernst, Boston) 536 S. Clark 4 Chica usualy 
(M-25) Ages up to 12. Short stories, articles, 
planned with editor, to ~— Wilma McFarla te up, Acc. 
(Overstocked. ) 

Children’s Activities, 1018 So, Wabash, Chicago, (10 issues 
yearly) All types of articles and stories of interest to children 
irom 3 to 12 up to 1800. Serials for 8-12-year- -olds needed most. 


F. Marks. le and up, Pub. 
Children’s Play Mate Cleveland, Ohio. (M-15) 
Mystery, adventure, historical, foreign short stories for boys 
i irls 10 to 14, 1800 wds.; nursery stories tee children 
x0 9, $00- 500-1000; cartoons. Esther Cooper. Fiction usually le, 


e unny Book, (Funny Book, Inc.) 52 Vanderbilt Ave., New 
York 17, (Q-15) Short stories to 1500 for boys and girls 4-7; 
fantasy; animal stories; folk tales. Frances Ullmann. $35 
story. 

Jack and Jill, (Curtis) 546 —— Bldg., Philadelphia. (M-25) 
Juvenile short stories, 1800; serials (installments not over 1600) ; 
articles 600, verse. Ada C. Rose. Rates not stated, Acc. 

Young America, (Eton Pub. Corp.) 32 E. 57th St., New York 
22. (W-5) Young people, i2 to 16. Short stories 1200, broadly 
educational background. Julie Neal. $25 per story, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Com Magic Comics, (David McKay Co.) 

604 Washinaton” Sq., Phi Pa. (M-10) Cartoon strips 
po obtained from ‘King Features Syndicate; some original 

work. Florence Cooke. 2c, Acc. 

America’s Best Comics (Q-10), Best Comics (Q-10), ng od 
Comics (Bi-M-10), Real Life Comics ‘Bie M-10), 
ics (M-10), The Fighting Yank Comics ont 
Coo-Coo Comics, Real Funnies, es, Major Hoople 
Comics and The Black Terror 10) 10 E. 40th 
St., New York. Purchase continuities for strips. Write giving 
details before submitting. State price desired. Acc. 

Famous Funnies, 500 5th Ave., New York. (M-10) Cartoon 


oert obtained rs regular sources; considers original cartoon 
work. Harold A. Moore. Action short stories, 1500. $25 each, 


yy oe Comics, (Comic Favorites), 322 Main St., Stamford, 
Conn. (M-10) Comic strips, chiefly of syndicated origin. - 
ward C. Cronin. 

Popular Comics, New Funnies, (Dell) 149 Madison Ave., New 
York, (M-10) Comic-strip material, chiefly furnished by syn- 
dicate or staff artists. Albert Delacorte. 

Real Heroes, (Parents’ Ma ages Prose) 52 Vanderbilt Ave., 
New York. (Q) Famous and unsung heroes, past and pres- 
ent. Not necessarily heroes on account of physical strength. 
Full color “‘comics.’’ Sources must accompany all scripts. Par- 
ticulars on request. Elliott A. Caplin. 

Silver Streak Comics, 114 E. 42nd St., New York. (M-10) Car- 
toons, comics, etc. Rates not at hand. 

Street and Smith Comics, 79 7th Ave., New York. Shadow 
Comics, featuring detective-adventure stories (M); True Sport 
Picture Stories, true sport stories (Bi-M); Super-Magician 
Comics, magic in comics (M); Doc Savage Comics, comics of 
adventure (M); Bill Barnes comics with aviation inter- 
est (Q); omics, humorous a (Bi-M); 

‘on Comics, featuring action stories (Q). W. J. de Grouchy, 


Ed. Ind. rates, Acc. 

ler Comi (United Features Synd.) 

220 St. York. (M- 10) Comics on Poredo (9-10 0). 
1 staff work or by special assignment. 


“aon Comics, (True Comics, Inc.) 52 Vanderbilt Ave., New 
York 17. (M) True illustrated stories from history and con- 
temporary affairs. Full color comics. Sources must accompany 
all scripts. Particulars on request. Elliott A. Caplin. 

RELIGIOUS PUBLICATIONS 
SENIOR AGE (16 years up) 
(Boy and Girl) 

Challenge, The, (Presbyterian Pubs.) 165 Elizabeth, Toronto, 

Canada. (W-3) Young people, 16 years up. Adventure, achieve- 


ment, moral short stories 2500-3000, articles on subjects of in- 
terest to this age group, 500- 2g fact items, fillers. 


MacEachern. Varying rates, 

Classmate, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W-5) a eople 18 and over. Seasonal short stories 
(S months ahead), 2500-3600. Features, 1c, Acc. D. Moore. 

Forward, (Presbyterian Bd. of Christian Education) With 
erspoon Bldg., Philadelphia. (W) Young people 16 to 23 years. 


3500; serials 6 to 10 chapters, 3000 each; re- 
ligious poetry; authoritative travel, nature, biographical, his- 
torical, scientific and general articles, 1000, with 8x10 inch 
glossy prints; editorials about 500; young viewpoint, interest- 
ing style. Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, The, sient Bd. of Pub.) 2700 Pine St., St. 
Louis 3, Mo. (W) Young people and adults, Moral short stories 
2500-3500; illustrated articles; poems; fillers; photos, Her 
L. Minard. $3.50 per M, Acc. 

Onward, (United Church Pubs.) 229 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials, verse, na- 
—, = science material. Archer Wallace. %c, Acc. (Over- 
stoc 


Short stories 2500-35 


Onward, Box 1176, Richmond, Va. (W-3) Presbyterian 
young people. Character building short stories, serials, articles, 
ro ey Miss Clarabel Williams. Rates not stated, (Over- 
stoc! 


(Brethren Pub. House 


) 16-24 S. State St., 
oung people 13 to 20 and older. Low 


Our Y P 

Elgin, Il. fw) rates, 

Watchword, on (United Brethren Pub. House) 240 W. 5th 

St., Payton. 0 people. Short 1800-2800; 
ee rris. $1.50 to $2 per M, 
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Young People, (Am. nan Pub. Soc.) 1701-1703 Chestnut 
St., Philadelphia 3, Pa. (W) Young people over 15. Clean, 
wholesome short stories 2000-3000; serials 4-8 chapters, 2500- 
3000 each; fact, hobby, how-to-do ‘articles, preferably illustrat- 
ed, 100-500; news articles about young people; verse, high lit- 
erary standard, $4.50 and up per M, according to nature and 
quality of material, Acc. 

Young People’s Paper, (Am. Sunday School Union) 1816 
Chestnut St., Philadelphia 3, (W) Late teen ages. Interde- 
nominational feature and Lecplvationnt articles, short stories up 
to 2500; serials 13,000; fillers 200-800. All articles and_ stories 
must present some phase of Bible truth. $4 to $5 per M, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. 
(W) Ages Te 25. Entirely staff-written. 

Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to young people 
16 to 25 yrs. 700. F. A. Fink, Paul Manoski. %c up, Pub. 


INTERMEDIATE AGE (12 to 18) 


(Boy) 

Life, (Standard Pub’ Co.) 8th and Cutter Sts., Cincinnati, 
ona” (W) Boys 13 to 17. Wholesome short stories 1800-2400, 
articles, miscellany. Wm. Folprecht. %-4c, Acc. 

s Today, (Methodist Pub. House) 810 Broadway, Nash- 
ville ten. (W-2) Boys 12-17. Alfred D. Moore. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. 
13-18. Entirely staff-written. 

Canadian Boy, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. ) Teen-a boys. Short stories, 
verse, photos. Archer Wallace. Acc. (Over- 
stoc 

Catholic Boy, The, 25 Groveland Terrace, Minneapolis, Minn. 
(M-10) Wholesome action short stories 2500-2800; educational 
and general interest articles. Rev. H. H. Long. the, Acc. 


(Girl 
Canadian (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. — stories, 
serials, verse, photos. Swinarton. A 
Girlhood (Standard Pub. Co.) 8th and ater Sts., 
Cincinnati, Bare 5} Girls 13 to 17. Wholesome short stories 
1800-2000; serials; miscellany. Maud V. Rouse. %c up, Acc. 


Girls’ Companion. (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Girls 14 to 17, Entirely staff-written. 


Girl (Methodist Pub. House) 810 Broadway, —e- 
ville, Tenn, tW-2) Girls 12-17. Short stories 1500-3000. Row 
Ferguson. Acc. 


(W) Boys 


Queens’ Gardens, (Presbyterian Bd. of Christian Education) 
Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. Short 
stories 2500-3000; serials 4-8 chapters, 3000 each; illustrated 
articles, 700-1200, editorials, occasional verse, cartoons, Pa 
Hays Miller. $5 M, photos 50c up, Acc. 


(Boy and Girl) 

Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 
ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible ypaames. 
W. Lane. $8 a story, fillers $1 to $4, puzzles 50c to $1, 

cc. 

Friend, The, (United age Pub. House) Dayton, Ohio. 
(W) Boys’ and girls’ moral, educational short stories 1200-2500; 
serials 2 to 8 chapters; informational, inspirational articles 
100-800; short verse. J. Gordon Howard. $1 to $3 per story, 
poems 50c to $1, Acc. 

Highway, (Christian 7 of Pub.) 2700 Pine St., St. Louis, 
Mo. (W) Boys and girls, 12-18. Short stories not over 2500; 
serials, 8-12 2500-word chapters; poems up to 20 lines; illus- 
trated articles 100-1000. Frances Woolery. $3.50 per M, Acc. 

Our Young People, (Augsburg Pub. House) 425 S. 4th St., 
Minneapolis, Minn. (W) Articles, stories, photos for illustra- 
tion, to interest young folks 12 to 15. John Peterson, $2.50-$3 
per 1000, 10th of month after Acc. 

(Wy Bs (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 

Boys and girls 12-17. Illustrated descri prize ‘articles; short 
el 2500; serials 6-12 chapters. Linda Albert, Assistant 

. Fair rates, Acc. 

School Messenger, (Evangelical Pub. 3rd and 
Reily Sts., Harrisburg, Pa. (W) Young people. 12 to 17. 
Short stories 1800; serials; nature, science, age articles; 
verse, editorials 300. W. E. Peffley. $1.25 per M, Acc. 


*Teens, (Am. Baptist Pub Soc.) 1701 Chestnut St., Philadel- 
phia 3. (W) Boys and girls, 12-15. Clean, wholesome short 
stories, 2000, boy and girl characters; serials, 13 chapters, 
2500 each; inspirational, fact, hobby, how-to-do articles, prefer- 
ably illustrated, 800, news articles about boys; verse, high lit- 
erary standard. $4.50 and up, per M, Acc. 

Young Canada, (Presbyterian Publications) 165 Elizabeth, 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and girls. 
Short stories 2000; short articles on invention, pooner science, 
achievement, nature, foreign lands, etc., up to 500. N. A. Mac- 
Eachern, M.A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls, junior high age. Short stories, 1200-2000, 
with shorter lengths preferred; serials up to 1000 words per in- 
stallment; plays 1200. Cartoon ideas; short stories, $25, lc up, 
non-fiction. Sharkey. Acc. 

Young, Foss’ (Augustana Book Concern) Rock Island, 
Ill. ) Arieles short stories, serials, Christian ideals for 


Thildten hotos. Low rates; quarterly. 
Submit Mss to Rev. Emeroy Johnson, 317 W. Broadway, Little 
alis, inn, 


Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, character-building, re- 
ligious short stories 1000-2500; serials 8 f° 15 chapters; verse 
: to 8 stanzas. Ida Byrd Rowe. $3 per M, Pub. (Sample copy, 
ic). 

Y People’s Standard, (Nazarene Pub. House) 2923 Troost 
Ave., Runees City, Mo. (W-5) Short stories up to 2500, ar- 
ticles up to 1200; verse up to 16 lines, fillers. Margaret R. 
Cutting. $2.50 per M. verse 10c line, Acc. (Overstock: 


Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 


The Author & Journalist 


Ave., Kansas City, Mo. i Boys and girls. teen ages. 
Short stories 2500, also 800-1000; serials, verse, art work, re- 
ligious and out-of-door subjects. Miss Edith Lantz. $2.50 per 


» Acc. 
JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boys’ and Girls’ C exo Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. ( Ages 9 to 15. Stories of char- 
acter building or a nt ME, 1000 to ; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M, 
photos 50c to $2, Pub. ays copy, 3c.) 

Children’s Friend, Pub. House—Lutheran) 
425 S. 4th St., hy inn Articles, stories for 
ages 9-12, religious note liked; A to illustrate. John 
Peterson. $2.50-$3 per M, 10th of Mo. after Acc. 

Rugierer, The, (United Church Publications) 209 Queen St., 
W., Toronto, Canada. (W) Boys and girls 9 to 11. Short 
stories, serials, verse. Agnes Swinarton. %c, Acc. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Phila- 
delphia 3. (W) Boys and girls 9-12. Short stories, Christian 
point of view, boy and girl characters, 900-2500; serials 6-10 
chapters, under 2500 words each. Educational atticles 100 to 
1000. Some poetry. Approx. $4.50 per M, Acc. 

Junior Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls 3rd, 4th and 5th grade age. Short stories, 
simple vocabulary 800-1000; articles 600, serials up to 4500; 
short fillers, jokes, verse, 12 lines. James J. Pflaum. %c min., 
photos $3 to $5, Acc. 

Junior Life, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati, Ohio. (W) Children 9 to 12. olesome short stories 
1 500; ~ id articles. Maud V. Rouse. 

Junior World, (Christian Bd. of Pub.) 2700 Pine St., St. 
Louis 3. (W) Children 9 to 12. Short stories up to 2000; serials 
8 to 12 2000-word chapters; poems up to 20 lines; illustrated 
—aaeve articles 100 to 1800. Hazel A. Lewis. $3 to $4 per 

, Ace. 

Olive Leaf, (Augustana Book Concern) Rock <9 Ill. (w) 
Boys and girls, 8 to 11. Religious, adventure short stories 
articles 500; verse 8 to 12 lines. Submit MSS to Rev. : B Hel- 
mer Olsen, S. 4th St., St. Peter, Minn. ib. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. Low 
tates, Acc. 

Our Boys and Girls, (Brethren Pub House) 16-24 S. State 
St., Elgin, Ill. (W) Boys and girls 9 to 12. Stories; verse; 
photos. $1.25 per M, Acc. 

Picture World, (Am Sunday School Union) 1816 Chestnut St., 
Philadelphia 3. (W) Children under 12. Short stories and inci- 
dents impressing moral and spiritual truths 400-800, verse. $5 
per M, verse 50c stanza, Acc. All Mss. must contain some 
Bible teaching or inspiration. 

Pilot, (Lutheran Pub. House) 1228 Spruce St., 
(W) Ages 9 to 12. Short stories, articles. Low rates, 

Sentinel, (Baptist Sunday School Board) 161 Beng test, 
N., Nashville, Tenn. Boys and girls 9 » 14. Mystery, camp- 
ing, adventure, humorous short stories 1500-2000; articles on 
birds, animals, gardening. ome. things to make ‘and do, s00- 
1000; verse. Novella Dillard Preston. “%c, Acc. 

Trails for Juniors, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 8 to 12. Marion 


What to Do, (D. C. Cook Pub. Co.) Elgin, Ill (W) Boys 
and girls 9 to 12. Entirely staff-written. 

Y Crusader, The, 1730 Chicago Ave., Evanston, IIl. 
(M-35) W.C.T.U. children’s paper. Character building short 
stories up to 1000. A. M. Langill. %c, Acc. Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 

Dew Drops, C. Cook Pub. Co.) Elgin, Ill. (W) Children 
6 to 9. Short =. under 1000; puzzle games, poems, and 
very short articles. lc up, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Material for small children. %c, Acc. 

Little Folks, (Augsburg .% House—Lutheran) 425 S. 4th 
St., Minneapolis, Minn, (W) Stories y to 400-450, moral, re- 
ligious note, for ages 5-6; verse, 4, 6, 8 lines. John Peterson. 
to 10th of after Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St.. 
Elgin, (W) Children 6 to 8. Low rates, Acc. 

Our Folks, (United Brethren Pub. House) 
Ohio. Children 4 to 9 years. Short stories 300-600 


oward. Up to 

Pictures and (Methodist Pub. House) 810 Broadway 
Nashville, Tenn. Material to interest children 6 to 8 Mary 

Ferguson. 

Shining Light, (Gospel Trumpet Co.) 5th and Crestnut Sts., 
Anderson, Ind. wea Children 5 to 9. Moral, character- 


building, religious short stories 300-500; nature, religious verse; 
photes of nature, children. Ida Byrd Rowe, $3 per M, Pub, 
(Sample copy, 3c.) 

Stories ‘sr Primary Children, (Presbyterian Bd. of Christian 
Ed.) Witherspoon Bldg., Philadelphia. (W) Children, 6 to 8. 
Character-building short stories 560-800. Stories of world friend- 
ships and religious appreciation. Things to make and do, Park 
Hays Miller, %c, poems under 16 lines, 10c a line, Acc. 

Storyland, (Christian Bd of Pub.) 2700 Pine St., St. Louis 3, 
Mo. (W) Children under 9. Short stories 300-1000; poems up 
to 20 lines; handicraft articles 300-500 drawings or photos, 
child or animal subjects; simple puzzles, Hazel A. Lewis. $3 
to $4 per M, Acc. 


St School Bd.) 161 8th Ave, 
Nashville, (W) Children 6 ° 8. Short stories 400-700 
articles and “suggestions = yt things children can make, 


100-300; verse. olmes. No. MSS. purchased 

World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadel hia _ (W-2) Children under 9; short stories 500-700; 
simple illustrated story articles up to 400; short verse. Approx. 


$4.50 per M. Acc. 
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MARK 


44th St., 
New York, 18, is a monthly using articles on mili- 
tary and commercial aviation, 1000 to 3000 words; 


Flying Aces, an Ace magazine, 67 W. 


also, photographs. A. A. Wyn is editor. Payment 
is made on acceptance at 14 to 4 cents a word. 


Freedom, 1375 Oak Knoll Ave., Pasadena 5, Calif., 

Pryns Hopkins, editor, writes: ‘We cannot return 
any poems or manuscripts not accompanied by stamped 
addressed envelope. Material must deal with free- 
dom.” 
Current History is now located at 299 Madison 
Ave., New York, 17. New editor is D. E. Edmonds. 
Articles are used on current affairs, and other historic 
backgrounds. Payment is made on acceptance at 1 
cent a word. 

Glamour, 420 Lexington Ave., New York, uses 
very little free-lance material. Chief possibility, ac- 
cording to Elizabeth Penrose, editor, is the personality 
piece, and articles covering fields of work for women. 
Rates are flexible—no cent scale. 


Popular Photography, 540 N. Michigan Ave., Chi- 
cago, reports it is actively looking for fresh material. 
It uses articles of general reader interest on still 
photography and amateur movie making; semi-tech- 
nical features, photograph success stories, how-to- 
make-it articles, fillers, etc. All articles must be 
illustrated with photegraphs. $10 is paid for car- 
toons, and $5 for cartoon ideas. Minimum word rate 
for feature material is 2 cents a word, on acceptance. 


Adventure Trails, Pine Spring Ranch, Steamboat 
Springs, Colo., a monthly edited by Helena Chase 
Johnson, reports it is not paying for articles and 
stories during its first year. Writes Mrs. Johnson: 
“Adventure Trails is a children’s magazine (ages 8 
to 12) and features the West, and adventure.” 

Look Magazine, 511 Sth Ave., New York, wel- 
comes picture contributions from both amateur and 
professional photographers. Pictures should be of 
good quality, at least 4 x 5 in size, and accompanied 
by a fully explanatory letter or caption. Virtually 
any subject is appropriate, provided it has wide gen- 
eral interest and appeal. Payment, upon acceptance, 
averages $5 for Reader’s Page contributions, $10 and 
up for other photographs. Pictures will be returned 
only if accompanied by return postage and full name 
and address of sender. Homer A. Cable is picture 
editor. 

She, 531 Sth Ave., New York, Alma Chesnut 
Moore, editor, writes that the monthly letter con- 
test which has been conducted for the past several 
months, will henceforth be discontinued. 

The Rosicrucian Fellowship, Oceanside, Calif., can 
use for publication suitable articles of 2500 words or 
more along the following lines: Philosophy and Re- 
ligion—practical application of same, illustrating dif- 
ferent phases of the Rosicrucian Philosophy; Science 
—articles showing the correlation between the true 
findings of Science and the Rosicrucian Teachings ; 
Nutrition and Health—authentic information on diet, 
hygiene, physical functions, with application of philo- 
sophical principles to gaining and retaining health; 
Astrology—articles and fiction from a scientific and 


constructive viewpoint; Art, Color, Music—articles 
dealing with modern research regarding their use in 
healing, personality adjustment, etc.; and short stories, 
with a philosophical vein, suitable for adult reading, 
and others suitable for children. For manuscripts 
selected, $5 to $15 each will be paid. Judgment 
will be based primarily on suitability and secondarily 
on number of words, so that it would be possible for 
manuscripts of the same length to receive checks of a 
different amount. The decision of the Editorial De- 
partment shall be final. Checks will be sent on ac- 
ceptance. Mrs. Max Heindel is editor. 

Judge, Ambler, Pa., gives its requirements on the 
indicia page of each issue as follows: Short humorous 
pieces, not to exceed 1000 words, and cartoons not 
over 8% x 11 inches sufficiently finished for repro- 
duction and with enough strength of tone for roto; 
name and address on each. All contributions must 
be typewritten double space one side of 8% x 11 
sheet. Payment on publication. We try to accept 
or return every contribution within 24 hours of its 
receipt so that contributors may try other markets 
without having lost valuable time. While every care 
is exercised, the editors cannot be responsible for 
material submitted. All contributions must be ac- 
companied by stamped, addressed return envelope. 

Poet Laureate, 7 Clarke St., Binghamton, N. Y., 
H. Stuart Morrison, editor and publisher, recently 
wrote a contributor, “ . due to paper conserva- 
tion and other problems, we are obliged to restrict 
all our available space to subscribers. Since the sub- 
scription is only $2 a year, and we do award cash 
prizes, I am sure you will agree this is a reasonable 
request. Should you care to become a subscriber 
I shall be glad to publish the poem.’” The manu- 
script was held pending a reply. 


HOW TO CUT A MANUSCRIPT 

One of the most difficult tasks for most writers is 
the cutting of a manuscript. The October Author & 
Journalist will contain an unusual article on the sub- 
ject by Catherine Barrett, who uses a new technique 
with scissors. She shows just how the cutting oper- 
ation was accomplished on a novelette which she re- 
cently did for Cosmopolitan. 


CAN YOUR STORY BE FILMED? 


If so, Hollywood will pay off. 


The war boom has hit the studios. Producers are con- 
stantly searching for stories from every available 
source. If you can submit suitable screen stories, pub- 
lished or unpublished, for Hollywood markets, t will 
at once get them editorial consideration. 

I represent established authors as well as new 
writers, and offer critical literary and selling guid- 
ance for novels, plays and magazine stories at reason- 
able prices. Write for my free booklet. 


ADELINE M. ALVORD 


Authors and Producers Representative 
(Established 1919) 


6605 Hollywood Bivd., Hollywood, Calif. 


50 ARTICLE MARKETS 
JUVENILE AND TEEN-AGE 


Their types, slants, lengths, rates, taboos, photo re- 


quirements, demands for source material together with 
other information. Checked to current 


month, 
KENDALL AND HUMES 


2934 Walnut Avenue Seattle, Washington 


FOR STORY WRITERS 


MILLIONS , A PLOTS! No two alike! The Plot Genie 
series! Used internationally by professional writers. 

ALL STORY TYPES! There’s a Plot Genie for Roman- 
tic Melodrama, Romarct Without Melodrama, Action-Ad- 
venture, Detective-Mystery, Short-Short Story, Comedy, 
Detective Action, Character-Atmosphere, Weird Terror 
Tale, Western Story, and Science-Fiction. Thousands of 
successful writers have testified to the invaluable aid 
given Ey by the Plot Genie. Write for information 
and ces. 


For Article Writers 
ARTICLE WRITING MADE EASY. Complete text for 
our former $25.00 Course in Article Writing. PWith Assign- 
ments to be sent in for correction. It has started mariy 
non-fiction writers on the road to success. Supplies thou- 
sands of sources for article ideas. Write for formation. 


Big Dime’s Worth! 
Take your ae of any of these twelve new brochure 


by Wycliffe A. Hill—for a dime each—all twelve for $1 00, 
Radio or Stage Play Plot, Article Writin 


Write Your Life Story, How T S 
Name, How to Market Your Story, Interesting Story 


ptive literature on the Plot Genie System and on 
“Article Writing Made Easy’’ sent free upon means est. 
GENIE PLOT CARDS—10c. Supply innumerable plot 
synopses. Demonstrates Plot Genie System. Enclose 
dime or stamps. 
THE GAGNON COMPANY, INC. 


Dept. 74, 8749 Sunset Blvd. Hollywood, Calif. 
(Please state if you own Plot Genie) 


DON’T THROW TYPEWRITER 
RIBBONS AWAY! 


SAV-A-RIBBON  re-inks and_ re-conditions 
worn out, dimmed ribbons: It increases life 
of new: Makes nice print, it keeps keys clean, 
works when you type, SAVES. Send your type- 
writer MAKE and NUMBER wiitn $1.50 NOW 
to SAV-A-RIBBON SALES, R-1005, 617 So. 
Olive, Los Angeles, Cal. 


ATTENTION, WRITERS! 


Hundreds of former contributors are fighting instead of 
peomas. OPPORTUNITY KNOCKS! If you are wise, you will 
isten. 

I am a former department editor in both newspaper and 
magazine fields. My own work has appeared in over forty 
eaeeens. Let’s get acquainted! My assistants are active 
write 

SPECIAL OFFER: Send me a favorite short story, 

that has failed to sell. Let’s have a HEART 
HEART talk about it. Enclose 30c (stamps or coins) Pn 
handling charge, to 
THE STUDIO 


P. O. Box Kansas City, Mo. 


AUTHORS ATTENTION! 


This may help you sell. 


Just off the press—a useful 16-page “Scenarists Ref- 
erence and Handy Pamphlet,”’ including plot check, 
treatment adaptation styles, scenario forms and 
studios’ and agents’ addresses. Special price 25c. (No 
stamps please.) 

SELECT PRESS 
858 No. Mansfield Ave. 


(Dept. A) Hollywood 38, California 


The Author & Journalist 


American Farm Youth Magazine, Jackson at Van 
Buren, Chicago, offers to send a sample copy for a 
10-cent War Stamp. 

True, 1501 Broadway, New York, announces a 
rate of $400 for booklength true stories of war, crime, 
adventure and mystery, and 3 cents up for short 
stories, on acceptance. 

Radio Mirror, 205 E. 42nd St., New York, is in 
the market for fiction with a radio background. For 
these, $85 up will be paid on acceptance, according 
to merit. Doris McFerran is the new editor. 


Air Pilot and Technician, 515 Madison Ave., New 
York, is the new name of Sportsman Pilot. The new 
name better describes the editorial scope. Formerly, 
the magazine was directed almost exclusively to the 
private pilot. Now, it will serve the groups, large 
and constantly growing larger, of pilots, men and 
women, interested in aviation—private, military, air- 
line, or other phases of civil and military flying. 
Articles will be considered up to 2500 words. Pay- 
ment is fair, on publication. Cy Caldwell is editor. 


Fact Digest and Science and Discovery, have been 
combined into one magazine, Read. J. I. Rodale is 
editor-in-chief, Henry Lee, managing editor. Editor- 
ial offices have been established at 1780 Broadway, 
New York 19. The new publication offers a mar- 
ket for timely, general articles written to interest the 
whole family. All lengths will be considered, from 
fillers to 1600 words, with an exceptionally good 
article running to 2000 words. No fiction or photo- 
graphs are used. Payment is up to 5 cents per pub- 
lished word, on acceptance. Managing Editor Lee 
has been a staff writer for Country Home, and for 
several years was with the New York World Tele- 
graph. 

American Builder, 105 W. Adams St., Chicago, 
is in need of articles detailing the merchandising and 
selling methods that retail lumber and building ma- 
terial yards are using to stay in business despite 
war restrictions. Such articles should be illustrated 
with photographs of the products sold, or of mer- 
chandising displays, copies of advertisements, direct 
mail matter, etc. The magazine is also wide open 
for practical how-to-do-it articles on building main- 
tenance, repairs and conversion that add living space 
for war workers. Such articles must give step-by- 
step methods, materials used, and be illustrated with 
drawings, details, plans or photographs. Payment 
is on a page rate basis of $10. Editor is Joseph B. 
Mason. 

The following magazines have suspended publica- 
tion: 

Jest, 330 W. 42nd St., New York. 

Strange Detective Mysteries, 205 E. 42nd St., 
York. 

Ace G-Man Magazine, 205 E. 42nd St., New York. 


New 


American Sky Devils, 366 Madison Ave., New 
York. 

Complete War Novels, 366 Madison Ave., New 
York. 

Science Fiction Stories, 60 Hudson St., New York. 

Unknown Worlds, 79 7th Ave., New York. 

Romantic Story, 1501 Broadway, New York. 

Exclusive Detective, 330 W. 42nd St., New York. 


Expose Detective, 330 W. 42nd St., New York. 

Rare Detective Cases, 33 Union Square, New York. 

Spotlight Detective Cases, 33 Union Square, New 
York. 

Peek, 295 Madison Ave., New York. 

St. Nicholas Magazine, 545 Sth Ave., New York. 
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Get YOUR Book Printed! 


Remarkable New Process Produces 
Even Small Editions at Amazing Low Cost 


A brand new service to au- charts and graphs, index, appendix, table of con- 
thors is making news in the _ tents, etc. 

book business because it of- Every writer who has an unpublished manu- 
fers small editions of neatly — script is urged to investigate. Learn how little it 
printed, sturdily bound books costs to get your book in print. We invite in- 
at a remarkable low cost. As  quiries from writers of fiction, non-fiction, biog- 
few as 250 or 500 copies of a raphies, and autobiographies, from historians, 
book can now be printed and churchmen, professors, research students, scientists, 
bound without the usual stag- i 


gering cost of typesetting and —from every kind of writer and organization who 
binding. A new plate process has a manuscript that should be in print. 
. is the secret. Small or large edi- . 
tions of any type of manuscript can be produced Write for Sample Book 


at a per-copy cost that solves the problem of print- Ask today for full details, prices, terms—and 
ing limited quantities. The type is permanent; actual sample book that illustrates typesetting, pa- 
later editions cost even less. This process in- per stock, printing, and binding. No obligation 
cludes the use of halftone and line cuts, footnotes, whatever. Just send your name and address to 


THE HOBSON PRESS, Ine. cincinnati, on110 


FRANCIS ARTHUR JONES LITERARY AGENTS 


63 Fifth Avenue, New York, N. Y. We sell books, short stories, articles, verse, plays, 
LITERARY AGENT scenarios, radio scripts. Editing, revision, criti- 
cism. ghost writing. Beginners welcomed. Spe- 


cialists in hard-to-sell manuscripts. Write for 


25 Years Experience complete information regarding our _ resultful 
SERIALS, SHORT STORIES, BOOKS saan ANITA DIAMANT 
Reading F WRITERS WORKSHOP, Inc. 
Short Stories with Expert Aavice One Dollar 280 Madison Ave. at 40th St. New York City 
Short stories, books, articles, essays, verse, criti- 
j cized, revised, typed, marketed. Juvenile work New writers needed to re-write ideas in FREE 
skillfully handled. newspapers, magazines and books. Splen- 
did opportunity to ‘‘break into’’ fascinating 
Write for catalogue. writing fields. wey bring you up to $5.00 Details 
foday for FREE details, NO OBLIGATION. 
Agnes M. Reeve Franklin, Ohio | | wii do. soe 
Comfort Writer’s Service, 210-B So.7th(2), St. Louis, Mo. 


SELL IN THREE MONTHS 
OR MONEY BACK You May Be A Novelist! 


Often writers who are cramped by the short story form 


or in it a jatger form. to express 

SH. emselves Ss a day- 

IF YOu CAN WRITE CORRECT ENGLI by-day guidance through preliminary note-taking, or- 
YOU CAN WRITE JUVENILES. ganizing and expanding the idea, assembling the char- 
acters, plotting, making up the chapters, ba for 

dramatic emphasis, writing the first draft, and re- 

vision. Easy to follow, assures a soundly built book, 


e past three years I have sold some the Galy kind thet will sell. 


Why not try this Plan, a novel may be = form in 
.. series. Now, T'm teaching it. which you will “find youreslf’ as a writer 


AND SELL WITHIN THREE MONTHS. 


x ® 
Write for terms to: ANNE HAMILTON 
Wi LL HERMAN Instruction and Critica? Short Stories 


Santerd, 745 St. Plymouth Blvd. Los Angeles 5, Calif. 


n the 
3000-8500 stories... articles . serials 


YOur 
Book 
PRINTED 
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STORY CONTEST 


SPIN THE PLOT WHEEL 
AND 
WIN A PRIZE 


Write For Prize List and Rules 


Every contestant, whether a prize-winner or 
not, will receive fre~ --‘*icism and revision help, 
plus five markets. 

HUGH L. PARKE AGENCY 


Highland Park P. O. Box 3471 
Detroit 3, Michigan 


TO SUCCEED YOU MUST PLEASE WOMEN 


for they constitute 85% of all readers. Therefore, the 
“‘woman touch’’ is needed to sell. Few men understand 
complex female reactions. Are your female characters 
sy! ? My clients’ and my work on stands monthly, 
MILDRED |. REID 
Author, Editor, and Literary Technicist 
My books: 2131% Ridge, Evanston, III. 
WRITERS: LET’S PLOT! [Advance grsern} 2.00 
WRIT ERS: HELP YOURSELVES! [Formulas] 1.25 
WRITERS: HERE’S HOW! [Technique] 1.00 
CLASSES AND CLUBS IN CHICAGO and EVANSTON 


Typing @ Revision @ Verse Criticism 
work is beautifully done.” 

areful typing, r 1,000 words. Revision (rear- 
r of phrasing; correction of gram- 
matical errors, unintentional repetition, faulty punctu- 
ation and unclimactic paragraphing), Ic oer 1,000. 
Both, 60c. Verse: typing, ‘4c per line; criticism, 2c. 


One carbon. 
AGNES C. HOLM 
1711-3 Spring Street Racine, Wisconsin 


MANUSCRIPTS WANTED 


Books, stories, plays and articles for submission in 
U. S. and foreign countries. Motion picture rights 
placed. Write for FREE details of UNIFIED SALES 
PLAN, circular A-943. 


OTIS ADELBERT KLINE 
507 Fifth Avenue New York 17, New York 


The Author & Journalist 


My Baby, 1 E. 53d St., New York, has appointed 
Louise Gripps Glemser, author of “Your First Baby,” 
as editor. Mrs. Glemser is in the market for articles 
not exceeding 1200 words, inspirational as well as 
instructional, of interest to the expectant mother, the 
new mother, and mothers of children up to six years. 
No poetry is used. 

Extension, 360 N. Michigan Ave., Chicago, has 
lowered its minimum for short stories from 1500 to 
1000 words; maximum is 5000 words. Stories may 
be romantic, adventurous, detective, humorous. 


Music Trades, 113 W. 57th St., New York, now 
edited by Emil Raymond, is in the market for mer- 
chandising articles on piano and musical instrument 
houses, and news of same. Payment is announced as 
1 cent on acceptance, with the editor reserving the 
right to cut. 


The American Theater Wing Council, 730 5th 
Ave., New York, is offering prizes ranging up to 
$250 in War Bonds, for non-professional songs, 
sketches, and one-act plays which have something to 
contribute to the war effort. Rules giving full in- 
structions may be obtained by writing to the council. 

Coward-McCann and Longmans-Green are jointly 
offering a prize of $1000 for the best book of fiction 
or non-fiction by a Canadian citizen living in Canada 
or serving in the Canadian forces outside that coun- 
try. Manuscripts must be written in English, of 
translated from French into English, and may be on 
any subject. The $1000 award for the best entry 
will be an outright prize, and will be in addition to 
royalties. Royalty terms will be based on the retail 
price of the published book in both the American 
and Canadian edition. Authors at present on the 
lists of the two publishing houses, or under con- 
tractural obligation to other publishers, are not elig- 
ible to compete. Entries may be sent to either the 
Contest Editor, Coward-McCann, 2 W. 45th St., New 
York 9, or Contest Editor, Longmans-Green, 215 
Victoria St., Toronto 2, Canada. December 31 is 
closing date of the competition. 


ANOTHER QUEER CONTRACT 


SOLD (on the 15th trip!) 

That is how I stick with a story I know is good. 
EVERYWEEK took this short at a nice price. In same 
mail: check for article from AMERICAN BABY; check 
for 14,000 word novelette from COMPLETE WESTERN 
—proof I'm selling ALL TYPES. Reading fee: $1, Ist 
1000 words, 25c per 1,000 additional. 10% on sales. 

John T. Kieran, 107 E. Winter Ave. Danville, III. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
| Twenty years of editorial experience 
qualifies me to render that assist- 
f ance. I am helping others—I can 
help YOU! Agents welcome stories 
“‘doctored’’ by me. Editors and 
§ clients freely commend my work. 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one story if you mention 
The Author & Journalist. 


Special Beginner’s Courses in 
Short Story Writing and writing 
for the Juvenile Magazines. 


MAITLAND LEROY OSBORNE 


23 Green Street Literary Consultant Wollaston 70, Mass. 


From an Illinois subscriber comes a contract sent 
her by The Exposition Press, 1 Spruce St., New York. 
For a book to retail at $3, the author is required to 
pay $800. Apparently under the contract the publish- 
ers are obligated to print only 100 copies, to be 
“given the author without additional cost,’ and “‘ap- 
proximat¢ly 100,” to be sent out for review. There is 
a fantastic 40% royalty on the retail sales. The $800 
payment is specified to be ‘for manufacture and 
handling.” 

And the author, who might find herself with little 
else than the 100 books for which she had paid $800, 
is expected to release the publishers from responsi- 
bility with this clause— 

“This contract is entered into by both parties here- 
to in good faith, with the mutual understanding and 
agreement that neither party is to guarantee the sale 
of any number of copies of this book, as it is impos- 
sible to predict what a book may accomplish when 
published.” (The italics are ours.) 


We challenge the statement in italics. We believe 
it can be soundly predicted for any book The Expo- 
sition Press ever publishes under such terms as these 
that sales made by the concern to buyers other than 
the author will be very small. From beginning to end 
this contract is a beautiful example of vanity pub- 
lishing hocus-pocus. 


= 
| 
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THE A. & J. 
MARKET PLACE 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is five 
cents a word first insertion, four cents subsequent, cash 
with order; box number counts as five words; add ten 
cente per issue if checking copy is wished. Literary 
critics and agents, correspondence schools, typists, and 
stationers, are not admitted to this column. All copy is 
subject to approval by the publishers, and readers are 
requested to report promptly any dissatisfaction with 
treatment accorded them by advertisers. 


WANTED: WRITER-ARTIST 

Small, well-rated Detroit magazine wishes to con- 

tact seasoned writer living in Detroit or vicin- 

ity. Work can be done at home in spare time. 

Also, have need for an artist to work on a part- 

time basis. State e, experience, references, 

other qualifications detail. Correspondence 

1 be held strictly confidential. Write Box 

A, The Author & Journalist, P. O. Box 600, Den- 
ver 1, Colo. 


A $100 A-MONTH hobby at home! No orders to 
solicit, no people to meet. Easy enjoyable 
pastime. Details, 25c. Quarter returned if not 
a with hobby. Laura Dickson, Ander- 
son, S. C. 


—3 dimes. Writers’ Service, Randolph, Wis. 


HOW TO PLOT AND WHY. A pocket-size book 
of priceless value to writers having difficulty 
selling. $1.00 post paid. Money back guarantee. 
Natalie Newell, Coconut Grove, Fla. 


CATHOLIC WRITER 1943 YEARBOOK. Second 
annual edition, $1.00. Marolla Press, Pence, Wis. 


ONE POEM CRITICIZED FREE with each order 
for SLANT IT AND SELL IT, clothbound book 
telling exactly how to write and sell verse, by 
former editor of magazine, who sells her own 
verse. Send $1 to author, Bess Samuel Ayres, 
305 S. Willomet, Dallas. Texas. 


“PORTY DOLLARS A MONTH WRITING FILL- 
ERS” gives facts, figures, methods and markets, 
25c; The Rural Writer, Reporter and Corre- 
spondent Plan, tells how b ning writers may 
get checks from small publications, 25c; “The 
Pay Side of Poetry Writing,’ tells where and 
how to sell poems and gives examples and over 
200 markets, 50c. The Gloria Press, 1926% 
Bonsallo Ave., Los Angeles, Calif. 


SOMEONE TO CARE—that universal need. Join 
the FRIENDSHIP CLUB. Write Charlotte Kay, 
Box 670, Seattle, Wash. Postage, please. 


PROMPT SERVICE 


I MAN 


4 PHOTO ENGRAVING 


PLATES-ZINC ETCHINGS 
HALF-TONES 
Denver, Colo. Prompt Service for Publishers and Authers. 


ED BODIN 


545 Fifth Avenue, New York City, agent 
for past eleven years, sells to slick, pulp 
and book markets for few clients now 
making more than 100 sales a month. He 
has three classifications of authors, depend- 
ing on their records. He sells no course, 
handling only natural writers. Write before 


submitting, outlining your record or aspira- 
IL tions. Personal service assured. } 
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GHOSTWRITER — Fifteen years experience in 
mending writing for marketing. I do not tell 
what to do. I do it for you. Reference Women’s 
Who’s Who. Correspondence requires return 
postage. Natalie Newell, Coconut Grove. Pla. 


YOUR PLOTS AND IDEAS developed into stories 
or articles. $2 per thousand words. Special 
rates on books. Estelle Pattillo, 12 Montgomery 
Highway, Clarton, Ala. 


HOW TO WRITE “QUIZ QUESTIONS that click” - 


POETS: Send self-addressed stamped envelope 

for 1943 PRIZE PROGRAM; Quarterly 
prizes, $25; Poetry Book Contest, etc. You will re- 
ceive also description of HELP YOURSELF HAND- 
Peau ($1 each) containing 999 PLACES TO SEND 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vernon Ave. Dallas 8, Texas 


CRITICISM, GHOSTING, REVISION 


Consideration reading of short stories $1.00 each under 
6,000 words. Short-shorts under 2,000, 2 for $1.00 (min. 
$1.00). Novels $5.00. Brief criticism if unsalable, or de- 
tailed treatment suggested at separate charge. Latest 
market information furnished for all salable material. 
No folder; no free readings. Personal calls by appoint- 
ment only. Enclose return postage stamp for reply to 
queries. 


RICHARD TOOKER Ariz. 


Own work sold to nearly 100 publications from top 
slicks through pulps and book firms. Clients have made 
the Post, Esquire, book publishers. 


POLIVOPE———and your hard luck 

Publishers demand return addressed stamped envelopes. 
Successful authors comply, knowing well the psychology 
of the mutely expressed ‘‘reject this if you dare’’. 

POLIVOPE—the Versatile Roundtrip Envelope—alone 
won’t make you successfui, but it will reduce your mail- 
ing costs and permit those stories to get around some 
more. 

A trial group—18 once-fold-mss-size and 8 flat-mss-size 
Polivopes—$1 postpaid. A dime brings samples. 

SECOND YEAR OF GROWING REPEATING SALES. 


G. E. POWELL, Envelopes, 2032 E. 74th St., Los Angeles 1, Cal. 


IF YOU WANT TO KNOW- 


what I can do for you, listen to what three 
famous authors have to say: 
“Dear Mr. D’Orsay: 


Your critique was O.K. Permit me to thank 
you for it and to admire you for it. You have 
actually dissected my stories and got your 
claws on the technique better than I could have 
done.”—H. BEDFORD JONES. 


“If I had had Mr. D’Orsay’s assistance as a 
critic to help me when I started, I would have 
stepped out of the law business years sooner 
than I did."—-ERLE STANLEY GARDNER. 


“I consider Mr. D’Orsay both competent and 
honest—and I would not say as much for some 
others in his profession.”—J. ALLAN DUNN. 


The above are typical of many warm endorsements of my 
work in building writing careers and of my books by other 
leading authors, editors, and publishers, such as Zona Gale, 
Bess Streeter Aldrich, Robert W. Chambers, Mary Austin, 
Edwin Baird, John Byrne, J. B. Kelly, etc., ete. 


If YOU are tired of wasting time and money with hum- 
bugs, and are looking for HONEST and CONSTRUCTIVE 
HELP, write for my 44-page Booklet, “THE TRUTH 
ABOUT LITERARY ASSISTANCE.” It’s FREE for the 


asking. 
LAURENCE R. D’ORSAY 
TOPANGA, CALIFORNIA 


Author ‘‘The Profit in Writing’ ($3.00); ‘‘Writing Novels 
to Sell’ ($2.50); ‘“‘Landing the ” Checks” ($3.00) ; 
“Stories You Can Sell’’ ($3.00); ‘“‘Mistress of Spears’’ 


($2.50), etc. 
Author of stories and articles in leading 
“Builder of Literary Careers Since 1919’’ 


"Hoyle .of Homicide” 


@ @ @ That's what Anthony Boucher, writing 
in the San Francisco Chronicle calls 


MYSTERY 
FICTION 


Theory and Technique 
By MARIE F. RODELL, Editor 


Bloodhound Mysteries, 
Duell, Sloan and Pearce 


@ @ @ The only current practical guide in 
the field of mystery fiction. Based on first- 
hand experience of author and editor, it shows 
step-by-step how mysteries are written, analyzes 
the audience, explains taboos; in a wordy it is 
a book that shows beginners where to start 
and professionals how to improve. 


@ @ @ Writers, critics, and readers have 
been quick to hail MYSTERY FICTION: 
Theory and Technique: 


@ @ @ William DuBois, New York Times: 
“Mrs. Rodell has been an editor for many 
years; she has published three successful who- 
dunits under a nom de plume (Marion Ran- 
dolph) ; when she offers us a crisply written 
manual on mystery craftsmanship, it is obvious 
she knows whereof she speaks. Though it is 
aimed at beginners, this book can be consulted 
with profit by any literary carpenter who suf- 
fers from rusty logic—and blames it all on 
his agent.” 


@ @ @ Professor Warren Bower, New York 
University: “Extraordinarily good.” 


@ @ @ Erle Stanley Gardner: “It’s a damn 
good book. . . . It shows a remarkable knowl- 
edge of what's going on—I have an idea this 
will be considered a standard ‘must’ fof all 
mystery writers.” 


Only $2.00 


QF We suggest that you use this coupon to 
insure receiving a copy by return mail. 


A&J2 
pal Sloan & Pearce, Inc. 
270 Madison Ave., New York 16, N. Y. | 
Please we me copies of MYSTERY FICTION | 
at $2.00 copy. 


Enclosed Send ©.0.D. | 


City. State | 


Address. 
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IN WRITING 


Success in writing may be largely 

a matter of psychological condition- 

ing. pg Author & Journalist way, through 
David Raffelock’s wore course, PRAC- 

TICAL FICTION RITING, enables you to 

progress steadily and definitely to your goal 

of writing salable stories. You learn to reo- 

ognize story material, to construct it solidly 

so that it will be entertaining and market- 


able. 
OUTSTANDING RECORD 


A. & J. training is responsible for students’ 
sales to almost every magazine published. 
A. & J. students sell their work, for they are 

ed to sell. Learn today about this pro- 
fessional traiming that is highly recommend- 
ed by leading editors and authors. 


FREE STORY REPORT 


We will gladly send you complete informa- 
tion about the course and our important 
booklet, “The Way Past the Editor,” free. 
Write us promptly and we will send you a 
free coupon for a manuscript report. o ob- 
ligation to you. 


A. & J. SIMPLIFIED TRAINING COURSE 
1839 Champa Street, Denver (2), Colo. 
Please send me your booklet and all informa- 


tion about your course. And include the free 
Coupon. A.J.—September 743 


NAMB 


PROFESSIONAL COACHING 
FOR A. & J. READERS 


Send your manuscripts to our Criticism De- 
partment. Get a complete report on plot, char- 
acterization, style; an expert analysis of mar- 
kets. Obtain the professional coaching counsel 
of the A. & J. Staff. 

We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Our research in current literary trends and 
writing methods, coupled with the judgment 
based thereon, are professionally at the service 
of Criticism Department clients. 


Let us see some of your work. 


You can be confident that qualities of crafts- 
manship and appeal will be competently rated. 
If we consider your manuscript has prospects 
of sale, with or without reyision, our detailed 
personal report will include a list of prospective 
buyers. 

Criticism fee—$2 for first 1000 words, then 
50 cents a thousand to 10,000 words; over 
10,000, 40 cents a thousand. Fee and return 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT, 
P. O. Box 600 Denver (1), Colo. 


Ca 
| 


